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FOR [96Q LONE STAR CADILLAC 
OWNERSHIP THAN } T/\T IT 


Are you a dreamer? Has it been your ambition for years 
to move up to the brilliant Fleetwood craftsmanship 
of the Cadillac motor car? 





With the introduction of the new Cadillac for 1961 
just a short time away, youll find that NOW ...TODAY, 
the Cadillac of your dreams can be your family car 
for a fraction of what you might think. Your Lone Star | 























sales representative plans to sell all remaining 
1960 models, so he will allow you considerably 
more for your present car to help move you to e ka 
the Cadillac model of your choice. 





Yes, the moment is perfect for you and Cadillac to meet...... at last! 


ss 
LONE STAR ; Fall COMPANY 


2301-53 ROSS AVENUE « RI 2-7222 * DALLAS, TEXAS 








TOM THUMB TOPS THE SUPER MART SCENE! 


“Everybody likes Tom Thumb” .. . atop his 50-foot-tall McAx 
Spectacular! This arresting McAx display combines colorful 
plexiglas and porcelain enamel with brilliant lighting for VV, C A 4 


24-hour impact... invites all who pass to stop in at Tom 
ole). 1-10) -7-a Eel) 


® ENGINEERS 
© DESIGNERS 


Thumb’s newest super mart, the largest in North Texas, 
open 24 hours a day at Loop 12 South and Highway 175. 


Attract all eyes to YOUR business or trademark... the © MANUFACTURERS 


Spectacular way... with McAX! 
628 THIRD AVE., DALLAS 
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Sally B Sweet Shoppes * 3060 Mockingbird Lane * 530 Preston Royal Shopping Center 


LIGHT puis the ‘“‘Icing on the Cake’”’ for Sally B Sweet Shoppes 


Sally B Sweet Shoppes have borrowed a page from yesteryear for their charming decor — but operating 
equipment is strictly 1960. Interesting interior beauty is created through incandescent hanging-type 
fixtures and downlights, with fluorescent light washing the muraled walls. Exterior lighting identifies 
and beautifies. f Newest electrical counter service equipment is used for cooking, resulting in cleaner, 
cooler kitchens and more economical food preparation. An all-electric heat pump provides both customers 
and employees with year ’round air-conditioned comfort. MH For ways to brighten your sales picture, 
electrically, talk to a DP&L representative. He’ll be glad to give you practical help and suggestions. 
There’s no obligation — call us at RI 7-4011, ask for Commercial Service Division. 


interior Designer & Contractor: Peter Wolf & Associates «¢ Electrical Contractor. Libecap Electric Company 
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DALLAS 


Going for Grand Champion Beef at the... 


>, 


TTLEMENS 
STEAK HOUSE 


IN DOWNTOWN DALLAS 


Left above: CHARLIE CARL AND HIS BAND who plays every evening from 6:30 to 10:30, is surrounded with colorful 
Cattlemen's Hostesses. Right above: Five Hostesses in Western Clothing with Cowboy Boots. Spurs, each carrying two 
Six-Shooters, and 31 attractive Waitresses add color to this unusual and different type Western Restaurant which 
seats 369 persons. Left below: The Branding Room showing one of its two charcoal broilers, and the 50 foot Lobby in 
the background to the right. Right below: The Sirloin Room showing Two Chimney Charcoal Broilers with Steak Dis- 
play Cases, and a few of the large murals displaying the Grand Champion Cattle of the State Fair of Texas. 
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HE Confederate Flags and bunting festooned over the Scollard 

Courts Building, on the present site of the Davis Building, shows 
Dallas decorated for a Confederate Reunion. Pictures of General Pierre 
T. Beauregard and another bearded Southern notable are also discern- 
ible. This building housed the Dallas Cotton Exchange in half its 
basement from 1908 through 1911. Operating in Dallas at that time 
was a pioneer supply firm, founded in 1896, primarily to serve the 
Cotton gins of the area by C. H. Briggs, a supply dealer and J. C. 
Weaver, an engineer. Briggs-Weaver Machinery Co. began business 
with two carloads of stock, pipe fittings and general supplies. The 
firm expanded rapidly at their first location at Austin and Main and 
later moved to a three-story building on Market Street. C. H. Briggs 
remained as president until his death in 1908 when J. C. Weaver was 
elected to the post which he held until his death in 1922. Darrell 
Manley, now President of Briggs-Weaver Machinery Co., took over 
in April, 1959. In June of 1949, the firm moved to its present plant at 
5000 Hines. Now in its sixty-fourth year, Briggs-Weaver is one of the 
largest industrial supply organization in the entire South. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 
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Radio Patrol Service 
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SHAKE HANDS WITH A BENNETT'S MAN! 


FINE PRINTING OFFICE FURNITURE OFFICE SUPPLIES DUPLICATING 
MACHINES 





The company behind the handshake has grown over the years because of two 
basic principles by which business is conducted: (1) only the finest quality in 
products is offered and (2) fast dependable service is given on a personalized 
basis. Dial RI 1-3201 and ask for your Bennett’s man. He’s the man to help 
you with all business supply needs. 








1829 CORSICANA ST. © DALLAS 
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Inside DALLAS 





With “A New Look at America’s Major 
Markets,” DALLAS presents an _ out- 
standing market study in depth. Presenting 
data from 1958 and 1960 censuses, this 
study provides more information on the 
urban district than has ever been avail- 
able before. A limited quantity of addi- 
tional copies of this study are available 
from the Chamber’s Industrial Depart- 
ment, at cost price. 


»* 


The importance of the Dallas market 
takes on another aspect in this issue as 
world trade and its influence on the Dallas 
economy are reviewed. Several articles 
feautre many of the Dallas companies in 
this field and provide some idea of the 
scope of international trade in Dallas. 

»* 


With the opening of one of the busiest 
football seasons in Dallas history already 
past and the full impact of the crowded 
schedule just ahead, DALLAS takes a 
look at SMU and the two professional 
teams that will perform in the Cotton 
Bowl throughout the next four months. 

» 


Beginning this month is a series from 
City Hall on the work done for the City 
by volunteer committees and their im- 
portance to our city government. The 
Special Water Committee and its achieve- 
ments are reviewed this month. 

os 


Background for this month’s World 


Trade cover is an aerial photograph by 
Dallas photographer Squire Haskins. 


Hallas 
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WE SERVE THE SOUTHWEST 
EXCLUSIVELY 








Only SOUTHWEST ADVERTISING & MAR- 
KETING can serve your sales message to 
the almost 6,000 advertising and market- 
ing executives in the fabulously-expanding 
Southwest. 


SAM* concentrates on the recognized purchaser of 
your medium or service — Advertising and marketing 
managers and agency personnel in the rapidly grow- 
ing Southwest. This concentration is not limited to 
circulation but includes editorial coverage as well. 
SAM is edited to bring Southwest executives deep 
into each issue — giving you Southwest readership 
and coverage available in no other publication. For 
specific details about your prospects — write today. 
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Make use of the experienced staff in the Inter- 
national Department of the First in Dallas. 
Place your complex foreign transactions in the 
hands of people whose banking connections 
extend throughout the free world. With the 
First’s thorough handling of remittances and 
collections, letters of credit and transit func- 


FIRST NATIONAL BANK 


Give us an opportunity 1. 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


Before you, or your money, go abroad...see the First! 


tions, you can manage your foreign affairs from 
Dallas... If you wish to travel, we’ll assist you in 
obtaining a visa and issue letters of introduc- 
tion to help you with your appointments in for- 
eign cities. Available also: foreign market data 
and credit information. Why not call or write 
the International Department at the First? 


N DALLAS 


to say YES! 
IN DALLAS 


DALLAS « 
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DALE MILLER’S 


WASHINGTON 


The Republican Convention 


CHICAGO—The Republican National 
Convention is history now, and here in the 
great hall the spotlights have been dark- 
ened and the echoes stilled, while around 
the city badges and memorabilia are being 
packed away, preserved against the time 
when they may enrich some memory of 
an opulent phenomenon of American po- 
litical life. Like its Democratic counter- 
part in Los Angeles two weeks before, the 
Republican convention here was a glitter- 
ing spectacle, a phantasmagoria of light 
and color, and, of course, a cacophony of 
sound. Even the ennui that might have 
been induced by the absence of any 
struggle for the presidential nomination 
was somewhat escaped. 


In retrospection of the past few days, 
a number of events are still vivid in the 
mind, but two in particular will likely take 
root in memory. As is usually the case, 
they were episodes which were somewhat 
independent of the tinseled trappings and 
stilted oratory that are common to po- 
litical conventions. One was the wild re- 
ception accorded President Eisenhower 
on his procession through the city, myriad 
thousands of people breaking through 
police lines to shower him with both con- 
fetti and affection. And the other was the 
appearance on the rostrum of former 
President Hoover, who never referred to 
Republicans or Democrats, but spoke 
from the wisdom of his years, with quiet 
dignity and ineffable sadness, of the moral 
retreat of the American people from the 
challenge of their times. 

All such gatherings have their memo- 
rable moments which survive the ephe- 
merae, but political conventions by and 
large are regimented in form and repeti- 
tious in practice. The Republican conven- 
tion was about as conventional as they 
come, for the identity of the presidential 
nominee was never in doubt and that of 
his runningmate was not within the prov- 
ince of the delegates to determine, any- 
way. But the very circumstance that the 
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identity of the presidential nominee was 
never in doubt is a phenomenon worthy 
of inspection. How did Richard Nixon 
contrive such an eventuality? How did he 
manage to escape, during his own incum- 
bency, the oblivion which has enveloped 
the Throttlebottoms symbolic of his of- 
fice? 

Apart from Mr. Nixon’s political 
shrewdness and resourcefulness, and they 
are considerable, acknowledgment should 
be made of the apparent significance of 
the constitutional amendment limiting a 
president to two terms in office. From the 
moment that Mr. Eisenhower was re- 
elected four years ago, he became the first 
Chief Executive in American history to 
be utterly erased from consideration as a 
possible successor to himself. Under such 
conditions the roving political spotlight 
must often be focused elsewhere, and who 
but the second in command would have a 
better opportunity to be caught in its beam 
on the proscenium of the stage? It is of 
course too early to adduce from this first 
evidence what the long-range effects of 
the amendment will be, but it does seem 
clear that the Vice Presidency is being 
elevated to a plane of importance that it 
never attained before. 

But if Mr. Nixon had little difficulty in 
becoming master of his ship, he encount- 
ered plenty of trouble calming the political 
seas in which he was compelled to sail. 
For months he had been buffeted (from 
the port side, of course) by waves of crit- 
icism set in motion by the Governor of 
New York, who not only disdained a com- 
mission as mate but was by no means 
averse to inciting some rebellion among 
the crew. It became evident to Mr. Nixon 
that he must somehow ride out the trouble- 
some storm before mooring at the con- 
vention port. 


The manner in which Vice President 
Nixon and Governor Rockefeller recon- 
ciled, at least superficially, their political 
differences, in order to project some image 


of unity before the party, affords an ironi- 
cal exposure of some of the processes of 
practical politics. While hundreds of duly 
selected delegates from all parts of the 
land were preparing in Chicago to under- 
take their solemn tasks of choosing their 
candidates and writing their platform, two 
political leaders were huddling together 
in a secret conclave in New York and 
doing most of their work for them. Every 
convention has its traditional smoke-filled 
rooms, to be sure, but this was probably 
the first such room in history to be located 
hundreds of miles away. From it emerged 
the celebrated “Fifth Avenue compact,” 
which for all practical purposes became 
the Republican Party platform a few days 
thereafter. 

Whether, in that historic if sub rosa 
meeting, Mr. Nixon surrendered to Mr. 
Rockefeller, or vice versa, is a matter of 
interpretation. The most objective ap- 
praisal would suggest that in the manner 
of practical politicians everywhere each 
deemed it prudent to go along in order 
to get along. In the face of Mr. Nixon’s 
domination of the party, Mr. Rockefeller 
chose not to invite the political isolation 





Tweedledee and the GOP: There 
was the proverbial smoke-filled 
room—hundreds of miles away. 





implicit in a resistance unyielding to the 
end; nor could Mr. Nixon have risked the 
loss of the presidency by failing to effec- 
tuate some accommodation between his 
views and those of the Governor of the 
most populous State. What took place was 
one of those marriages of convenience — 
a type of union long familiar to the Demo- 
crats, but not unknown to the Republicans. 

What eventuated from the Republican 
convention was predictable enough: a 
platform that provided some contrast to 
that produced by the Democrats — but 
not a diametric one, by any means. For 
years it has been apparent that the GOP 
has been inching further to the left, and 
there have been times in Washington when 
the Democratic and Republican leader- 
ships have seemed as kindred as tweedle- 
dum and tweedledee. And in that caldron 
of professional politics there is this resi- 
due of regret: that the conservative mil- 
lions in America are somehow losing, not 
their strength or purpose, but a forum in 
which to speak, and an arena in which to 
stand. 
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AMERICA’S 


MAJOR 
MARKETS 


Of the 180 million persons in the United States, some 85 
million — or 47% — live in 16 urban concentrations. These 
urban districts account for over two-thirds of the nation’s 
bank deposits and similarly dominate all other economic 
categories. 

For complete comparability, it is necessary to have careful 
definition of the urban districts. With such camparability, the 
16 urban districts provide a useful inventory of America’s 
major “local” markets — “local” in the sense that they are not 
regional markets, but concentrations of population and business 
activity around 16 of the country’s dominant cities. 

The largest urban district south of St. Louis and east of Los 
Angeles is that centered upon Dallas — with Dallas as the 
geographic center, the center of density of population, and the 
dominant city. 

The Dallas Urban District, resting upon a definition which 
makes it comparable on all fours with the other 15 urban dis- 
tricts of America, is the 11th largest in the country. It has a 
total population of almost 1%4 million — the largest concentra- 
tion of people, and the largest concentration of business activity 
on the map of the United States east of Los Angeles and south 
of St. Louis. Within this southern half of the United States, it 
exceeds comparable urban districts centered upon Houston, 
Kansas City and Atlanta. 

While the Dallas Urban District ranks 11th in population, 
it exceeds its population level in three out of five significant 
economic indicators. It ranks 11th in manufacturing employ- 
ment, and 11th in selected services’ receipts, but it also ranks— 


9th in bank deposits 
10th in wholesale sales, and 
10th in retail sales. 


Neither the urban district concept nor the definition of the 
Dallas Urban District is new. The study which the Dallas 
Chamber of Commerce has just completed, whose results are 
set forth here, merely represents a refinement in definition of 
urban districts, and the application of fresh census data to the 
districts so defined, in order to obtain complete comparability 
in analysis of the country’s major concentrations of population 
and business activity. 

The metropolitan area concept developed during the 1930's 
and 1940’s. Just prior to the 1950 Census, the metropolitan 
area was lifted out of the judgment category by the Federal 
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government’s adoption of rigid criteria to govern the designa- 
tion of standard metropolitan areas. 

During the 1950’s, recognition was given to concentrations 
of population and business activity broader than the standard 
metropolitan areas. J. Walter Thompson Co., in cooperation 
with the School of Architecture and Design of Yale University, 
published a study under the title “Interurbia, The Changing 
Face of America,” which dealt with 14 apparent urban con- 
centrations. Various research authorities hailed the concept as 
significant to market analyses. Based upon the concept advanced 
by the Thompson Co. and Yale, with additional research by 
the Dallas Chamber’s Research Committee, a comprehensive 
analysis of the Dallas Urban District was approved by the 
Chamber’s Board of Directors and was published by DALLAS 
in its issue of March, 1958. Since 1958, the Dallas Chamber 
has been regularly publishing business statistical data for this 
Dallas Urban District. 

It was obvious, however, that the urban district concept 
should be taken out of the area of judgment definition, and 
objectively defined in order that all urban districts in the 
country would be on a basis of full comparability. In the cur- 
rent study, the Dallas Chamber of Commerce has accomplished 
this goal, and has made a broad new analysis of the Dallas 
Urban District and the 15 other comparable districts of the 
country, utilizing the preliminary reports now available from 
the 1960 Census of Population and the 1958 Censuses of 
Business and Manufactures. 

Each of the 16 Urban Districts included in this study has 
been defined on this basis: 


It must include a Standard Metropolitan Statistical 
Area of 1 million or more population; 

It must embrace all contiguous Standard Metropolitan 
Statistical Areas; and, 

It must include all other counties outside of the 
Standard Metropolitan Statistical Area(s) which are 
within a 50-mile radius of the dominant city. 


In each instance, the dominant city is the largest within the 
entire urban district, and the largest within the principal 
metropolitan area. 





URBAN DISTRICT DEFINED 


What is an urban district? It con- 
sists of 


1. A central Standard Metro- 
politan Statistical Area of 
more than one million popu- 
lation; 

. All contiguous Standard 
Metropolitan Statistical 
Areas; 

. All other counties within a 
50-mile radius of the domi- 
nant city. 




















These criteria were applied to each of the 192 Standard 
Metropolitan Statistical Areas of the United States. The 
standards were met by 72 metropolitan areas, which com- 
bined, along with additional counties within 50 miles of the 
dominant cities, to form the 16 urban districts. 


Dailas Outranks All Areas Not on Maps 
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POPULATION 
1. New York ..... 34,161,020 m Te Gee. wees 2,252,507 
2. Los Angeles... . 9,147,723 10. Minneapolis . . . 1,751,138 
me GRO oo co ws 8,284,880 Sey GP 2 2 ew 1,721,433 
OS 0 ceo ees 5,244,540 ee En ee ce a 1,594,462 
5. San Francisco . . . 4,320,602 13. Houston ..... 1,569,188 
6. Pittsburgh ..... 3,859,377 14. Buffalo ...... 1,501,738 
7. Cleveland ..... 3,782,437 15. Atlente .....-. 1,413,525 
8. Cincinnati ..... 2,520,775 16. Kansas City . . . 1,394,161 


Source: U. S. Department of Commerce 
1960 Census of Population, Preliminary Reports 








SERVICE RECEIPTS 


(000,000) 
1. New York ... . . $10,065.0 a Oe + « & oo 412.2 
2. Los Angeles .... 2,547.3 10. Minneapolis ... 362.8 
GD ww eee 2,468.3 LS!) eee 361.7 
Se Pee ae 1,077.2 Sao SOIR 2s 6 eo 280.6 
5. San Francisco ... 976.9 13. Seattle ...... 277.9 
6. Cleveland ..... 636.4 14. Kansas Cily ... 252.0 
ne +. + « » « 503.4 oS. Ailente . 2 © « 237.8 
SB. Gineiemets . . 2 0 « 419.6 OG. Gee ow we co tw 230.9 


Source: U. S. Department of Commerce 
1958 Census of Business, Preliminary Reports 
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MANUFACTURING EMPLOYMENT 
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SOO ea 

. Los Angeles . 
pa os 6 oe 6% 
. Cleveland . 
. Pitisburgh .. 
. Cincinnati . . 


. San Francisco . 


4,160,823 
. 1,192,977 


844,498 
628,601 
539,481 
449 646 
303,210 
285,114 


BANK DEPOSITS 


(000,000) 
$88,839.3 9. 
14,734.3 10. 
10,218.21. 
8,624.0 12. 
5,909.7 13. 
4,994.5 14, 
4,892.2 15. 
3,234.2 16. 


Source: Board of Governors, Federal Reserve System 
Distribution of Bank Deposits, June 23, 1958 


9. 
10. 
11. 
12. 
13. 
14. 
15. 
16. 


Source: U. S. Department of Commerce 
1958 Census of Manufacturers, Preliminary Reports 





“Dallas... largest south of St. Louis and 


Eleven of the 16 districts include two or more standard 
metropolitan areas each. The largest is the New York District, 
which embraces 27 metropolitan areas, consisting of 74 coun- 
ties extending through nine states and the District of Columbia. 
The Dallas District consists of two metropolitan areas—one of | 
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3,086.6 


2,554.8 
2,467.7 
2,385.7 
2,300.4 
2,107.8 
1,925.2 
1,346.6 





260,059 
195,761 
156,135 
154,588 
137,625 
128,965 
121,569 
105.494 
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Los Angeles...’ 


four counties and the other of two—plus three additional coun- 
ties which are within 50 miles of Dallas. 

The development of metropolitan areas alongside each other 
is not an isolated phenomenon, but a common occurrence. 
There are 91 metropolitan areas in the United States which are 





RETAIL SALES 
(000,000) 


. New York $41,388.5 9. 

. los Angeles . . .. 11,603.6 10. 

. Chicago 1. 

. Detroit : 12. 

. San Francisco . . . ‘ 13. Houston 

. Cleveland ° 14. Kansas Ctiy.... 1,796.6 
. Pittsburgh ‘ 15. Buffalo 1,704.5 
. Cincinnati . 16. Atlanta 1,493.8 


Source: U. S. Department of Commerce 
1958 Census of Business, Preliminary Reports 
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WHOLESALE SALES 
(000,000) 


. New York $83,430.9 9. Minneapolis ... 5,012.7 








. Chicago 
. Detroit 
. Cleveland 


. St. 
. Pittsburgh 


ONOoUWh Wn — 


. los Angeles .... 


San Francisco .. . 


22,058.4 10. 
14,844.6 1. 
. Atlanta 4,137.7 
. Kansas City ... 4,016.0 
. Houston . . . . . £Y,854.3 


9,517.9 
9,063.9 
6,782.8 
5,248.3 
5,050.2 


Source: U. S. Department of Commerce 
1958 Census of Business, Preliminary Reports 
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4,875.0 
Cincinnati 4,328.8 


2,851.0 


. Buffalo 2,479.3 











contiguous to one or more other such areas. There are six such 
contiguous metropolitan areas in Texas alone—the Galveston 
and Houston, Midland and Odessa, Dallas and Fort Worth 
metropolitan areas. 

Occasionally, a layman with superficial background on the 
subject raises the question as to why such contiguous metro- 
politan areas should not be consolidated and officially desig- 
nated as a single metropolitan area. For example, why not have 
a Dallas-Fort Worth metropolitan area or a Washington-Balti- 
more metropolitan area or a Los Angeles-San Diego met- 
ropolitan area? The answer, of course, is that they are separate 
and distinct metropolitan areas, by reasonable and uniformly 
applied ground rules. By definition, the metropolitan area is 
limited to the communities which share heavily in economic 
interests and characteristics and which are closely interwoven 
in commuting worker patterns. In the case of Dallas and Fort 
Worth, for instance, the metropolitan areas reflect sharply 
different economic characteristics and growth trends, and have 
only negligible worker commuting between the two areas. 
The metropolitan area concept would obviously be rendered 
meaningless if such disparities were ignored by arbitrarily con- 
cluding that two such units—wherever they may be—were a 
single metropolitan area just because they adjoin each other. 

While it is unreasonable to merge the identities of such con- 
tiguous metropolitan areas, it is also obvious that they are, in 
fact, component parts of a concentration of people and business 
activity — and that this concentration, in total, represents a 
“local” market, as distinguished from a regional market. 


Here, then, develops the need for sound and comparable 
definitions of these urban concentrations, or “local” markets, in 
realistic appreciation of their size and importance. 


.The distinction between standard metropolitan statistical 
areas and urban districts is basic to a sound analysis of the 
markets involved. 


The standard metropolitan area is a concept developed by 
the Federal government, and universally accepted among mar- 
keting and research people. 


When it was first advanced, the metropolitan area definition 
was summarized by the Bureau of the Budget: 


“A standard metropolitan area is a county or group of con- 
tiguous counties which contains at least one city of 50,000 
inhabitants or more. In addition to the county, or counties, 
containing such a city, or cities, contiguous counties are in- 
cluded in a standard metropolitan area if according to certain 
criteria they are essentially metropolitan in character and so- 
cially and economically integrated with the central city.” 


Thus, the standard metropolitan area designation serves pri- 
marily to define a labor market area, based upon worker com- 





“Dallas County dominates 
the entire urban district...’ 
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18.6% 
Other 
8 Counties 






28.1% 
Other 
8 Counties 





MANUFACTURING EMPLOYMENT 


42.1% 


Other 
8 Counties 





Sources: 


U. S. Department of Com- 
merce 


U. S. Post Office Depart- 
ment 


Board of Governors, Federal 
Reserve System 


Sales Management's 1960 
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Other 
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muting patterns, and to indicate the inter-dependence between 
a major city and the non-rural communities which are imme- 
diately adjacent to it. 

The urban district, on the other hand, is primarily useful in 
determining the size of and characteristics of a “local” market 
concentration as distinguished from the broader regional mar- 
kets. It gives recognition to the rapid urbanization of America, 
and to the fact that standard metropolitan areas are the magnets 
for such urban growth. It can embrace two or more standard 
metropolitan areas, since its definition does not rest upon 
integrated economic interests but rather upon the concentration 
of a large consumer market in an urban environment. 

The urban district concept has had acceptance among mar- 
keting research people as a sound theory. The one element 
missing in the theory was a generally applicable definition of 
an urban district. The present study of the Dallas Chamber of 
Commerce has supplied that missing element by establishing 
the urban district definition criteria outlined above. 

Results of the statistical studies made of the 16 completely 
comparable urban districts are best summarized in the maps 
and charts presented herein. 

The importance of the Dallas Urban District is emphasized 
by the fact that it dominates the entire southern tier of states. 
The nearest comparable urban district is Houston, 240 miles 
south. On the east, the nearest is Atlanta, 825 miles; on the 
west, Los Angeles, 1460 miles, and on the north, Kansas City, 
517 miles. The Houston, Atlanta and Kansas City Urban Dis- 
tricts are smaller than Dallas by every economic measure. 


As the Dallas Urban District dominates the southern half of 
the United States, Dallas County dominates the entire nine- 
county Dallas Urban District. The Dallas Urban District em- 
braces the Dallas Standard Metropolitan Area (Collin, Dallas, 
Denton and Ellis counties), the Fort Worth Standard Metro- 
politan Area (Johnson and Tarrant counties) and Hunt, Kauf- 
man and Rockwall counties, each of which is within a 50-mile 
radius of Dallas. In connection with this definition, it is signifi- 
cant that Kaufman and Rockwall counties have enough com- 


DENSITY OF POPULATION — DALLAS URBAN REGION 
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muters with Dallas but fail to meet the other criteria — on 
population and labor force—for inclusion in the Dallas Metro- 
politan Area. Kaufman County has 25.7% of its resident non- 
agricultural labor force commuting to work in Dallas County, 
and Rockwall has 44.2%. 


In the Dallas Urban District, Dallas County represents 55% 
of the population of the 9 counties, but accounts for: 


57% of the total estimated buying income. 
58% of the total manufacturing employment. 
59% of the total retail sales. 


68% of the total receipts in selected services. 





DALLAS URBAN DISTRICT CITIES AMONG TEXAS’ TOP 75 
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Of the 16 cities of the Dallas Urban District that rank among 
the top 75 cities of Texas in population, shown on map, 
Dallas County contains 8, as many as all other counties 
combined. Dallas Urban District cities with their rank in popu- 
lation among all cities of Texas and their 1960 population, 
Dallas County cities capitalized: 


DALLAS .... 2d 672,029 Haltom City . 44th 23,012 
Fort Worth. . 4th 356,149 UNIVERSITY 

PARK .. . 45th 22,969 
IRVING .... 24th 45,489 Greenville .. 52d 19,055 
Arlington... 26th 44,393  RICH- 


ARDSON . 59th 16,662 
GARLAND .. 27th 38,103 Cleburne... 64th 14,535 


GRAND 
PRAIRIE . . 33d 29,791 Terrell .... 69th 13,937 
Denton .... 35th 27,588 McKinney . . 73d 13,713 


’ MESQUITE . . 37th 27,345 FARMERS 


BRANCH . 75th 13,251 


Source: U. S$. Department of Commerce 1960 Census of Population, Preliminary Reports 
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71% of the total postal receipts, all post offices. 


72% of the total bank deposits. 


81% of the total wholesale sales. 


517 Miles 


240 Miles 


"Nearest comparable districts are smaller . . .” 





The Dallas Urban District occupies 
a strategic geographical position. 
Nearest districts to the north, 
Kansas City; south, Houston; and 
east, Atlanta; are all smaller than 
Dallas by every measure. Nearest 
larger districts are St. Louis, north 
and east, and Los Angeles, west. 


2,621 manufacturing establishments 


$3,086,564,100 in bank deposits 


491 headquarters of “million dollar companies” 


16 of Texas’ 75 largest municipalities 


The total market concentration in the Dallas Urban District 


can be expressed in this manner: 


Within 50 miles of downtown Dallas, there are... 


1,721,433 consumers 


$3,202,516,000 annual effective buying income 


$2,290,382,000 annual retail sales 


$4,875,010,000 annual wholesale sales 
$361,718,000 annual receipts for selected services 


156,135 persons employed in manufacturing 


All of this concentration focuses upon Dallas as the geo- 


graphic center. There is also strong evidence that the center of 


density of population for the 9 counties would be a point within 
the city limits of Dallas. 


No matter how the map of urban America is studied, the 


Dallas concentration of consumers, buying power, sales, etc., 
must stand out as the most significant in the southern half of 
the United States east of Los Angeles. 


And Dallas County overwhelmingly dominates this nine- 
county district by every measure. 


Metropolitan Areas Included In 16 Urban Districts 


NEW YORK 


Albany - Schenectady-Troy, Allentown - Bethlehem - 
Easton, Atlantic City, Baltimore, Boston, Bridgeport- 
Stamford-Norwalk, Brockton, Fall River-New Bed- 
ford, Harrisburg, Hartford-New Britain, Jersey City, 
Lancaster, Manchester, Newark, New Haven-Water- 
bury-Meriden, New York, Patterson-Clifton-Passaic, 
Philadelphia, Pittsfield, Providence, Reading, Spring- 
field-Holyoke, Trenton, Washington, Wilmington, 
Worcester and York Metropolitan Areas and seven 
other counties within a 50-mile radius of New York. 


LOS ANGELES 


Bakersfield, Los Angeles-Long Beach, Santa Bar- 
bara, San Bernardino-Riverside-Ontario and San 
Diego Metropolitan Areas and one other county that 
is within a 50-mile radius of Los Angeles. 


CHICAGO 


Chicago, Gary-Harmond-East Chicago, Kenosha, 
Milwaukee and Racine Metropolitan Areas and two 
other counties within a 50-mile radius of Chicago. 


20 


DETROIT 
Ann Arbor, Bay City, Flint, Jackson, Lansing and 
Saginaw Metropolitan Areas and four other counties 
within a 50-mile radius of Detroit. Includes United 
States counties only. 


SAN FRANCISCO 


Sacramento, San Francisco, San Jose and Stockton 
Metropolitan Areas and two other counties within a 
50-mile radius of San Francisco. 


PITTSBURGH 


Altoona, Johnstown, Pittsburgh, Steubenville- 
Weirton and Wheeling Metropolitan Areas and seven 
other counties within a 50-mile radius of Pittsburgh. 


CLEVELAND 


Akron, Canton, Cleveland, Lorain-Elyria and 
Youngstown Metropolitan Areas and seven other 
counties within a 50-mile radius of Cleveland. 


CINCINNATI 


Cincinnati, Dayton, Hamilton-Middletown and 
Springfield Metropolitan Areas and 21 other counties 
within a 50-mile radius of Cincinnati. 


ST. LOUIS 


The St. Louis Metropolitan Area and 10 other 
counties within a 50-mile radius of St. Louis. 





MINNEAPOLIS 


The Minneapolis-St. Paul Metropolitan Area_and 
12 other counties within a 50-mile radius of Min- 
neapolis. 


DALLAS 


Dallas and Fort Worth Metropolitan Areas and 
three other counties within a 50-mile radius of Dallas. 


SEATTLE 


Seattle and Tacoma Metropolitan Areas and five 
other counties within a 50-mile radius of Seattle. 


HOUSTON 


Galveston and Houston Metropolitan Areas and 
six other counties within a 50-mile radius of Houston. 


BUFFALO 


The Buffalo Metropolitan Area and four other 
counties within a 50-mile radius of Buffalo. Includes 
United States only. 


ATLANTA 
The Atlanta Metropolitan Area and 21 other 
counties within a 50-mile radius of Atlanta. 


KANSAS CITY 


The Kansas City Metropolitan Area and 14 other 
counties within a 50-mile radius of Kansas City. 
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CAPITAL AND SURPLUS $102,000,000 %* LARGEST IN THE SOUTH % MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 





DALLAS BECOMES A WOR] 


By Tom McHale 


World trade, always a two-way street 
marked “Import” and “Export,” is big 
business in Dallas and is growing bigger. 
International transactions in Dallas center 
around its Cotton Exchange, its major oil 
and oil equipment supply firms, its cotton 
machinery manufacturers and its growing 
electronics industry. 


Dallas’- major import activities stem 
from its large department stores, its im- 
porters and distributors located in its 
major trade marts and industrial districts. 
It ranges from lumber and sports cars to 
art objects. While the size and dollar vol- 
ume of this business is difficult to subject 
to accurate statistical measurement, world 
trade is one of the fast growing segments 
of Dallas commerce. The Dallas Fieid 
Office of the U.S. Department of Com- 
merce estimates over 1000 firms in Dallas 
actively engaged in exporting or import- 
ing. These do not include the extensive 
foreign operations of insurance and trans- 
portation companies and banks. 


Perhaps the oldest concentration of 
firms engaged in world trade in Dallas is 
the Dallas Cotton Exchange. Experts esti- 
mate that about 40 percent of the Texas 
cotton crop moves into export through 
Dallas. Since cotton gin machinery forms 
the basis of one of Dallas’ oldest indus- 
tries and cotton can be produced and 
processed in the most primitive and remote 
places in the world, the export of cotton 
gin machinery by such firms as The Mur- 
ray Company and Continental Gin Com- 
pany looms large in Dallas international 
commerce. 

For more than 60 years The Murray 
Company of Texas, Inc., has placed great 
emphasis on the export market. Although 
Mexico provides the largest single export 
market for cotton ginning machinery, 
Murray exports machinery to every major 
cotton producing country in the world. 
Murray machinery is used to gin some 
70 per cent of all the cotton produced in 
Guatemala, El Salvador and Nicaragua. 
All of these countries have increased their 
cotton production several times over 
within the past decade. 

Cotton producers and gin owners in 
Peru, Argentina, Brazil, Columbia and 
Venezuela use Murray machinery to proc- 
ess their cotton crops. Murray enjoys wide 
customer acceptance in the European 


market, in Asia’s cotton producing coun- 
tries, and in Africa. 

The close association of supplier organi- 
zations and components manufacturers in 
the Dallas export picture shows up in the 
relationship between Murray and the John 
E. Mitchell Company Inc., of Dallas. 
Mitchell’s line of specialized cotton ex- 
tracting-drying equipment is exported ex- 
clusivley through the Murray Company 
and goes into 55 countries. Murray has 
standardized on Mitchell’s extracting- 
cleaning-drying equipment as part of their 
complete gin plant. 

A second Mitchell product found in 
some of these foreign countries is its line 
of LP gas vaporizers. The Mitchell vapor- 
izer is a device that insures dependable and 
adequate tank pressure in connection with 
butane and propane installations. Mitchell 
vaporizers are in use as far north as the 
Arctic Circle in U. S. defense installations. 

A third Mitchell product rapidly gaining 
acceptance in many foreign countries is 
its Mark IV automotive air conditioner. 
Mitchell now has Mark IV distributors 
with maintenance facilities in 10 or 12 
foreign countries. The Mark IV distribu- 
tor from Saudi Arabia spent a week in the 
the Dallas plant learning installation and 
service procedures. In addition, company’s 
engineers have visited several European 
auto manufacturers. As a result, one man- 
ufacturer in Paris is now installing Mark 
IV units on new cars on its original as- 
sembly line. 

The position of Dallas as one of the 
focal points of world petroleum, and the 
export and international trade centering 
around the oil operators, drilling com- 
panies, geophysical organizations 
and specialized oil equipment and market- 
ing organizations have been detailed in 
other issues of DALLAS. Dallas is the head- 
quarters of Petroleum Engineer Publish- 
ing Co. Publications of this firm carry the 
Dallas dateline around the world. Such 
firms as De Golyer & McNaughton, Geo- 
physical Service Inc., Geotechnical Cor- 
poration, National Geophysical, Rayflex 
Exploration, Core Labs, Geo. Lewis En- 
gineering and others engage in world wide 
business. Oil Well Supply Division of U.S. 
Steel and Continental Emsco Division of 
Youngstown Sheet & Tube are world ex- 
porters of oil well equipment. 


Headquartered in Dallas, Dresser In- 


dustries Inc., operates internationally © 
throughout the free world. Through its 12 ~ 
operating companies and various foreign 
affiliates and licensees, Dresser supplies the ~ 
electronic, gas, oil, refining, petro-chemi- ~ 
cal, defense and general industries with 
quality and technical services. Dresser’s 
foreign business consists not only of equip- 
ment manufactured in the United States 
for direct export, but also includes equip- 
ment manufactured under license by an 
important group of well-known companies 
located in the important industrial coun- 
tries of Europe. In 1959, Dresser reported 
26 percent of its total business as export 
and foreign business. 


Other Dallas exporters affiliated with the 
oil industry include such firms as Wyatt 
Industries, Fritz Glitsch & Sons, Otis En- 
gineering Co., Varel Manufacturing Co. 
It also includes pipe line constructors, pipe 
and tank manufacturers, and other spe- 
cialized organizations. 


The world scope of the Dallas’ construc- 
tion industry and the firms engaged in that 
activity were covered in the May, 1960, 
issue Of DALLAS. Other facets of Dallas’ 
export trade include the products of such 
diverse firms as Burrus Mills, Lone Star 
Boat Company, Byer-Rolnick, hat manu- 
facturers, Dearborn Stove Company and 
some of the city’s hosiery, uniform, fashion 
and other soft goods manufacturers. 

The most significant expansion of Dal- 
las’ present-day world trade interests shows 
up in its fast-growing electronics industry. 
The beginning of international trade by 
Texas Instruments Inc., goes back 30 years 
to its origin as Geophysical Service Inc. 
Today, GSI, now a subsidiary of Texas 
Instruments, has more than 60 field crews 
operating in 22 countries in all hemi- 
spheres. From the beginning GSI crews 
have been equipped with exploration in- 
strumentation of the company’s own de- 
sign and manufacture. This equipment, 
too, is sold in the markets of the world. 


As the world’s foremost manufacturer 
of semiconductor devices, Texas Instru- 
ment’s transistors, diodes and rectifiers are 
marketed in most of the industrial nations 
of the Free World. Not only does it make 
these devices in Dallas, but it also supplies 
the United Kingdom from a manufactur- 
ing plant in Bedford, England. 


TI’s Metals & Control division, with 
main facilities at Attleboro, Massachusetts, 
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has manufacturing plants in Holland, 
France, Mexico, Italy, Argentina and Aus- 
tralia, as well as a second domestic plant 
at Versailles, Kentucky. This division man- 
ufacturers clad metal products, thermo- 
static and electrical controls and nuclear 
fuel components, all of which are sold in 
world markets. 

TI’s Dallas-based Apparatus Division is 
engaged primarily in the design, develop- 
ment and manufacture of electronic and 
electro-mechanical systems for military 
use by the U. S. Department of Defense. 
It also has major product lines of a non- 
military nature, including airport surveil- 
lance radar, which is available for sale 
internationally. TI’s Geosciences & Instru- 
mentation Division, which also includes 
GSI at Dallas, designs, develops and pro- 
duces systems and instruments for geo- 
physical exploration and industrial record- 
ing and control. Through a worldwide 
network of distributors, it markets such 
products as TI’s all-transistorized portable 


Alpha Corporation, a subsidiary of Col- 
lins, is installing complex satellite tracking 
equipment throughout the free world. 


The 158-ft. ‘‘Sonic,'’ now conducting unique single-ship seismic surveys off the coast 
of Nigeria, is one of two such vessels owned by Geophysical Service Inc., a subsidiary 
of Texas Instruments Incorporated, Dallas. GSI's new 174-ft. ‘‘Texin"’ recently com- 
pleted shakedown cruise and will begin operations in South American coastal waters. 


Ideco full-view mast on location in 
North Africa. 
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Construction will be completed in late 1960 on this new 120,000 sq. ft. plant in 
Bedford, England, for Texas Instruments Limited, a subsidiary of Texas Instruments 
Incorporated, Dallas. In the new plant transistors and other semiconductor devices 
will be produced for European markets, augmenting the production of an existing 
35,000 sq. ft. Bedford plant which was established by the Tl subsidiary in 1957. 


seismograph system and a sensitive gravtiy 
meter. A recent installation at Lake Mara- 
cibo, Venezuela, makes possible com- 
pletely unattended control of 48 oil wells. 

Collins International, a division of the 
Collins Radio Company, is another far- 
flung world trade organization, operating 
from Dallas throughout the free world, 


selling foreign governments and foreign 
businessmen the electronic components of 
modern communications. 

The success of its efforts is told in the 
bills of lading which this Collins Division 
tagged on overseas shipments in the cur- 
rent fiscal year — $16,000,000 worth of 
electronic gear, most of it in the familiar 


Overseas shipments for Collins International Division reached $16,000,000 this year. 


Some 


black boxes which symbolize the output 
of the industry. 

James G. Flynn Jr. of Dallas, Collin’s 
Vice-President for Sales and General Man- 
ager of Collins International Division, 
estimates that the division’s growing in- 
ternational sales will rise to at least 
$20,000,000 in the fiscal year beginning 
August 1, 1960. 

During the past 24 months, Collins In- 
ternational has developed sales and sery- 
ice facilities in England to serve the United 
Kingdom and Ireland; in France to serve 
France, Italy and North Africa; in Ger- 
many to serve Western Germany and 
Austria, including support facilities for 
the U. S. Forces in Germany; in Mel- 
bourne, Australia to serve Australia, New 
Zealand and Southeast Asia; in Geneva, 
Switzerland to serve Central Europe; in 
Beirut, Lebanon to serve the Middle East; 
and in Tokyo to serve the Far East. 

Collins also maintains overseas manu- 
facturing operations in England and 
France. Lucas-Collins Electronics, Ltd., 
London, was recently organized as a man- 
ufacturing company on a joint basis with 
Collins International and Lucas Industries, 
one of the leading industrial corporations 
of the United Kingdom. Societe d’Optique, 
de Mecanique, d’Electticite et de Radio 
(QMERA), a French electronics manu- 
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facturing company located at Paris, was 
recently purchased by Collins Interna- 
tional and the French Electronics of Tele- 
communications Radioelectriques et 
Telephoniques (T.R.T.). Societe OMERA 
will continue to produce its existing prod- 
ucts, and in addition, will manufacture 
Collins-designed equipment for the re- 
quirements of the French government. 


Licensing and technical assistance agree- 
ments with electronic firms in many parts 
of the worid have been negotiated by 
Collins International for the local supply 
of Collins-designed products. 

Alpha Corporation is another brand- 
new Dallas offspring of the electronic age. 
This wholly-owned Collins subsidiary is 
an organization engaged in creation of 
highly sophisticated electronic systems. 
Alpha Corporation, as a systems and man- 
agement firm, is currently participating 
in a wide variety of communication and 
instrumentation projects having military, 
governmental and commercial applica- 
tions. 

The staff at Alpha includes more than 
500 engineers, technicians and scientists, 
many from the staff of the Systems Divi- 
sion at Collins Radio Company. Some of 
the recent Alpha world trade projects in- 
clude four mobile vans containing satellite 
tracking equipment that will become part 
of a satellite tracking station at Woomera, 
Australia. A 24-voice channel-scatter 
microwave system covering a 900-mile 
area has recently been completed for a 
South American firm. 


Dallas is also headquarters for Com- 
mercial Metals Company, which has a 
world-wide business in scrap metals. Com- 
mercial Metals is one of the three largest 
scrap iron and metals dealers in the world. 
From its Dallas headquarters, and func- 
tioning through 37 wholly-owned subsidi- 
aries, it Operates throughout the United 
States and in Canada, Mexico, South 
America, Western Europe, Africa, Japan, 
Formosa, India and other countries in the 
free world. Sales of Commercial Metals 
approximate $100,000,000 annually. 

On the import side of the world trade 
picture, one of the most unusual firms 
based in Dallas is the World Gift Com- 
pany, Inc. Located in a 30,000 square 
foot building at 845 Regal Row, in Brook 
Hollow Industrial District, its 25,000- 
square-foot warehouse is loaded with im- 
ports from all parts of the world. 

Established only seven years ago by 
Dick Kelly, a young insurance salesman 
and former Navy enlisted man, World 
Gift has grown swiftly into a multi-million 
dollar business, the largest of its kind in 
the United States. Starting with a few 


DALLAS « AUGUST, 1960 





Typical cotton ginning plant, equipped by Murray Co. of Texas, in Mexicali, Mexico. 


“duffle-bags” of souvenirs brought back 
from Japan, Kelly now brings in exotic 
items such as priest’s shoes and aftabas 
from India, Hataka dolls from Japan, bird 
baths from Italy, Kwan Yin candles from 
Hong Kong, and fish knives from Sweden. 
An interesting sidelight on Kelly’s World 


Gift operation stems from his early inter- 
views with foreign students at SMU about 
unique objects that might be purchased 
abroad. As a result, he hired two students 
from India, Hanumanth Sumanth and 


Amurthur Narayan, as part-time workers 
at World Gift. After their graduation, they 




























World Gift Company imports thousands of handicraft items from all over the globe. 


began fulltime work and today both repre- 
sent the firm as buyers in India, where 
thousands of natives are making handi- 
craft items for World Gift. 

New York Merchandise Co., Inc., lo- 
cated at 1717 Irving Boulevard, is another 
major Dallas importer. With 100,000 
square feet of display and warehouse 
space, New York Merchandise imports 
popular-priced toys, Christmas ornaments, 
gift goods, housewares, soft goods and 
















smallwares from buying offices through- 
out the world. 

Select Imports, in the Dallas Trade 
Mart, is one of the many firms in this 
mart complex that carry on a large im- 
port business. One of the three largest 
importing firms of its type in the nation, 
Select Imports has commissionaires and 
buying agents in all of free Europe and 
the Near and Far East. The firm main- 
tains permanent showrooms in major 
cities of the nation, as well as Dallas, and 
has extensive warehouse facilities in Hous- 
ton and Galveston. 
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The Republic National Life Insurance 
Co. of Dallas has now extended its re- 
insurance operations to more than 800 
companies in Canada, Mexico and nine 
European countries. 


These examples and many others that 
could be named point up the growing im- 
portance of world trade in Dallas and 
the expansion of Dallas-based firms into 
world wide commerce, 
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World 
Trade 
Services 


By Tom McHale 





International trade facilities, old and 
new, provide a sound background for 
Dallas’ present position as a world trade 
center and a solid foundation for future 
foreign trade expansion. 


The roots of Dallas’ banking and trans- 
portation experience in world trade go 
back to its original agricultural commod- 
ity, cotton. Dallas banks have been en- 
gaged in cotton-export financing for more 
than three-quarters of a century .Dallas 
cotton gin manufacturers have been ex- 
porters for at least half a century. Export 
sales of cotton have made Dallas a center 
for steamship line agencies, which have 
been closely connected with the Dallas 
Cotton Exchange since its founding. 


The expanding position of Dallas as one 
of the world’s major air transportation 
centers has brought here the world’s off- 
line offices of foreign flag airlines. Dallas 
is also the largest travel agency center in 
the Southwest. 

The modern growth of Dallas as a 
world oil center and a headquarters city 
for geophysical exploration and develop- 
ment, oil equipment manufacturing and 
‘marketing, drilling operations and other 
facets of the industry has added new stat- 
ure to its international trade position. 


Truitt Export Packers handle over 1200 
foreign shipments a year, for Dallas firms. 


acai 


Dallas’ leadership as an electronics 
research/manufacturing center has added 
the latest dimension to its stature as a 
world market. The development of new 
trade marts has brought in products from 
the ends of the earth for distribution in 
the ever-widening Dallas trade area. 


Dallas’ major banks maintain extensive 
departments to serve firms engaged in in- 
ternational trade. These departments have 
expanded rapidly during the past decade. 
Their services are necessarily highly per- 
sonal and confidential. They include for- 
eign market data and credit information, 
commercial letters of credit and cable 
transfer of funds, letters of introduction, 
foreign collections, exchange and drafts 
and remittances of foreign funds. 


Fourteen steamship line agencies, rep- 
resenting almost seventy steamship com- 
panies, maintain offices in Dallas. These 
include States Marine Isthmian Lines - 
Bloomfield Steamship Co.; Strachan Ship- 
ping Co.; Waterman Steamship Corp.; 
Alexander Shipping Co.; Biehl & Co.; 
R. S. Binnings, Inc.; Dalton Steamship 
Co.; Fowler & McVittie, Inc.; Hansen, 
Tiedemann, Inc.; LeBlanc-Parr, Inc.; 
Lykes Bros. Steamship Co., Inc.; Nitto 
Lines; Rice, Kerr & Co., Inc., and Texas 
Transport & Terminal Co., Inc. 





A cross-section of steamship lines rep- 
resented by these firms shows the global 
scope of Dallas’ shipping service. These 
include such well known maritime names 
as Cunard, Scandanavian-American, 
Hamburg-America, North German Lloyd, 
French Line, Levant Line, Insco Line, 
Hellenic Lines, Mitsubishi Line, Surinam 
Navigation Co., Hanseatic-Vansa Line, 6 
Lykes Services, Delta Line, “K” Line, 
Holland-America Line, Mitsui Lines and 
Swedish-American Lines. 


Foremost among Dallas’ newer inter- 
national trade facilities are its offices rep- 
resenting major overseas airlines. Most 
major foreign flag lines and United States 
lines with international routes maintain 
off-line offices in Dallas. These offices in- 
clude staffs that provide information and 
sell air passenger and freight service to 
Dallas industries and individuals. Some 
of these offices include extensive commu- 
nications systems that reach to all parts 
of the world and provide teletype contacts 
as far away as India and Africa. Flight 
schedules, air-freight rates to foreign cities 
and other pertinent information are part 
of their routine services. 


Five of these foreign flag lines and 
United States international carriers main- 
tain street-level ticket offices in Dallas. 






















Pan-American World Airlines are among 
a number of U.S. off-line offices in Dallas. 


These include KLM Royal Dutch Air 
Lines, Sabena-Belgian World Air Lines, 
Pan American World Airways, Trans- 
World Air Lines and Lufthansa German 
Air Lines. 

Braniff International Airways, with 
home offices in Dallas, provides direct 
passenger and cargo service to key cities 
in South America. Delta Air Lines offers 
Dallas connecting service with Caribbean 
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points. American Air Lines operates direct 
service from Dallas to Mexico City. 

Dallas off-line offices of U. S. lines with 
international routes include Trans World 
Air Lines, Northwest Orient Air Lines, 
Western Air Lines and Pan American 
World Airlines. 

The complete list of major foreign flag 
lines now represented in Dallas includes: 
Japan Air Lines, Sabena-Belgian World 
Air Lines, Swissair Inc., Lufthansa-Ger- 
man Air Lines, KLM Royal Dutch Air 
Lines, British Overseas Airways Corp., 
also representing Air India and Quantas 
(Australia), British-Europena and British 
West Indian Airways, Air France, Alitalia, 
Canadian Pacific Air Lines, Scandinavian 
Airways System and Varig Airlines. 


Dallas travel agencies form an impor- 
tant segment of its foreign trade facilities 
and attract to Dallas international travel 
business from a wide area in the South- 
west. American Express Company and 
Thomas Cook & Son maintain offices in 
Dallas that provide a wide variety of 
world wide services. The Nassau-Bahamas 
Development Board and the Spanish Na- 
tional Travel Office maintain facilities 
here. Other national and Dallas travel 
agencies include Ask Mr. Foster Travel 
Service Inc., Dallas Travel Service, Fugazy 
Travel Service, H.S. Travel Service, Inc., 
Fred L. Haskett Travel Service, Sentinel 
Travel Bureau Inc. of Texas, Arthur Strain 
Travel Service, Travel Inc., and Warren- 
Hoyt Travel Agents. 


One of Dallas’ most unique interna- 
tional trade service organizations is the 
Truitt Co. headed by Joseph S. Truitt, an 
expert in packing for international ship- 
ments. The Truitt plant now occupies 
50,000 square feet of floor area and by 
September 15 will have a greatly expanded 
area of space for warehousing and packing 
export shipments. This firm packs an av- 
erage of more than 25 shipments a week 
that move through Gulf Coast ports, and 
the value of merchandise packed would 
exceed $100 million per year. Two years 
ago this firm employed 24 people and now 
the total is 68. This is a highly technical 
operation involving the protection of deli- 
cate instruments, electronic and radar 
equipment going to overseas installations. 


Dallas also has insurance companies 
such as American International Under- 
writers, American Foreign Insurance As- 
sociation and other firms that specialize 
in insurance involving overseas shipments. 

Cotton represents the greatest dollar 
volume of exports serviced through Dallas. 
Experts estimate that 40 per cent of the 
Texas cotton crop clears through the 
Dallas Cotton Exchange. 
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|. M. Griffin, Vice-President of States Marine-Ilsthmian Agency, Inc., looks over 
globe with his assistant, H. A. Scott, Jr. Fourteen steamship agencies are in Dallas. 














Richard O. Davies, Southwestern Traffic Manager for Strachan Shipping Co., in 
front of world shipping map in Strachan offices in the Cotton Exchange Building. 


Lufthansa German Airlines, one of major foreign flag lines in Dallas, has street 
level offices in Southland Center. Lufthansa is one of 11 Foreign airlines in Dallas. 














The Pan-American Livestock Exposi- 
tion and the Texas International Trade 
Fair are two of Dallas’ most important 
boosters in the field of foreign trade. The 
livestock industry of the Western Hemi- 
sphere has its pick of the finest purebred 
breeding livestock in the nation during the 
Livestock Exposition’s 9-day international 
supermarket at the State Fair of Texas 
each October. At the same time, the Trade 
Fair will be open to 1,850,000 visitors ex- 
pected to attend the 1960 Fair. 

This year, more than 30 breeds of pure- 
bred beef and dairy cattle, swine, sheep, 
goats and horses and more than 20 varie- 
ties of poultry will be on display at the big 
Exposition, October 8-16. 

“We are preparing to receive more than 
500 cattlemen and livestock authorities 
from Latin American countries and a large 
number of breeders and cattlemen from 
Europe and the Near East,” Ray W. Wil- 
son, manager of Pan American, said. 


Since the reorganization of State Fair’s 
livestock shows into the Pan-American 
Livestock Exposition in 1953, the Expo- 
sition has moved more than $9,000,000 
worth of purebred breeding livestock, 
horses and poultry into export channels, 
chiefly to Latin-American countries. 


The seven preceding Pan-Americans 
have attracted approximately 2,400 Latin 
American cattlemen and livestock authori- 
ties and more than 12,000,000 State Fair 
visitors. 

“The most effective bid for international 
attendance at the Pan-American super- 
market has been an ambitious public rela- 
tions program,” Mr. Wilson emphasized. 

“This program opened in 1953 with 
goodwill missions by officials of State Fair, 
by Dallas businessmen members of the 
Pan-American Reception Committee and 
by representatives of various purebred 
‘livestock associations to eight of the lead- 
ing cities in the Republic of Mexico.” 

The mission was followed by another 
in 1954 to Panama, Ecuador, Colombia, 
Venezuela and Cuba. In 1955, the good- 
will tours included Venezuela, Colombia, 
Ecuador, Peru, Chile, Argentina, Uruguay 
and Brazil on the itinerary. 

The Pan-American Reception Commit- 
tee, a group of sixty Dallas business 
leaders, is active at each Pan-American 
Livestock Exposition in receiving and wel- 
coming Latin American and foreign visi- 
tors to Dallas. 

Each year, more than 40,000 brochures 
printed in Spanish and 12,000 in Portu- 
guese are sent to key personages through- 
out Mexico and the republics of Central 
and South America and the Caribbean. 


STATE FAIR 


BOOSTS 


FOREIGN TRADE 


This conversion of a traditional stock 
show into a modern supermarket for the 
sale of purebred breeding livestock, horses 
and poultry has produced side benefits to 
the one planned for the livestock industry. 

Many of the Latin American livestock 
raisers bring their families to Dallas; and 
while the men are attending the livestock 
judging, the ladies frequently are shopping 
in downtown Dallas. 

The big Exposition has been a factor in 
international goodwill and has on several 
occasions been cited for such by the U. S. 
Department of State and other government 
agencies. 








Since its beginning, the Trade Fair has 
served the people of this area as a val- 
uable source of information about foreign 
countries and their customs, products and 
tourist attractions and as a means of con- 
tact between foreign importers and Amer- 
ican buyers. In addition, it has figured as 
an important factor in the creation of con- 
sumer demand for foreign products in 
Texas and the Southwest. 


Ten countries, which have all exhibited 
in previous years at the Trade Fair, have 
already been assigned space in the 1960 
international exhibit area, according to 
Kenneth W. Erickson, State Fair manager 


The Texas International Trade Fair, which displays goods from Germany, Great 
Britain and many other foreign lands, is expected to draw nearly 2 million visitors. 


The Texas International Trade Fair, 
now in its third successful year is becom- 
ing an increasingly important factor in the 
development of foreign trade for Dallas 
and the Southwest. 

The third annual Texas International 
Trade Fair will take place concurrently 
with the 1960 State Fair of Texas and will 
be a highlight of the Fair’s big Diamond 
Jubilee Exposition, October 8-23. Exhibits 
will come from a dozen or more foreign 
countries—representative of national gov- 
ernments, official tourist bureaus, im- 
porters on the outlook for distributors and 
agents of various foreign businesses and 
manufacturing firms. 





of sales and exhibits who doubles as man- 
ager of the Trade Fair. These nations are 
Great Britain, Belgium, Italy, India, Ko- 
rea, Sweden, France, Israel, Germany and 
the United Arab Republic. Negotiations 
are also under way, Mr. Erickson said, 
with Japan, China, Guatemala, Venezuela 
and Brazil. 

Other tentative prospects for the 1960 
Trade Fair indicate the possible addition 
of a number of countries which have never 
participated in the Fair before. Those are 
Czechoslovakia, Romania, Yugoslavia, 
Denmark, Ireland, Indonesia, Bulgaria, 
Hong Kong, the Philippine Islands, Tur- 
key, Morocco and Greece. 
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Over 500 cattlemen and livestock author- 
ities from Latin America, Europe and the 
Near East, will see the Southwest's finest 
breeds at the Pan-American Livestock 
Exposition, during the 1960 State Fair. 


Distinguished foreign visitors at the 
1959 Texas International Trade Fair in- 
spect an item from the Korean exhibit. 
Left to right are Mr. Young Han Choo, 
consul general of Korea in San Francisco; 
Dr. Elmedhi Ben Aboud, ambassador of 
Turkey; Dsi Naceur Ben Layrbi. director 
of the cabinet in Turkey, and the Prime 
Minister of Morocco, Noulay Ibrahim. 


In conjunction with the Trade Fair is 
the International Bazaar, which provides 
an outlet for bonafide importers who have 
come to sell their wares. While lending an 
exotic flavor to the whole picture, the 
Bazaar serves as a center where fair visi- 
tors can both purchase foreign items on 
a retail basis and learn of new products. 

The Bazaar also affords a source of con- 
tact between importers and buyers. Poten- 
tial buyers can talk with foreign represen- 
tatives and make suggestions on how an 





item can be changed or altered to better 
fit the American customer’s need. 

Fifty requests have already been re- 
ceived by the Fair for space in this year’s 
Bazaar, Mr. Erickson reported. Last year, 
12 importers were represented. 

An International Theatre, adjacent to 
the Trade Fair area, features continuous 
showings of travelogue movies of tourist 
attractions of the countries showing prod- 
ucts in the Trade Fair. 


The State Fair has been a pioneer in 
the field of international exhibits. In 1949, 
the fair presented the first three foreign 
government exhibits to be shown at a 
State fair in America. The exhibits were 
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sponsored by Belgium, Great Britain and 
the Philippines. Each subsequent fair had 
a few foreign exhibits, but in 1955 the 
State Fair launched all-out into this field 
with a new International Center. The nine 
nations exhibiting in the 1955 Center were 
the largest number of foreign exhibitors 
ever to show at any U. S. state fair. 

The International Center continued to 
grow in size, popularity, and importance, 
and in 1958 the concept of the Texas In- 
ternational Trade Fair was inaugurated. 
The purpose behind the Trade Fair was 
to further assist in awakening foreign na- 
tions to the tremendous trade potential 
of the Southwest area, which is generally 


deemed to be the last great trade frontier 
in the United States for international com- 
merce. 

Buyers for Dallas area companies which 
might be interested in purchasing products 
on display are being encouraged to attend 
the Trade Fair through personal invita- 
tions. Of the 4,000 such invitations mailed 
out each year to representatives of depart- 
ment stores, retail sales stores, industrial 
firms, manufacturers’ agents, dealers and 
importers in major cities in Texas, Louis- 
iana, Oklahoma, New Mexico and Colo- 
rado, some 1,500 have always responded, 
indicating a high interest in attending the 
Trade Fair. 
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; is no known source for actual 
statistics on the increase of exports in the 
Dallas area during the past ten or 20 or 
30 years, yet we who are interested in 
such trade know that there has been a 
phenomenal increase. Interest has _vir- 
tually mushroomed, and evidence of this 
can be found in the growth of the Dallas 
Export-Import Club, Inc. 

Two predecessor organizations in this 
field initiated interest in trading beyond 
our borders. The first one was started in 
1931, and was known as the Foreign 
Trade Club of North Texas. The first 
President was Fred Johnston, who was 
also Chairman of the Foreign Trade 
Committee of the Dallas Chamber of 
Commerce. During the first three years, 
Sherwood H. Avery, who was district 
Manager of the United States Department 
of Commerce, served as Secretary. Sub- 
sequently, the Secretary was Harold M. 
Young, who succeeded Mr. Avery in the 
Commerce Department District Office. 

Only a handful, about a dozen, were 
in this organization, and only some of 
these came to the luncheons. 

This small group did some yeoman 
work in getting interest stirred up in 
foreign trade. The Southwestern Foreign 
Trade Council meeting in Dallas in 1932 
brought traders from Kansas, Missouri, 
Oklahoma, Arkansas, Louisiana and 
Texas. The meeting was well attended 
and stirred up considerable interest. 
About 1934, this group with the Foreign 
Trade Committee of the Chamber of 
Commerce brought the Honorbale Jose- 
phus Daniels, American Ambassador from 
the United States to Mexico, and the Hon- 
orable Castillo Najera, Ambassador from 
Mexico to the United States, to Dallas, 
where both of them were featured speak- 
ers at a banquet at the Crystal Ballroom 
of the Baker Hotel. Approximately 500 
were in attendance. 





O 
world 
trade 
city 





In the latter half of the thirties, R. L. 
Thomas, Vice President of Dallas Na- 
tional Bank was Chariman of the Foreign 
Trade Committee of the Chamber and 
President of the Foreign Trade Club. For 
several years, the principal activity was 
to observe Foreign Trade Week by fur- 
nishing speakers to the several civic clubs 
in the city. These educational efforts 
helped to create further interest, but did 
not do much to increase foreign trade. 
Sufficient interest was generated to bring 
about the establishment of a Foreign 
Trade Department in the Dallas Chamber 
of Commerce in 1937. The Club cooper- 
ated with this department and kept 
generating interest in world trade. 

When World War II started in 1941, 
the club ceased to function, however, in 
1947, after the war was over, a new ar- 
rival in Dallas from New Orleans started 
a movement which resulted in the organi- 
zation of the Dallas International Trade 
Association. Jasques Villere, Manager of 
the Foreign Trade Department of the Mer- 
cantile National Bank, was Chairman of 
a Committee that got this organization off 
the ground. By June 1, 1947, the new 
club had about thirty members. It met 
here and there for luncheons for a while 
with a dinner meeting occasionally. The 
steering committee in addition to Mr. 
Villere consisted of the following: A. M. 
Alvarez, Robert Riddle, Harold M. Young 
and John A. Roetzel. 

On October 30, 1947, at the Dallas 
Athletic Club there was a reorganization, 
and the Dallas Export-Import Club was 
born with a full slate of officers, a con- 
stitution and by-laws. 

Evidence of the increased interest in 
foreign trade was shown by the steady 
growth of the organization to a member- 
ship of 150 persons, plus 30 associates 
and Consular officials. 

The active interest in importing and 
exporting after World War II, and the 
increased participation of Dallas firms in 








By Harold M. Young 


foreign trade brought about this excellent 
growth of the foreign trade club. At the 
same time, the World Trade Committee, 
with this greatly increased interest in 
world trade, had a rebirth. For the past 
few years, this committee has met regu- 
larly at lunch, always with good attend- 
ance, and all members paying for their 
own lunch, which is good evidence of 
real interest. This committee of approxi- 
mately 25 members has done much to 
put Dallas out front among all cities of 
the country in the promotion of world 
trade. Several outstanding projects have 
been undertaken with phenomenal suc- 
cess. Advertising Dallas throughout Latin 
America in Time Magazine, and the ob- 
servance of Dallas Diplomats’ Day showed 
that Dallas has come a long way in the 
field of world trade in a period of 30 
years, almost from zero to outstanding 
participation on the part of many Dallas 
business organizations. 

During this same time, the Consular 
representation has kept pace with this 
increasing interest in world trade. At pres- 
ent 16 countries have representation in 
Dallas. This group has regular luncheon 
meetings each month at the Downtown 
Club of Dallas. 

Several years ago Mr. Neil Mallon 
brought about the establishment of an 
adult education organization, The Dallas 
Council on World Affairs. In its short 
existence, it has become known through- 
out the world, and has been instrumental 
in bringing many people of interational 
repute to Dallas for programs on inter- 
national affairs. 

The World Trade index for exporters 
and importers maintained by the Dallas 
District Office, of U. S. Department of 
Commerce, which is a register of ex- 
porters and importers in the district, has 
increased ten-fold since the District Office 
was opened 30 years ago, and the then 
current index was established. 
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Out-of-the- 
OPrDINArY 


Better than ordinary 
products and services 
deserve better than 
ordinary printing. Small 
jobs, large jobs, 
inexpensive black and 
white jobs, large 
budget-full color jobs — 
all — are fine quality 
jobs when printed 


by Interstate. 


Painting by 

James Boynton. 
Reprints suitable for 
framing available — 
free on request. 
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PRODUCTION NOTES 


FOUR ELEMENTS OF PRODUCING FINE QUALITY PRINTING 


Highly technical equipment, sound production methods, an excellent 
“"man-made"' atmospheric environment--each is necessary to produce the 
fine quality printing demanded by the illustration on the front of this 


insert. But the most essential element. The controlling element. The 








element that determines whether a printing job will be merely acceptable 
--or whether it will be of Interstate quality is ability. Experienced 
craftsmanship--proved a thousand times over. Interstate's printing 
crattsmen have the ability and the pride of workmanship to produce one 
type of print jobs that are immediately recognizable as out-of-the- 


ordinary fine quality printing. 


A call or letter will place one of our representatives at your door, 
He will be happy to discuss our method of producing fine quality 


printing with you or your agency without obligation. 
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Dallas in the First Half of 1960 





Of 28 business indices maintained by the Dallas 
Chamber of Commerce, 19 recorded gains during 
the first half of 1960. 


Bank debits, one of the most widely accepted 
barometers of overall business activity, recorded an 
increase of 14%. While bank deposits held steady 
with an increase of less than one-tenth of one per- 
cent, savings and loan deposits increased 24.5%, 





or more than $65 million. Other sizeable gains in- 
cluded electric power consumption, air express ship- 
ments received and air express shipments dis- 
patched. 


Four, or practically one-half, of the nine declin- 
ing indices were barometers of construction activity. 
Significant contract awards during the next six 
months could erase much of this decline. 








DALLAS BUSINESS AND ECONOMIC STATISTICS 


New Business Concerns — Total. ...........cccccccccccece 


Manufacturers 
Employment — Total (June)* 


Manufacturing Employment* 


rr a OO cies Cade cdecén vaadede eee 
ia al di od a etc alte ahini Ad Me 
RK 
Bank Resources (June) (add 000’s)............ 0... ee eee 
Savings & Loan Association Deposits (June)................ 


Building Contract Awards — Total**...............20 00s 
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Postal Receipts 
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Industrial Consumption 
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No. of Telephones (June 30 


New Passenger Cars Registered**.............0 0c eee eens 
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No. of Air Express Shipments — Received................. 


— Dispatched 
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“Includes Dallas Standard Metropolitan Area. 
**Includes all of Dallas County. Other data (except No. of telephones) 
cover the City of Dallas and its four “island cities."’ No. of telephones 
includes 20 of Dallas County's 29 municipalities. 
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___ First Six Months 





1960 1959 acne 
cer ee 747 824 — 9.3 
a aiid in taal 38 52 —26.9 
Pe er 471,410 455,830 3.4 
6+ aha eis 92,950 93,570 — 0.7 
erry ae $13,846,308 $13,615,992 1.7 
pled ed tata $17,261,000 $15,138,902 14.0 
iwigeaans $2,216,624t $2,215,607+4 peg 
ee $2,619,065t $2,503,967+¢ 4.6 
ia. Cn a $334,802,794 $268,926,061 24.5 
nice wb ice $120,578,000 $144,366,000 —16.5 
ob ta ents $89,118,000 $89,210,000 — 0.1 
‘tiie denies $31,460,000 $55,156,000 —43.0 
on wad $68,689,943 $90,322,557 —24.0 
au eebane $13,702,434 $12,800,635 7.0 
teeeenwet 920,964 870,482 5.8 
eaten eee 1,310,473,177 1,174,768,885 11.6 
ere. 312,977,153 294,669,257 6.2 
Léth cane 46,942,780,000 44,509,551,000 5.5 
“>the eee 29,000,263,000 27 ,807,042,000 4.3 
orbit aaen 227,420 221,110 2.9 
ji aateentiekiee 208,658 202,844 2.9 
ot ie 216,159 210,898 2.5 
5 + aceon 435,906 404,940 7.6 
idépnieay 23,553 21,938 7.4 
ae ee 3,307 3,631 — 8.9 
eee ee ee 56,162 48,577 15.6 
15s oe 38,615 32,146 20.1 
hi Glas eckins 60,847 68.848 —11.6 


tAs of June 10, 1960. 
tAs of June 10, 1959. 
***Less than one-tenth of one per cent. 
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Dallas strengthens its claim as one of America’s top football 
cities in 1960. 

A 21-game college and professional schedule that began in 
August and will not end until the January 2 Cotton Bowl Classic 
will bring many of the nation’s finest football players to the 
Cotton Bowl. 

In addition to the home games of Southern Methodist Uni- 
versity, the Cotton Bowl Classic and the traditional Texas- 
Oklahoma clash, the Cotton Bowl this autumn will also be host 
to two new professional football teams, the Texans of the 
American Football League and the Cowboys of the National 
Football League. 

The Cowboys opened the season on August 19 with an ex- 
hibition game with the Baltimore Colts. After an exhibition 
between the Texans and the Houston Oilers on September 2, 
all the professional games will be league games. All four of 
SMU’s home games will be Southwest Conference games. 

With the Cotton Bowl game, Southwest Conference action 
and both of the professional leagues, Dallas offers football 
galore in 1960. 
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DALLAS FOOTBALL CALENDAR 


SEPTEMBER 
Texans vs. Houston Oilers 
Cowboys vs. Pittsburgh Steelers 
Texans vs. Los Angeles Chargers 


Cowboys vs. Philadelphia Eagles 


OCTOBER 
Texans vs. New York Titans 
Univ. of Texas vs. Oklahoma U. 
Texans vs. Oakland Raiders 
SMU ys. Rice 
Cowboys vs. Cleveland Browns 


Cowboys vs. Baltimore Colts 


NOVEMBER 
5 SMU vs. Texas A&M 


6 Cowboys vs. Los Angeles Rams 
13. Texans vs. Denver Broncos 

19 SMU vs. Baylor 

20 Cowboys vs. San Francisco 49ers 
26 SMU vs. TCU 


DECEMBER 
4 Texans vs. Houston Oilers 
11 Texans vs. Boston Patriots 
18 Texans vs. Buffalo Bills 
JANUARY 
2 Cotton Bowl Classic 
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Every home game a Southwest Conference contest. 

That is the schedule for 1960 of the Southern Methodist 
University Mustangs whose Cotton Bowl engagements are with 
the Rice Owls Oct. 15 at night, the Texas Aggies on Nov. 5, 
the Baylor Bears on Nov. 19, and the TCU Horned Frogs on 
Nov. 26. 

Prior to opening their home schedule, the Ponies will play 
the University of Missouri in Columbia on Sept. 17, the Ohio 
State Buckeyes in Columbus on September 24, and the UV. S. 
Naval Academy in Norfolk, Virginia, on Oct. 8. 

Conference tilts aways from Dallas are with Texas Tech in 
Lubbock Oct. 22, Texas in Austin Oct. 29, and Arkansas in 
Fayetteville Nov. 12. 

To meet this schedule, Coach Bill Meek, who is starting his 
fourth season on the Hilltop, will build his team around four 
regulars from the 1959 combination—Co-captain Glynn Greg- 
ory at right half, Co-captain Jerry Mays at left tackle, Max 
Christian at center, and Pat Neill at right end. 

Frank Jackson, who missed several games last year because 
of injuries, is scheduled to start at left halfback and Mike 
Hackney, a senior is likely to be the No. 1 fullback. 


Shonen 


The three deep backs, each of whom is a two letterman, will 
be guided by a sophomore as all candidates for the quarterback 
position are first-year performers. 


When fall drills start September 1, Arlan Flake of Lubbock 
will be at the signal caller’s position as he made the best show- 
ing of the youngsters in the spring training camp, but he is due 
to get considerable competition from Roger Braugh of Beau- 
mont and Don Campbell of Bonham. 


Other backs due to see action each Saturday include Billy 
Poik, Newell McCallum, and Norman Marshall, senior letter- 
men; Larry Westbrook who saw some service last season; and 
Doyce Walker, Ray Schoenke, and Tommy Brennan, sopho- 
mores with great potential. 


Lettermen are expected to join Mays, Christian, and Neill in 
forming the forward wall. Buddy Nichols at left end, Alvin 
Dalton at left guard, Karl Belz and Bobby Hunt at right guard, 
and Guy Reese and Mike Rice at right tackle are the players 
being given the most consideration for the openings. 


For the past three years the Mustangs have been known as 
a passing team as they were directed by Don Meredith, the 
most accurate passer in the history of college football, but the 
1960 Ponies are likely to concentrate on a running attack if the 
“up-front” blocking develops as the coaches hope it will. Jack- 
son, Polk, and Brennan are among the fastest scatbacks in the 
Conference and Gregory, Schoenke, Walker and Hackney 
possess sufficient speed to combine with their power. 

Defensively the Mustangs are a question mark because of lack 
of experienced ends and linebackers, but the Pony mentors 
can shift personnel if necessary to strengthen these positions. 
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TEXANS 


The new American Football League, 
one of the top developments in sports in 
recent years, not only has its national head- 
quarters in Dallas, but will also have one 
of its finest teams here for. the League’s 
inaugural season. The Dallas Texans, 
owned by Lamar Hunt, one of the found- 
ers of the AFL, proved themselves in pre- 
season play an outstanding team, and 
Dallas football fans are hoping the Texans 
can bring Dallas the first AFL title. 

While each of the eight teams in the 
league plays home-and-home series with 
the other seven, the league is divided 
into two divisions for playoff purposes. In 
the Western Division are Dallas, Denver, 
Los Angeles and Oakland. In the Eastern 
Division are Boston, Buffalo, Houston and 
New York. Winners of each division — 
over the 14-game schedule — will meet on 
January 1 for the league championship. 

When Dallas Texan coach Hank Stram 
predicted that “versatility” would be the 


Texan Owner: 
Lamar Hunt 


No. 1 characteristic of his team he couldn't 
have been more right. 

For instance, against Oakland, the 
Texan defense and ground game was most 
instrumental in a 20-13 victory. While 
just a week later, it was Cotton Davidson’s 
passing, Jim Swink’s receiving and Jack 
Spike’s kicking that played the primary 
role in a 27-10 victory over Houston. 

Houston, by the way, gets an early op- 
portunity for revenge. The Oilers, who 
have Billy Cannon, 1960’s most celebrated 
collegian, as the biggest star in a full firma- 
ment, give the Texans their first Dallas 
competition. That comes Friday night, 
Sept. 2, in what has been named “the 
Blood Research Bowl.” Dallas’ famed 
Wadley Research Institute, whose fight 
against leukemia has won worldwide ac- 
claim for the institute, and Dr. Joe Hill, 
its director, will benefit from the proceeds. 
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Preseason play for the Texans has been 
quite revealing. While several questions 
have been answered, Stram is still seeking 
solutions to others. One thing seems fairly 
certain: The Texans definitely figure to be 
a factor in the first AFL race. 

One of the most widely heard questions 
before the opening Texan kickoff was “Can 
Jim Swink come back to football after lay- 
ing out for three full seasons?” 

Those fortunate fans who were in Tulsa 
the night of August 6 know the answer to 
that one. The former TCU all-American 
accounted for 113 yards that night, 103 
of them on short passes from Davidson. 
Probably the most artful of all the Texan 
dodgers, Swink had runs of 25 and 51 
yards and both provided the impetus for 
Texan touchdowns. 

A graceful, gliding runner who looks 
almost slow until you notice that most of 
his opponents are chasing him, Swink 
seems almost certain to be one of the finest 
of many AFL bright stars. 





Quarterback: Cotton 
Davidson 


Even so, the personable East Texan will 
have to hustle to be the biggest name in 
his own backfield. Fullback Spikes has 
lived up to his all-American notices, and 
Johnny Robinson, the controversial and 
highly-sought halfback from LSU, has 
been even better than expected. And then 
there is the Dallas boy from North Texas 
State, Abner Haynes, who provides thrills 
by just going on the field, and Curley 
Johnson, the dependable Woodrow Wilson 
and Houston University ex, and fine quar- 
terbacks, headed by Davidson. 
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Spikes has apparently solved two of 
Stram’s most pressing problems. All pro 
teams need a big, tough fullback who can 
get first-down yardage when the going is 
most rugged and who can provide a mus- 
cular wall of protection for his passer. 
Spikes has been much more than adequate 
in both phases. Second, all pro teams need 
a field goal kicker. Spikes, who left the 
kicking to others most of his TCU career, 
blossomed as a field goal kicker in the 
Houston victory. 

While the Texans backs have naturally 
stolen the headlines in pre-season play, 
there have been other heroes. Prime ex- 
amples are defensive ends Paul Miller and 
Mel Branch, who were outstanding against 
Oakland. Offensive linemen Bill Krisher 
and Marvin Terrell and ends Max Boyds- 
ton and Chris Buford have been stand- 
outs, too. And these are not all of the top 
Texans by any means. 





Halfback: Jim Swink 
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Halfback: Abner Hayn 
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The Dallas Cowboys, representing Dal- 
las and the State of Texas in the National 
Football League, are but five months old 
on paper and two months of age as a team, 
but already the Cowboys have made an 
impression on the league and grid fans 
around the country. 

Clint W. Murchison, Jr., who is club 
president, and Bedford S. Wynne, secre- 
tary-treasurer, obtained a franchise from 
the 40-year-old League in February. Since 
then the owners’ circle has been enlarged 
to include Toddie Lee Wynne and Fritz 
Hawn. 

Actually, the Cowboys organization 
drew much attention before Coach Tom 
Landry assembled the squad for its first 
workouts in training camp at Pacific Uni- 
versity, Forest Grove, Oregon. 

What made a lot of people sit up and 
take notice was the way in which the Cow- 
boys’ combination of Texas E. (Tex) 
Schramm, who is vice-president and gen- 
eral manager, and Coach Landry went 
about building a team to represent Dallas. 

True, the Cowboys were given a start 
back in February when the National Foot- 
ball League permitted the management to 
choose three players from each of the 
other twelve teams in the league — this 
provided an experienced nucleus of vet- 
eran players around which to build the 
team. However, since that time, Schramm 
and Landry have pointed their entire ef- 





Clint Murchison, Jr. 
Cowboy Owners 


Bedford S. Wynne 
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COWBOYS 


forts at obtaining added player strength. 
An indication of this continued effort to 
build a good team fast, was the trade 
that brought famed quarterback Eddie 
LeBaron to the Cowboys from the Wash- 
ington Redskins, and tackle Bill Herch- 
man and fullback Gene Babb from the 
San Francisco *49ers. 

With players such as L. G. Dupre, for- 
merly with the Baltimore Colts; Don Mc- 
Ilhenny, Green Bay Packers; Buzz Guy 
and Don Heinrich, New York Giants; 
Duane Putnam and Bob Fry, Los Angeles 
Rams; Jack Patera, St. Louis Cardinals; 
Jerry Tubbs, John Gonzaga and Fred 
Dugan of the San Francisco 49ers coming 
to the Cowboys in the initial group, the 
Cowboys were off to a strong start. 

Of course, a big factor in the Cowboys’ 
future was the signing of Landry as head 
coach. The former University of Texas 
star played with and later coached the 
New York Giants defensive forces, estab- 
lishing for himself a reputation as one of 
the finest coaches in the business. 

Some idea of Landry’s ability can be 
seen in the early pre-season results of the 
Cowboys. With only three weeks in which 
to prepare, Landry molded the Cowboys 
into a fighting grid team that played a fine 
game against the San Francisco *49ers 
although losing 16-10 at Seattle. In the 
second game, played in San Antonio, the 
Cowboys again stayed with a long-estab- 
lished team, the St. Louis Cardinals and 
dropped a 20-13 decision to the Cards. 






One might not think two losses in the 
first two games indicates encouragement 
— however, when one analyses the strength 
of the established National Football 
League teams, the Cowboys have done 
an outstanding early job. 


As this first season progresses, a lot of 
attention will be focused on the quarter- 
back position where Heinrich and 
LeBaron, the “old pros” will hold forth 
early, but may have to make room for 
the cream of last year’s collegiate crop, 
S.M.U.’s Don Meredith. 

Meredith, who missed a month of pre- 
season training with the Cowboys due to 
his participation in the annual College 
All-Star Game in Chicago, heads the crop 
of rookies signed by the Cowboys, a group 
expected to produce several top players. 


The Cowboys made their first home ap- 
pearance here in mid-August in the Dallas 
Salesmanship Club’s annual charity game 
with the World Champion Baltimore Colts 
providing the opposition. Regular season 
home games provide Dallas and Texas 
pro grid fans with the opportunity to see 
such great stars as Bobby Layne of the 
Steelers, Johnny Unitas and Lenny Moore 
of the Colts, Y. A. Tittle and Hugh Mc- 
Elhenny of the ‘49ers, Norm Van Brock- 
lin of the Eagles, Jimmy Brown of the 
Browns and many other top players. 

While the Cowboys will play one game 
with each of the 12 other teams in the 
National League, they will be in the West- 
ern Division of the league for standings 
and the playoffs. Also in the Western Divi- 
sion are Baltimore, Chicago, Detroit, 
Green Bay, Los Angeles and San Fran- 
cisco. Eastern Division clubs are Cleve- 
land, New York, Philadelphia, Pittsburgh, 
St. Louis and Washington. 





Cowboy quarterbacks: Eddie LeBaron, Don Heinrich, Don Meredith, 
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CITY HALL REPORT 





Partnership, not partisanship, is a slogan 
used with meaning to describe the relation- 
ship between the business community and 
municipal government in Dallas. 


It can be used with meaning because 
both groups work to make the relationship 
effective in providing, with as much effi- 
ciency as possible, those services desired 
and necessary to make Dallas a dynamic 
and desirable place in which to live and 
work. 

For efficiency the municipal govern- 
ment organization was patterned after that 
of a business corporation. It has a Mayor, 
Council, and Manager whose duties closely 
parallel that of a Board Chairman, Board 
of Directors, and General Manager. 

The Council and Administration have 
the responsibility of providing Dallas with 
the type of government the citizens want. 
In addition, in Dallas, various groups of 
citizens serve without pay to advise the 
Council on specific problems. 


These citizen groups provide a broader 
contact with the business community 
through which the municipal government 
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can remain informed of changes. As peo- 
ple change so do their desires with respect 
to the type of service they want performed 
and the level of activity they will support. 
As acity grows, the type of services needed 
changes. 

By studying problems and, in many 
cases, working to inform the public about 
the problems these citizens form a vital 
link in making the partnership effective. 

The means of participation varies. Some 
serve on Boards which actually apply 
ordinances. Some are on commissions 
which advise the city on conducting a 
program. Others are on a committee to 
study and recommend solutions to a partic- 
ular problem. 

Though a few of these committees are 
well known many, because of the nature 
of their job, seldom receive the public 
recognition they merit. 

The following is the first of a series of 
articles describing the citizen committees, 
their functions, methods of operation, and 
listing the members who contribute their 
time and knowledge. 
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Long Range Water Committee 


W. G. Vollmer 
Austin F. Allen 


Frank I. Brinegar 


Roland L. Pelt 
W. W. Overton, Jr. 
John E. Mitchell, Jr. 


K. F. Hoefle 


There are many facets to the growth of 
a great metropolitan area. Absolutely 


‘essential in every instance, however, is a 


water supply adequate in quantity and 
quality. The growing Southwest faces a 
difficult problem. While rainfall and run- 
off in our srteams is of an adequate 
quantity to meet the foreseeable growth 
in our area, it does require a high degree 
of thought and foresight by a municipality 
to assure that the available water supply is 
developed in such a manner as to assure 
the maximum yield in the area where the 
future demand will occur. This calls for 
planning and an aggressive program of 
construction which will secure the neces- 
sary water rights to meet the community’s 
future needs. 

Dallas’ quest for water is not new. Our 
first water supply utilized a small spring 
at Browder Springs, now a City park. 
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Dallas’ lusty growth soon not only out- 
stripped the availability of water from this 
supply, but the ability of private capital 
to finance expansion. In 1880 the private 
company was purchased by the City and 
steps were taken to obtain water from the 
Trinity River. The Turtle Creek Pump 
Station built near the present site of the 
Dal-Hi Stadium was the first of a number 
of water supply efforts dating from 1888 
to 1927 when Lake Dallas was completed. 
Most of these were a series of “too little 
too late” efforts by the City Fathers who 
could not envision the growth potential 
of their community. 

The drouth of 1951 to 1957, together 
with an unparalleled growth, emphasized 
the necessity for immediate and adequate 
steps to secure the future of the Dallas 
metropolitan area’s water supply. The 
Texas Bureau of Business Research was 






requested to study the potentials of the 
metropolitan area of Dallas. Their detailed 
review of the industrial and business base 
of Dallas County indicated a population 
of 2,400,000 people to be expected in the 
County by the year 2,000. This meant an 
annual water requirement of better than 
500,000,000 gallons per day to service the 
commercial, industrial and domestic needs 
of such a population. Unlike the problems 
of our forefathers which were merely. 
“how much of available water supply to 
develop”, this new growth picture pre- 
sented a problem of “where could such a 
water supply be developed”. This called 
for study and consideration by the best 
leadership available in the Dallas area. 
Accordingly, on June 1, 1953, a seven- 
member citizens advisory committee was 
appointed by Mayor Thornton to make a 
complete and comprehensive study of 
Dallas’ long-range water needs. 


The Committee was composed of 
Dallas’ most outstanding business leaders, 
headed by W. G. Vollmer, President of the 
Texas & Pacific Railroad. Serving on the 
Committee with him were Austin F. 
Allen, Frank L. Brinegar, Roland E. 
Pelt, W. W. Overton, Jr., J. L. Latimer, 
and John E. Mitchell, Jr. Ex-officio mem- 
bers were Mayor R. L. Thornton, Elgin E. 
Crull, City Manager, and the Superintend- 
ent of the Dallas City Water Department. 
This Committee retained the firm of For- 
rest & Cotton to make a detailed study of 
all possible surface water supply sources 
available to the Dallas area. These in- 
cluded the full development of the Trinity 
River and its tributaries, the rivers of 
Northeast and East Texas, such as the 
Sabine, Neches and East Fork of the 
Trinity, and the Red River, including Lake 
Texoma. 


At its first meeting the Long Range 
Water Supply Committee established gen- 
eral policies to guide them in reaching 
their goal of an adequate supply of water 
for Dallas until the year 2,000. The Com- 
mittee recommended these basic policies 
which were subsequently accepted by the 
City Council. 


1. Dallas must accept responsibility of 
furnishing water to all of Dallas County, 
including municipalities and Water Dis- 
tricts therein. Piecemeal development of 
available water supplies could only result 
in wasteful planning which would not 
realize the full utilization of the streams 
within economical distance of the metro- 
politan area. 

2. The Committee felt that immediate 
steps should be taken toward developing 
additional water supply reservoirs. The 
engineering firm was directed to establish 
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then a priority of construction calling for 
the first new faciilty to be completed be- 
fore the year 1965 at which time the popu- 
lation estimates afforded the Committee 
indicated that existing reservoirs would 
reach their safe yield due to population 
growth. Thus began a series of meetings 
which reviewed the work of the consult- 
ants as each stage of the study was com- 
pleted. It was through these efforts that 
a working agreement was made with the 
Sabine River Authority for construction 
of the Iron Bridge Reservoir. This pro- 
vided for development of a reservoir of 
920,000 acre feet of the Sabine River 
which was to be built by the Sabine River 
Authority from funds made available by 
the City of Dallas. In return for this the 
City was to receive 80% of the safe yield 
of this water supply, or 160 MG per day. 
This was an unexpected opportunity for 
development of a new source of supply 
outside of our Trinity River Watershed. 
Historically, transfer of water from one 
watershed to another had not been 
achieved in any magnitude in the State of 
Texas until this time. The Sabine River 
contract was an outstanding example of 
forward thinking, both by the Sabine River 
Authority, the City Council of Dallas, and 
the State Board of Water Engineers. It 
brought into reality for the first time the 
necessity and desirabiilty of making maxi- 
mum use of available water in an area of 
potential growth where it could be utilized 
for maximum beneficial use. Upon accept- 
ance of this plan by the voters of the City 
of Dallas, the project was immediately 
initiated. 

Planning did not stop here, however, 
and the Long Range Water Committee, 
upon completion of its studies, recom- 
mended that in addition to the Iron Bridge 
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Reservoir the following developments be 
carried out: 


1. A Forney Reservoir on the East Fork 
of the Trinity River. 


2. Enlargement of the existing Garza- 
Little Elm Reservoir by construction 
of Aubrey Reservoir immediately 
above that site. This construction 
involved an exchange of storage, 
raising the water level of Garza- 
Little Elm and provided for conser- 
vation storage and flood storage in 
the new Aubrey Reservoir. 


3. The enlargement of Grapevine 
Reservoir in the same manner by 
construction of the Roanoke Reser- 
voir above that site. 


4. The Committee also recommended 
that Lavon Reservoir be enlarged by 
the North Texas Municipal Water 
District in order that that agency 
could serve the Northeast portion of 
Dallas County as well as its other 
member cities in Rockwall and Col- 
lin Counties. 


These projects, developed in accordance 
with the Committee’s Report, would pro- 
vide Dallas with a water supply to the 
year 1995. Beyond this point considera- 
tion of Lake Texoma was recommended 
as well as additional reservoirs in the East. 
Lake Texoma received the lowest priority 
for development with the exception that 
present studies carried out by the U. S. 
Public Health Service and the Department 
of the Interior on Demineralization of 
Saline Waters will reap benefits by that 
time, thus allowing an economical devel- 
opment of this source of bountiful but 
poor quality water supply. 
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In summary, the program of construc- 
tion recommended and being followed 
now by the City is as follows: 


Iron Bridge 

Forney with first 78” pipeline 
Aubrey 

Forney (second 78” pipeline) 
Lavon (high dam) 


Roanoke 
Iron Bridge (second 72” pipeline) 
TOTAL CITY PROJECTS 


From these additional sources of supply 
a yield of over 500 MG per day can be 
met. Engineering and land acquisition has 
begun on Lake Forney. Thus it can be 
seen that as in the past the businessmen 
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1958 1962 $ 33,536,000. 
1960 1964 $ 29,173,000. 
1975 1977 $ 18,251,000. 
1975 1975 $ 2,096,000. 
1985 1986 To be financed by 
NTMWD 
1989 1991 $ 10,292,000. 
1993 1995 $ 13,698,000. 
$ 107,046,000. 


and leaders of Dallas have shown the 
initiative necessary to provide the re- 
sources needed to make Dallas the city 
that it has come to be and will be in the 
future. 

















ASSOCIATED FEDERAL HOTELS 
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IN DALLAS 








For Immediate 
Free Reservations 
and Confirmations 


at any of the 


ASSOCIATED 
FEDERAL 
HOTELS 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 


SUPERSTITION HO at Apache Junction 
(under construction) 





IN OKLAHOMA 


THE ADAMS at Tulsa 


IN PUERTO RICO 


HOTEL LA CONCHA at San Jvan 


IN TEXAS 


ROBERT DRISCOLL HOTEL at Corpus Christi 
CLIFF TOWERS at Dallas 

THE CENTURY MOTEL at Fort Worth 

THE WILLIAM PENN at Houston 

TRIPLE D MOTEL at Miuland 

HOTEL BRANDON at Pecos 

HOTEL LINCOLN at Odessa 

THE GUNTER at San Antonio 


IN NEW MEXICO 
WESTERN SKIES HOTEL at Albuquerque 
John B. Mills 
Chairman of the Board 


Cecil Mills, President 
Mercantile Securities Building, Dallas 
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PAPEETE + SINGAPORE 
SAIGON + MACAO 
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37th Floor 
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Created and supervised forthe 
SHERATON-DALLAS HOTEL 
by Stephen Crane, Associates 
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Investing Abroad 


by Walter W. Brudno 


World Trade Committee 
Dallas Chamber of Commerce 


Dallas, proud of its ability to seize upon 
opportunity, is surprisingly slow to capi- 
talize on the opportunities of international 
business. The indices of economic growth 
in almost every country on every conti- 
nent are accelerating at an astonishing 
rate. Inevitably, these expanding econo- 
mies Open up new outlets for our goods 
and provide new sources of foreign goods 
to feed our domestic market. Through 
such worthy programs as Dallas Diplo- 
mats Day, World Trade Week, The Pan- 
American Livestock Exhibition, and the 
“Fortnights,” Dallas tells the world that 
we are customers and suppliers, that we 
can buy and we can sell. Thinking only as 
merchants, we have concentrated on the 
increase of our exports and imports and 
have largely ignored the more enduring 
advantages of direct participation in for- 
eign growth. (Notable exceptions, of 
course, are such companies as Texas In- 
struments, Dresser, Collins, Oil Well Sup- 
ply, and others which are extremely active 
in the foreign field.) But, for the most 
part, we overlook or shy away from the 
vast new opportunities for profitable em- 
ployment overseas of our capital and our 
skills. Even in the less venturesome field 
of exports and imports, many who have 
much to gain by entering the field content 
themselves with conventional trading in 
the domestic market. 

Apparently, this hesitant approach to 
international trade and investment is oc- 
casioned to a large degree by over- 
emphasis of the problems involved and 
insufficient familiarity with the means 


. available for their solution. In this brief 


article it will not be possible to catalog 
all of these problems and solutions, but 
perhaps a summary of the more common 
questions and their answers will help dis- 
pel some of the doubts and confusion. 


1. What is the risk of currency devalu- 
ation and blockage? In the past year, all 
countries of western Europe have stabi- 
lized their currencies and relaxed their 
exchange control. The majority of coun- 
tries in Africa and South America have 
made significant progress in that direction. 
In almost every country in which ex- 


change remains controlled the govern- 
ments will guaranty convertibility and 
remittance of invested capital and profits 
provided the investment is considered 
beneficial to the economy. In some of these 
countries investments which do not qualify 
for the guaranty can be protected by pur- 
chase of exchange futures in the free 
market at a moderate premium and by 
procurement of investment guaranties 
from the International Cooperation Ad- 
ministration at an annual premium of 4 
of 1%. Often, when profits on investment 
are technically required to be deposited in 
restricted accounts, there is a thriving free 
market in which the restricted funds can 
be sold at a moderate discount off the 
official rate. 


2. What is the risk of expropriation? 
The current turmoil in Cuba has generated 
apprehension out of all proportion to the 
risk and has led to fears of similar devel- 
opments in countries where the political 
and economic environment is wholly dif- 
ferent. Since World War II there has not 
been a single act of expropriation by any 
country which has not been dominated by 
a callous dictatorship or by an enlightened 
colonial administration. The risk is virtu- 
ally non-existent in any of the economi- 
cally developed countries such as those of 
Western Europe. Like any business risk, 
this risk should be evaluated with respect 
to the conditions prevailing in the particu- 
lar country of prospective investment, and 
we should not eschew all foreign invest- 
ment merely because some foreign invest- 
ment is extraordinarily hazardous. 
International Cooperation Administration 
guaranties against expropriation can be 
obtained with respect to thirty-three under- 
developed countries and the overseas de- 
pendencies of five European countries. 


3. What means are available for pene- 
trating foreign markets? Foreign market 
potentials can be exploited by export of 
goods, by licensing of patents, trademarks 
and designs, by the rendition of technical 
assistance to foreign producers, or by 
direct investment in foreign facilities. 

Exports can be made through the facili- 
ties of an export merchant who buys do- 
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mestically and sells abroad on his own 
account; or of an export commission 
agent who acts as a purchasing agent and 
is paid by the foreign customer; or of a 
combination export manager who repre- 
sents a number of domestic manufactur- 
ers in promoting their sales abroad; or of 
the manufacturers’ own roving salesmen. 
Manufacturers of a line of similar, com- 
plementary, or even competing products 
may form an “export trade association” 
under the Webb Pomerene Act of 1918, 
for the purpose of serving as a central sell- 
ing agent for the industry, thereby per- 
mitting a number of smaller manufacturers 
to pool their export efforts through a cen- 
tral agency capable of retaining a wide 
range of specialized skills which none of 
the individual members could afford to 
support. 

Licensing and technical assistance 
agreements provide a simple and inex- 
pensive means of initiating foreign man- 
ufacture of one’s products. The licensee 
provides the plant facilities, capital and 
distribution organization, while the licen- 
sor merely provides the right to use his 
patents and trademarks and the know-how 
to use them effectively. Where direct in- 
vestment in foreign manufacture is not 
feasible, a licensing and technical assist- 
ance arrangement may provide a profitable 
means of realizing on intangible assets 
without excessive diversion of either capi- 
tal or personnel from domestic operations. 

Direct manufacture abroad requires at 
least partial duplication of domestic facili- 
ties and a comparable commitment of 
capital to the foreign operation. Often 
both the risk and the capital outlay can 
be minimized and greater identity with 
the local environment achieved by enter- 
ing into a joint venture with a foreign 
manufacturer. In some instances, a licens- 
ing, technical assistance, or direct manu- 
facturing arrangement may lead to in- 
creased foreign sale of domestic products 
since the gaps in the foreign product line 
may be filled from domestic production. 

4. What is the tax cost of foreign op- 
erations? The tax cost will depend upon 
the tax laws in the country of operations, 
their interrelationship to those of the 
United States, the tax treaties which exist 
between countries with which the 
business has contact, and the structure 
which is used for conduct of the venture. 
Only rarely will the total tax cost exceed 
that of domestic operations and quite fre- 
quently that cost will be considerably less. 
In many countries tax may be reduced or 
eliminated for a period of years by gov- 

(Continued on next page) 
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There’s a Beechcraft Twin 
to fit every company’s needs 


Denver is just 3% hours 
from Dallas in your* 5- 
place, 200-mph-cruise 
Travel Air 





Albuquerque is just 2% 
hours from Dallas in your* 
6-place, 228-mph-cruise 
Twin Bonanza 





Kansas City is just 2% 
hours from Dallas in your” 
7-place, 214-mph-cruise 
Queen Air 





New Orleans is just 2% 
hours from Dallas in your* 
7 to 9-place, 214-mph-cruise 
Super G18 


and you” don't have to own it! Use our 


ALL-INCLUSIVE LEASE PLAN 





This new lease plan offers you all of the benefits of a company owned airplane. 
It gives you: (1) A NEW BEECHCRAFT AIRPLANE, with your firm name on it if 
you wish, (2) A QUALIFIED CREW, (3) COMPLETE MAINTENANCE, (4) FULL 
AIRCRAFT INSURANCE, (5) STORAGE, (6) GASOLINE and OIL, in fact, every- 
thing you need for a flat monthly fee plus fixed hourly charge based on actual 


hours flown each month. 


Call or Write for Complete Information 


J. R. GRAY COMPANY 


Beechcraft Distributor-Dealer 
Love Field, Dallas —FL7-3971 e Addison Airport, Addison — AD 9-2562 
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ernment concessions designed to attract 
foreign capital. In some countries these 
concessions are supplemented by extra de- 
preciation allowances, low interest loans, 
construction and leasing of a factory at a 
low rental, or even outright subsidies of 
up to the full cost of plant and equipment. 
Full advantage of these benefits can usu- 
ally be obtained despite United States tax- 
ation of the world income of its citizens 
and domestic corporations by choosing an 
appropriate corporate structure. 

5. What is a “profit sanctuary” or “tax 
haven”? Many countries either have no 
income tax, have a low rate of tax, or do 
not tax foreign income of their corpora- 
tions. A corporation organized in one of 
these countries may carry on business op- 
erations in any country in the world other 
than the United States without any United 
States tax and, frequently, with little or 
no foreign tax on much of its income. 
Some “tax haven” countries have favor- 
able tax treaties with other countries which 
permit their corporations to operate at 
reduced tax cost. By careful planning, an 
American company engaged in foreign 
trade or investment can conduct its for- 
eign operations through a corporation or- 
ganized in one of these countries and 
thereby obtain the full benefit of lower 
foreign taxes. The saving in taxes permits 
a more rapid recovery of risked capital 
and provides funds for overseas expansion 
at an accelerated rate. Often, many sub- 
sidiary tax and financial benefits can be 
obtained in this manner through careful 
planning. 

This type of corporation is used by most 
of the largest United States firms engaged 
in foreign trade and investment and by 
many of the smaller ones. The so-called 
“Boggs” Bill, now pending in Congress, 
will provide an opportunity to achieve 
comparable results through use of a spe- 
cial class of United States corporation for 
conduct of operations in underdeveloped 
countries. Also, under existing United 
States law, similar, though more limited, 
savings may be achieved by means of a 
Western Hemisphere Trade Corporation, 
which is a United States corporation de- 
riving substantially all of its income from 
exports to or operations in Canada, Latin 
America and the islands of the Caribbean. 
Such a corporation is taxed at a top rate 
of 38% instead of at the 52% rate appli- 
cable to other domestic corporations. 
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Finally, a United States corporation de- 
riving substantially all of its income from 
the United States Possessions is exempt 
from United States tax. By conducting 
foreign operations through a subsidiary 
qualifying for one or more of the above 
types of special treatment very substantial 
tax savings can be achieved. 


6. What financial aids are available to 
foreign trader or investor? In addition to 
the various aids above referred to, the 
United States Government and various 
international agencies may provide assist- 
ance. The Export-Import Bank will guar- 
antee loans by Americans to approved 
foreign projects, will provide credits to 
foreign purchasers of American goods and 
will give short-term guaranties against the 
political and commercial risks of extend- 
ing credit abroad. The [nternational Co- 
operation Administration provides guar- 
anties against non-convertibility of cur- 
rency, expropriation of foreign capital and 
profits, and loss through acts of war. The 
Development Loan Fund, the Interna- 
tional Bank for Reconstruction and De- 
velopment, the International Finance 
Corporation, and the Inter-American De- 
velopment Bank provide various types of 
credits or guaranties against loss depend- 
ing upon the nature of the project. In addi- 
tion, many United States and foreign 
commercial banks will assist in the financ- 
ing of foreign operations. 


7. What are the sources of information 
and assistance on foreign trade and invest- 
ment matters? The Bureau of Foreign 
Commerce of the United States Depart- 
ment of Commerce is an excellent source 
of information on business and economic 
conditions. 

The international departments of most 
large United States and foreign commer- 
cial banks provide a variety of financial 
services and commercial information. The 
Dallas offices of international transporta- 
tion companies, freight forwarders, cus- 
toms house brokers, export packing firms, 
etc., offer specialized services and infor- 
mation. Most countries interested in at- 
tracting capital have industrial develop- 
ment agencies. 

The Dallas and United States Chambers 
of Commerce, Chambers of Commerce in 
leading foreign cities, foreign embassies 
in Washington, and regional consulates 
are also excellent sources of information. 
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Lease the business cars you need from American and | 
1) Get the most flexible contract in the field. 


2) Forget about buying, trading and selling cars. 
el eel 


— American Automobile 


men ~~ 





* 
Leasing Corp. 
Suite 110 Dyer Building @ P. O. Box 95, Dallas, Texas @ Phone EMerson 3-4393 








To Executives looking for unusual gifts that will be 
remembered and treasured — we offer a wide selection 
of exotic items representing superb handicraft of 
natives in far-away lands. We can help you with your 
Holiday gifts, Sales-incentive awards and promotion 
giftware. For information — Write or Telephone: 


lord Site 


Bring the World to You 


Dallas 35 + Phone FL 1-6403 


845 Regal Row 7 
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ATTENTION 
BIG GAME 
HUNTERS 











The Rockies of Southern Colorado offers you the trip of your life. 


October 17 


SEASON: November 6 


Rainbow Trout Lodges, located 25 miles west of Antonito, 


OPEN J UNE 15 Colorado on the Conejos River, is one of the finest Big Game 


Through November 6 Hunting Areas in the United States and is now booking or- 


ganized Big Game Hunts. Hunts limited to 10 hunters for 


* 
10-day period. We furnish veteran Rocky Mountain Guide 


Stocked Fishing Streams hunters — camp cook, mountain trained horses and all 


Heated Swimming Pool equipment, except your clothes, rifle and ammunition. Our 


Horseback Riding equipment is new and modern and our guides are the best. 
Tennis Courts We even clean your game and deliver it to a cold-storage 
Exceptional Cuisine locker until you depart for home. 


Individual Lodges 


MAKE RESERVATIONS NOW! 








Rainbow Trout Lodges 


ANTONITO, COLORADO 


For reservations and information write or telephone 


FRanklin 6-5659 
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Membership Committee Nears Three-Quarter Mark 


The Membership Committee had its 
second best month for 1960 in July with 
a total of 291 Chamber memberships 
sponsored, bringing the total for 1960 to 
1,962. This is 72% of the goal of 2,300 
set by the committee last January. 


Highlights of the committee activities 
during July were three individual commit- 
teemen qualifying for Life Membership. 
On July 13th, Asher Dreyfus, Jr. spon- 
sored his 100th membership and will re- 
ceive his award from the Board of Direc- 
tors in September. On July 27th, Past 
Chamber President Jerome K. Crossman 
became eligible for his Sextuple Life 
Membership, and on July 28th, Senator 
George Parkhouse qualified for Life 
Membership by sponsoring his 100th 
membership. The work of these last two 
individuals will be recognized by the 
Chamber’s Board of Directors at a date 
to be later determined. These three indi- 
viduals qualifying for their Life Member- 
ship in July were most important in bring- 
ing the total month’s activity to 291 mem- 
berships. 

Also the race for the President Potter 
Trophies continued to be close. As of 
August 4th, Section No. 4 with 274 mem- 
berships, Vice Chairman Jim Henderson, 
took possession of the No. 1 President’s 
Trophy, the first time it has been relin- 
quished by Section No. 7 with 268, Vice 
Chairman Charles Barrett, since they ob- 
tained it in July. Also Section No. 2 with 
177, Vice Chairman Jim Cauthen, at the 
Same time took possession of the No. 3 





Top Management of the Dallas Morning News presented the program at the July 





First of the new Membership Plaques of the Dallas Chamber of Commerce went to 
Addressograph-Multigraph Corporation at the groundbreaking of their new 15,000- 
square-foot office building at Fairmount and Enid. Accepting the new plaque from 
Chamber President L. T. Potter were L. W. Lyons, left, Multigraph branch manager; 
Kenneth E. Travis, second from right, Addressograph branch manager, and W. Hadley, 


right, Vari-typer branch manager. 


President’s Trophy from Section 
No. 5 with 164, Vice Chairman Dawson 
Sterling. 

David D. Locker retained possession of 
the “Top Hand of the Year” Trophy for 
the second consecutive month with a total 
of 149 memberships, and in second place 
was Jerome K. Crossman with 127 
memberships. 

The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 


Membership committee luncheon. Left to right: Dick Jeffrey, Public Relations Director; 


Joe Dealey, President and a Vice Chairman of the Membership Committee 1953; 
Jack B. Krueger, Managing Editor; Chairman Bob Cullum; H, Ben Decherd, Jr., Assistant 


to the President; Joseph A. Lubben, Vice President. 
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ure in saying thanks from the Chamber’s 
entire membership to the following veteran 
members, who this month added to their 
investments in Greater Dallas by substan- 
tially increasing their annual Chamber 
of Commerce dues: 

American Airlines, Inc., 3406 Republic 
Bank Bldg., Ralph Radcliff, Bradford S. 
Gibson, J. B. Marryatt (J. J. Hospers, Ad- 
miral A. C. Olney) 

American Bank & Trust Company, 415 
S. Zangs, A. B. Wright, Sr., Jack G. Bis- 
hop, Guy L. McShan, Charles D. Shoe- 
craft (Jerome K. Crossman) 

Bank of Services & Trust, 115 Com- 
merce, Wilbur F. Wright, J. B. Lindquist 
(Jerome K. Crossman) 

Berry Brothers Machinery Company, 
P.O. Box 11066, R. S. Berry, Nick Kokles, 
S. E. Berry, Dale Berry, L. A. Johnson 
(H. E. Bradshaw) 

Braniff International Airways, P.O. Box 
35001, Walter M. Henshel, Charles E. 
Beard, Rex Brach, J. W. Miller, Roy 
Brown (Richard C. Ingram) 

Dallas Bolt, Nut & Screw Company, 
2632 Chalk Hill Rd., Weldon Gullickson 
(J. J. Hospers) 

Delhi-Taylor Oil Corporation, Fidelity 
Union Tower Bidg., J. L. Sewell, C. Harold 
Hobbs (Senator George Parkhouse) 


East Dallas Bank & Trust Company, 
2325 Gus Thomasson Rd., Hugh L. Kirk- 
patrick (Jerome K. Crossman) 


45 







































































el 


meet THE press! 


~» in this case, our great, new 3712x50, 
two-color Harris offset! Imagine...a 
32-page, 9x12 book from a single press 
sheet, printed with precision and speed. 
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David D. Locker received his Chamber Life Member Award from Past Chamber Presi- 
dent Jerome K. Crossman, right; left is Col.Ray J.Cox, special guest attending in honor 
of Mr. Locker. Mr. Locker is the 38th committeeman to be awarded Life Membership. 


Just one more proud addition to our 
COMPLETE service — offset and layout 
department, offset and letterpress printing 
departments, composing room and bind- 
ery. Call today and let us show you the 
great possibilities of this new equipment! 


mA) |6)e TT 


PRINTING CORPORATION 


3313 NORTH INDUSTRIAL © RI 1-4461 © DALLAS 7, TEXAS 











John D. Ellis Bindery, 2405 S. Har- 
wood, John D. Ellis (H. D. Carmichael) 

Empire State Bank, 1806 Main, Mi- 
chaux Nash, Mitch Gray Gilbert, T. W. 
Rutledge, W. O. Frosch (Jerome K. Cross- 
man) 

Exchange Bank & Trust, Exchange 
Bank Bldg., Arthur Segelhurst, E. L. Hen- 
sley, Gus Bowman (Jerome K. Crossman) 














Exylin Company, 3203 Elm Street, 
Kurt G. Weiss (D. D. Locker) 

Fair Park National Bank, 854 Exposi- 
tion, H. C. Chalk, Robert Raphael (Je- 
rome K. Crossman) 

First National Bank in Dallas, 1401 
Main, Ben Wooten, John Kettle, R. A. 
Stewart III, H. J. Blackwell, Vance Foster 
(Jerome K. Crossman) 
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AND OTHER GULF PORTS 
REGULARLY TO FAR EAST « INDIA » MEDITERRANEAN 
NORTH EUROPE - UNITED KINGDOM 
ALSO PACIFIC COAST — HAVANA SERVICE 
INTERCOASTAL SERVICES: between GULF and PACIFIC PORTS and from 
PACIFIC LUMBER PORTS to ATLANTIC PORTS 
DALLAS OFFICE: 717 COTTON EXCHANGE BUILDING 


TELEPHONE RI 8-3296 











Baltimore Fresno Norfolk 
Beaumont Galveston Philadelphia 
Brownsville Houston Portiand, Ore. 

. Buffalo Long Beach San Francisco 
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Dallas New Orleans Washington, D.C. 
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Associate Chairman Bill Shaw (far right) welcomed some of the new Chamber members 
at the July Committee luncheon. Left to right: Albert H. Halff, Halff Associates; James T. 


Jackson, Commercial Employment Service; Mrs. James T. Jackson, Commercial Employ- REALTOR 
ment Service; Marie A. McCann, McCann's Tropical Fish Shop; Gene Stewart, 

Stewart-Reddick Personnel Service; Howard A. Miller, Associated Career Counsellors; 

L. A. Erickson, Texlite, Inc. Second row, left to right: Rex Johnson, Marriott Motor 

Hotel; Charles F. Miles, Jr., Sea Train Lines; Rowland Bratcher, FAM; Floyd M. Mayse, 4 OFFICES 


Mayse Industrial Equipment Co.; Patrick Stewart, Associated Career Counsellors; 
Frank Jackson, Girard Life Insurance Company; Michael P. Long, Reynolds Metals 


Co.; Frank H. Oshlo, Girard Life Insurance Company; and Bill Thomas, an attorney. 32 ASSOCIATES 


First Citizens Bank, 234 Casa Linda 
Plaza, Robert C. Haden (Jerome K. Cross- 
man) 

Graham Steel Structures, P.O. Box 
11563, Carl H. Graham (E. S. Parr) 

Grand Avenue State Bank, 5430 E. 


Grand, W. C. Zimmerman, Gene Miller, 
J. S. Nesbit, J. S. Nesbit, Jr., Charles G. 
Smith (Jerome K. Crossman) 

Greenville Avenue State Bank, 1827 
Greenville, E. A. Chancellor, George A. 
Holder (Jerome K. Crossman) 





EMerson 1-7148 
PRESTON CENTER 
DALLAS 25, TEXAS 

































SATISFACTION! 
The unmistakable feeling of confidence you 
have when a job has been done right. The 
cover which is created to contain your sales _ 
material should give you this feeling. And it — 
can if the cover’s distinctive hand-tooled 
appearance speaks clearly of the integrity — 
ge your firm, the value of your product or — 
“service. For over 4 decades, we have been 
designing and producing covers of all types, 
for all purposes. Let us handle your cover 
work to your complete satisfaction! 
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TAyior 4-2061, P. O. BOX 1249A MERICAN BEAUTY COVER CO 
DALLAS 21, TEXAS ' 
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EXPORT PACKING 


of 


All Major Electronic Detecting Programs for 
The U. S. Government Originating in the 
Dallas Area 


MEWS RICH. 
BEMEWS 
NIKE ZEUS 
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We specialize in meeting the packaging requirements of our customers. Fragile or 


heavy equipment is given the same meticulous care. Let us help you solve your packing 


problems. Call... 





2713 Canton Riverside 8-1289 
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SUBSIDIARY OF PPB DIVISION NATIONAL STEEL CORPORATION 





FL 2-9721 6115 DENTON DR. 























































Membership— — 


Grove State Bank, 1520 S. Buckner, 
R. L. Hosea, T. C. Burnett (Jerome K. 
Crossman) 

Gulf Insurance Company, P.O. Box 
1771, T. R. Mansfield, August R. Buchel, 
Kellum Johnson, R. A. McKenzie (Daw- 
son Sterling) 

Hillcrest State Bank, 6517 Hillcrest, 
Earl Jackson, Robert C. Coke, Cam F. 
Dowell, Jr. (Jerome K. Crossman) 

Holiday Cleaning & Laundry, Inc., 
2011 N. Field St., John J. Freeberger 
(Senator George Parkhouse ) 

Ideco, 3100 Republic Bank Bldg., E. F. 
Shiels, G. M. Walton, G. G. Wilbur, R. C. 
Hamilton, J. R. Hilden (J. J. Hospers) 

Industrial National Bank of Dallas, 
1825 N. Industrial, W. B. Gilbert, George 
I. Fetzer, N. W. Ryan, Will C. Jones 
(Jerome K. Crossman) 

Lakewood State Bank, 6344 Gaston, 
Don Wright, Weldon Miller, Alex Burr, 
Jr. (Jerome K. Crossman) 

Laughlin-Patterson Company, 318 Ca- 
diz, R. M. Laughlin (Robert B. Cullum) 

H. D. Lee Company, Inc., 615 N. Good 
St., H. R. Cochran, John O. Waggoner, 
A. W. Payne (D. D. Locker) 

Jan Leslie Hats, 412 South St., Dave 
Robbins (Senator George Parkhouse) 

Mercantile National Bank, Mercantile 
Bank Bldg., R. L. Thornton, Sr., Milton F. 
Brown, J. D. Francis, R. L. Thornton, Jr., 
C. R. Spearman (Jerome K. Crossman) 

Merchants State Bank, Ross at Hender- 
son, Willis M. Beaver, M. W. Barrett, Har- 
vey Ring, Victor P. Schumacher (Jerome 
K. Crossman) 

National Bank of Commerce, Elm & 
Poydras, Miss Maurine Jacobs, R. A. 
Walker, Troy Russell, James R. Payne, Jr. 
(Jerome K. Crossman) 

Northwest National Bank, 201 Walnut 
Hill Village, Tom Hardin (Jerome K. 
Crossman) 








MEET 


MARY B. 
GOWDEY... 


agent for United Fidel- 
ity Life Insurance Co. 





Dallas Association of Life Underwriters 
Insurance Women of Dallas 

Past Secretary of D.A.L.U. 

Secretary of Dallas Toastmistress 

23 years in Insurance 


UNITED FIDELITY 
Life < Seen Company 


Home Office: Dallas * Cedric Burgher, Pres. 
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Membership 


Oak Cliff Bank & Trust, 250 W. Jeffer- 
son, T. Y. Hill, J. C. Dycus, S. M. Batch- 
elor (Jerome K. Crossman) 

Park Cities Bank & Trust, 58 Highland 
Park Shopping Village, Chevus Chapman, 
W. R. Gass, (Jerome K. Crossman) 

Preston State Bank, 8111 Preston Rd., 
Weldon U. Howell, Wilfred B. Bruce, H. 
K. Yeager, Wm. M. Weiss, Robert L. 
Akins (Jerome G. Crossman) 

Republic National Bank, Pacific at Er- 
vay, Fred F. Florence, Dewitt T. Ray, 
James W. Aston, Leland S. Dupree (Jer- 
ome K. Crossman) 

Security Title Company, 1101 Main, 
W. B. Post (Gene Ray) 

Superior Decals, Inc, 2829 Ft. Worth 
Ave., Paul E. James (Harry Lawrence) 


Texas Bank & Trust, Main & Lamar, 
P. B. Garrett, Jack G. Lawrence, C. B. 
Peterson, John M. McCoy (Jerome K. 
Crossman) 

Texlite, Inc., 3305 Manor Way, LeRoy 
A. Erickson (Oliver Erickson) 

Wynnewood State Bank, 255 Wynne- 
wood Vige., Louis A. Watson, Ralph Kin- 
del, James A. Sargent (Jerome K. Cross- 
man) 

Zenith Cleaners, Inc., 109 N. Carroll, 
James F. Milholland (Senator George 
Parkhouse) 

New members of the Dallas Chamber 
of Commerce include the following firms: 





Mary Jo’s Seafood Packing Company, 
907 North Central Expressway, Thomas 
J. Todaro, (Bill Conklin) 

Bulman Corporation of Texas, The, 
2408 Trade Mart, Karl G. Keck, (D. D. 
Locker) 

Dallas Film Center, Inc. 4215 Gaston, 
Irvin Gans, (Jim Layne) 

International Mfg. Co. of Texas, 2464 
Irving Blvd., Frank Coppel, (Tom Fin- 
ney ) 

L.C.S. Enterprises, Inc., 115 Manufac- 
turing, Fred Levit, (Les Millison) 


Financial 


Blakely & Dickerson, Realtors, 2133 
McKinney, Raleigh Blakely, Hank Dick- 
erson, (Brig. Gen. Max Volcansek) 

Jerome J. Frank Investments, 911 St. 
Joseph St., Jerome J. Frank, (D. D. 
Locker) 





The Finest in Travel 
and Luxury Cruises 


W. Arthur Strain 


TRAVEL SERVICE 
1014 MERCANTILE BANK BLDG. 















AV E and E a R N Deposits by 10th credited full month's dividend. 


Each account insured to $10,000. Save by mail! 
at current 
rate of .. 
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Around the Cormer or ..-- 
Around the World 





Credit Cards 
Money Orders 


Travel Services 


Travelers Cheques EB Nes 


XPRES* @ 











AMERICAN EXPRESS COMPANY 


1409 Commerce Riverside 2-3211 


Travel Bureaus: Neiman-Marcus Downtown and Preston Center 




















RI 8-2780 DALLAS 
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Analyzing the 


“seeing” habits of hun- 
dreds of different occupations, helps us 


to fit your eyewear for maximum com- it 
fort and efficiency. 


Bring Your Prescription 


to Us for Glasses 


THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 





D. MARTIN THOMAS 
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HILTON PAINTER. PRESIDENT « 1509 MAIN © DALLAS 












































CONTRACTS 
IN PROGRESS: 


Cer 


* Federal Reserve Bank 
Dallas, Texas 

* Longview National Bank 
Longview, Texas 

* Pecos County State Bank 
Fort Stockton, Texas 

* First State Bank 


Spearman, Texas 


OERVER CO., INC. 





RECENTLY 
COMPLETED 


Citizens National Bank 


GREENVILLE 


* Oklahoma State Bank 
Ada, Oklahoma 


* The Bank of Augusta 
Augusta, Arkansas 
* Stephen F. Austin College 
Book Store 


Nacogdoches, Texas 


QLMESS STORE FIXTURES © BANK FIXTURES © CABINET WORK 


333 EXPOSITION AVENUE 












PHONE TAYLOR 1-99686 + DALLAS 26, TEXAS 














Membership— a 


T. P. Fuller Company, 856 Peavy Road, 
Thomas P. Fuller, (Jim Henderson) 

Joel H. Clark & Associates, Inc., 408 
North St. Paul, Joel H. Clark, (Bob Dres- 
sell) 

Maxwell Investment Corporation, 1000 
Main Street, Maxwell Brown, (John 
Smith) 


Wholesalers and Distributors 

Bowers & Phillips, 3738 Frontier Lane, 
Monty Bowers, (W. D. Stephens) 

Robert E. Nesbitt Company, 1925 Ce- 
dar Springs, Robert E. Nesbitt, (Brig. Gen. 
Volcansek ) 

Schill Steel Company of Dallas, 3835 
Singleton, Gayle Peery, (W. D. Stephens) 

Armstrong Supply Company, P. O. Box 
1009, Garland, Texas, B. G. Mowatt, (Jim 
Allen) 

Carl’s Commercial Appliance, 1804 
North Carroll, Carl A. Eckenfels, (Jim 
Cauthen) 

Compact of Dallas, 4828 Greenville, 
Robert Hammond, (Jack Gidcumb) 

Monarch Tile Manufacturing, Inc., 
7419 Harry Hines, George R. Manson, 
(E. S. Parr) 

The Quaker Oats Company, 4447 North 
Central Expressway, J. W. Lattner, (Bob 
Cullum) 


The Albano Company, Inc., 350 Dec- 
orative Center, Edmond Albano, (Jim 
Henderson ) 

Motors Corporation, 1915 Rock Island, 
J. O. Snider, Robert T. Snider, (Jerry Jor- 
dan and Jim Henderson) 

Geo. D. Roper Corp., 2608 Dallas 
Trade Mart, Jack Eston, (Ben Gee) 

House of Plaster, The, 1124 Fort Worth 
Ave., (Barney Rathheim) 

Kaiser Gypsum Company, Inc., 7055 
Empire Freeway, Walter T. Smith, (Les 
Millison) 

McGatlin Instrument Company, 1105 
Ross, O. D. McGatlin, (D. D. Locker) 

Shamrock Roofing & Siding, 1310 South 
Harwood, C. D. Scott, (Jack Wantland) 

Swim-A-Rama Pools & Equipment, 
12910 Preston Road, D. C. Marshall, (Les 
Millison ) 

Tarpley-Shearer Company, 279 Mea- 
dows Bldg., J. C. Tarpley, (Jerry Orr) 
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TOP HANDS... 





JEROME K. CROSSMAN 
Ryan Consolidated Petroleum Corp. 
Award #12 








SENATOR GEORGE PARKHOUSE 
Middleton, Inc. 
Award #3 





JAMES C. HENDERSON, JR. 
New England Life Insurance Co. 


Award #9 
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LOW COST-! 











FOR “INDIVIDUALIZED MEDICAL UNDERWRITING” 
By 
Security Benefit Life Insurance Co 


Call 


MISS LUCY DULIN at LA 6-8851 


OUR BROKERAGE LIFE AND ACCIDENT INSURANCE 
SERVICE IS DESIGNED TO HELP THOSE WHO HAVE 
BEEN DENIED. 


JAMES HEREFORD & CO. 


INSURANCE COUNSELORS 
TURTLE CREEK BUILDING 





MISS LUCY DULIN 
MANAGER 
BROKERAGE LIFE 


& ACCIDENT DEPT 


3505 TURTLE CREEK DALLAS, TEXAS 





























World-Wide Insurance 


Business and Personal 


Property and Bonding AFI aA Casualty and Marine 


AMERICAN FOREIGN INSURANCE ASSOCIATION 


New York 





Dallas Office: 400 Vaughn Building Riverside 8-9064 











W UPKEEP 








Get all the working space you pay for! Delta’s Free-Span design features 
low maintenance and the strength of modern steel construction. 


Choose Delta Steel Buildings for: 

@ Minimum Maintenance 

® Low Heating and Cooling Costs 

® Custom-Designs for Your Purposes 

® Protection against Weather, Stress 
and Strain 


Delta Steel Buildings are adaptable for offices, 


warehouses, factories, garages and stores... 
almost every business use! 





DALLAS « AUGUST, 1960 














la te ee ei) ie ete ee ee ee 


Buy Dallas Manufactured 
SHELVING... 


Southwest’s largest manu- 
facturer of commercial steel 
storage shelving, parts bins, 


work benches — and Frontier 
Slotted Angle — for office, 
plant, shop, store and insti- 
tution. Call for quotations or 
help with shelving plans. 


ANUFACTURING COMPANY 


11200 HARRY HINES BLVD. e PHONE CH-7-3175 

















MURRAY 


IS THE WORLD'S LARGEST MANUFACTURER OF 
COMPLETE COTTON GINNING PLANTS 


SAW GINS * ROLLER GINS 
CLEANERS OF VARIOUS TYPES 
DRYERS OF VARIOUS TYPES 
PRESSES OF VARIOUS TYPES AND DENSITIES 
COTTON AND SEED HANDLING EQUIPMENT 


AGENTS OR REPRESENTATIVES IN ALL 
MAJOR COTTON PRODUCING COUNTRIES 


THE MURRAY COMPANY OF TEXAS, INC. 


P.O. BOX 7763 DALLAS 26, TEXAS U.S.A. 
CABLES: MURCO — DALLAS 

















VYldtiman 


WORLD-WIDE 
Freighter-Passenger 
SERVICE 
TO 


Continental Europe 
United Kingdom 
Mediterranean 

Puerto Rico 
Japan Korea 
Okinawa 
and other Far East ports 


WATERMAN STEAMSHIP 
CORPORATION 
General Offices: Mobile, Ala. 


Dallas: Cotton Exchange Bidg. 
Branches in Principal Cities 













































TOP HANDS... 








DAVID D. LOCKER 
Transportation Specialist 
AWARD #3 





RICHARD C. INGRAM 
Convention & Visitors Bureau, 
Dallas Chamber of ommerce 
AWARD #6 





CAROL NEAVES 
Lone Star Gas Co. 
Award #2 






JACK GIDCUMB 
Girard Life Insurance Co. 








Award #7 
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SEEBURG 
Committeeman Background Music Systems 
For Lease or Sale 


ek," 
of the Month Music SuPPLY COMPANY ITALIAN $y RESTAURANT 
ee ee . Bes 2509 E. llth Dallas Phone WH 2-1289 9607 N. HASKELL - TA 3-0730 


L U A, a) E Rg LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 




























SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 Seuth Haskell Avenue Phone TA 11-5194 








JAMES C. HENDERSON 











James C. Henderson, Committeeman of 
the Month, is not a man easily brushed 
off. In fact he has a bull dog tenacity when 
he makes up his mind about a project or 
a goal to achieve, with a broad smile, the 
great membership record, a “gift of gab,” 
and enthusiasm to make that record even 
greater. Jim is Committeeman of the 
Month with 17 memberships. In winning 
this award, he repeats an honor he re- 
ceived for the first time in January 1956. 

Jim serves as agent: with L. Mortimer 
Buckley of the New England Mutual Life 
Insurance Company and recently received 
the designation, “First Year Star Pro- 
ducer.” 

In 1958 he was presented with an award 


for the first Life Membership in the Dallas g T R A C ia A N 
Junior Chamber of Commerce ever ac- 
complished. The same year he received SHIPPING COMPANY 
his Life Membership in the Dallas Cham- STEAMSHIP AGENTS and STEVEDORES 
ber of Commerce for bringing in 100 

211 Cotton Exchange Bidg. Dallas Phone RI 7-0648 


members in eleven months, and at that 
time became the youngest life member. 
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SERVICE 














Southland .... Life 
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CLARKE & COURTS electronic measurement 
insures quality of magnetic ink printing : 


Electronic sorting of checks requires precision printing and 
careful testing of the strength and density of magnetic ink : 
printing. With such electronic devices as the oscilloscope shown CLARKE & COURTS 
above, Clarke & Courts can be certain that its work will meet 
the rigid standards now required for modern bank printing. 
For all of your printing needs, whether it be engraving, 
letterpress, or lithography, when you want quality and precision, 
call Clarke & Courts, of course. 





3946 North Central Expressway 
TAylor 3-8183 


We guarantee everything we sell- 
fine printing, office supplies, office furniture CLARKE.& COURTS 














Houston 7 Dallas . Galveston * Harlingen ' Lafayette, La. 
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By Cat Burgen 


Behind her desk stretches a huge map 
of the world from wall to wall, from floor 
to ceiling, crisscrossed by a maze of lines 
which represent the travel lanes of the 
world. 

For Mrs. Hulda Warren, a professional 
traveler, this map is a symbol of her life 
and work. After all, she’s been to the 
Orient, to Europe, to South America and 
to Africa, and she has sent hundreds of 
Texans on ocean-spanning vacations. The 
world map is as familiar to her as a city 
plan of Dallas. 

The pretty dark-haired traveler oper- 
ates the Warren-Hoyt Travel Agency in 
the Southland Building. 

Her agency celebrated its first birthday 
only three months ago, but Mrs. Warren 
has been traveling, and advising other 
travelers, for more than a decade. 

Before she set up her own agency, she 
managed the travel department of the 
Dallas Morning News for ten years. 

During this time she bob-sledded at St. 
Moritz in Switzerland, shot the rapids on 
the Mackenzie River in Canada, and tried 
out “tin pants sliding” on Mount Rainier 
in Washington State. 

“I’m not very good at these sports,” she 
confided, “but I like to try everything.” 

This venturesome willingness to attempt 
new things led Mrs. Warren into the travel 
business in the first place and later ac- 


counted for her establishing her own 
agency. 
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A native of Vernon, Texas, Mrs. War- 
ren attended Texas State College for 
Women at Denton and after graduation 
returned to Vernon to work at the radio 
station there. 

About 12 years ago she came to Dallas 
and was offered a “temporary” job as man- 
ager of the Dallas News travel department, 
a brand new position. This “temporary” 
job lasted ten years. 

During this long association with the 
News, Mrs. Warren made nine trips to 
Europe, went to Africa once, and visited 
South and Central America and the 
Orient. 

She also visited the Western vacation 
states, staying as long as a month in sev- 
eral of them. And, taking leave of absence 
from the News, she spent a year in Rome. 

Not only did she travel and write about 
her travels, Mrs. Warren also lectured 
frequently and answered some 10,000 
travel inquiries every year. These duties 
provided many interesting experiences. 

For instance, she attended the inaugura- 
tion of Castillo Armas in Guatamala and 
helped unite a Greek orphan with his 
foster parents. 

“When a Dallas couple which had 
adopted the child was having trouble get- 
ting him out of Greece and to the United 
States, they asked me for help,” she ex- 
plained. “I finally went to Greece to bring 
him back. 

“But when I got there I found that he 


yy FAWOWOME 









Hulda Warren 


had just contracted the measles, so I wired 
the News and asked what I should do.” 

They wired back, “Wait for child.” She 
waited three weeks. 

When Mrs. Warren journeyed to St. 
Moritz for the ski festival, she rode the 
bod sled featured in a hair-raising Cin- 
erama sequence. At Mount Ranier she 
wasn’t content to ski either. 

“They told me the real sport there was 
tin-pants sliding,” she explained. “You can 
go solo or tandem, with four or five other 
people. In this sport you slide on specially 
enforced, plated trousers they provide 
for you to wear.” 

On the Mackenzie River she couldn’t 
pass up shooting the rapids, so she hired 
the best guide on the river and did it. 

With all this background in travel, Mrs. 
Warren decided to open her own travel 
agency. In May 1959 she established the 
Warren-Hoyt agency in the just-opened 
Southland Building. 

Now that she is operating her own 
agency, Mrs. Warren does not travel as 
extensively as she did in the past. 

This situation will be partially remedied 
next month when she will make a three- 
week visit to South Africa, her first to the 
southern part of the Dark Continent. 

From the postcards on her desk from 
clients traveling in all parts of the world, 
it appears that many Dallas citizens are 
learning what Mrs. Warren discovered a 
long time ago — travel can be fun. 
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~ the dock walloper 
doesn’t know what’s in the box 


Lane sells protection for those 
crucial days between the time it 
leaves your hands and gets to the 
buyer. Protective packaging by 
Lane could well be the difference 
between a satisfied customer and 
bulging complaint files. Too, it’s 
just possible that new materials 
and methods employed by Lane 
engineers could result in lower 
initial cost and reduced freight 
rates. Why not let Lane take 
a look? 


Lane 


container company 
11180 Denton Drive - Dallas 20, Texas 
CHapel 7-7101 











ARTS AND MUSIC 











Kirsten Simone and company in ‘‘Miss Julie’, one of the ballets to be presented by 
the Royal Danish Ballet on the Dallas tour. Performances are scheduled Sept. 8-10. 


Royal Danish Ballet to Visit Dallas 


Dallas will be the only Texas city to see 
the Royal Danish Ballet when the mam- 
moth company of 130 with a full sym- 
phony orchestra visits the State Fair Music 
Hall for three performances, Sept. 8-10. 
Appearing in thirteen North American 
cities, the company from the Royal The- 
atre in Copenhagen will perform in San 
Francisco and Los Angeles prior to its 
three-night run in Dallas. 

On July 23 a cargo ship of the East 
Asiatic Line arrived in San Francisco with 
33 tons of scenery from Copenhagen in 
preparation for the August 12 opening of 
the Royal Danish ballet tour on the West 
Coast. Fifteen complete productions are 
being brought intact from the Royal The- 
atre; eight of them will be seen in Dallas. 

The Royal Danish Ballet is the oldest 
dance company in the world with a con- 
tinuous history of performance dating 
back to the mid-18th century. The first 
ballet to be seen on opening night, Sept. 8, 
in Dallas will be “The Whims of Cupid” 
performed exactly as it was in 1786 in 
Copenhagen even to the 11-year-old child 
ballerina dancing the role of Cupid. 

Also included on the opening night pro- 
gram will be “La Sylphide”, the most fa- 
mous romantic ballet of the Danish com- 
pany, choreographed in 1836 by August 
Bournonville, the greatest name in the long 
and colorful history of the Royal Danish 
Ballet. Concluding the opening night pro- 
gram will be “Fanfare” by the contempo- 
rary American Jerome Robbins. 

Other ballets to be included in the 
Dallas performances will be “La Sonnam- 
bula,” “Konservatoriet,” Roland Petit’s 
sultry “Carmen,” “Miss Julie,’ and the 
perennial favorite “Graduation Ball.” 


The full battery of sixteen solodancers 
(the one-word spacing is Danish and de- 
notes top rank in the Royal Company) 
will be seen in Dallas. 

«K 
Symphony Seeks Talent 
From South America 

In acceleration of a program to further 
Latin-American relations through the arts, 
the Dallas Symphony Orchestra launched 
a special search for musical talent in South 
American in July. Musical director Paul 
Kletzki and Manager Alan Watrous met 
in Buenos Aires to select a South Ameri- 
can soloist for the symphony’s coming 
season. 

The chosen artist, who must never be- 
fore have appeared in professional presen- 
tation in North America, will be given a 
fee of $1,000. 

Watrous left July 18 to establish centers 
in seven countries including Panama, Co- 
lombia, Peru, Argentine, Brazil, Bolivia 
and Uruguay and was joined in Buenos 
Aires by Maestro Kletzki, who will cen- 
tralize auditions and conduct the Colon 
Orchestra. 

*« 
Earlier Dates Scheduled for 
Sidewalk Art Show 

Plans are all but completed for the 1960 
Fiesta of Art, the sidewalk art show that, 
for five years, has heralded the fall season 
in Dallas. 

Although the three-day event will take 
place, as in previous years, in Highland 
Park shopping village, the dates set are 
September 14, 15 and 16 which is con- 
siderably earlier than ever before. The 
hours of 7:00 to 10:30 each night remain 
the same as previously. 
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Congratulations to Dallas Master Market Center, 
A Tremendous Drawing Power for Dallas! 


Expansion of the Dallas Master Market neighbors to the Center — only five 
Center at Stemmons Freeway and : minutes via Stemmons Freeway to Texas 
Industrial Boulevard is a bold decisive Bank’s complete financial services. 


step in strengthening Dallas’ position as 
the most desirable market center in 


America. More than 600 manufacturers T K X A S 
and wholesalers are exhibiting every- 

thing from furniture and stationery, to B A N kK 
lamps and leather goods. These hun- 








dreds of exhibitors make a tremendous AND TRUST CO. OF DALLAS 
economic impact on Dallas. Texas Bank 

is proud of its financial association with RIVERSIDE 8-9141 / MAIN & LAMAR 
many of these firms, Incidentally, we’re DALLAS, TEXAS / MEMBER F.D.LC. 
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Brook Hollow 


The Planning behind Brook Hollow has 


changed the workaday world into an entirely 
new and exciting concept for commercial and 
industrial concerns. Planning and landscap- 
ing have made Brook Hollow an enjoyable 


place in which to work. 


For Brook Hollow gives industry room to 
breathe, to stretch and grow in an atmos- 
phere typical of the Souhtwest. 

Brook Hollow offers all the essentials of 
growth: 5 minutes to downtown, finance, 
trained labor, office personnel, personal ser- 
vices, utilities, communication, transporta- 
tion, distribution and markets. 






The Southwest's Center 
of Commerce ana Industry 









































6 MILLION 
oo” 
5 MILLION 
4 MILLION 
3 MILLION 
2 MILLION ~ age 
| MILLION P44 
ee * at 
| 1954 | 1955 1956 1957 1958 i959 | 1960 


SQUARE FEET OF BUILDING CONSTRUCTION 


A Salute to the Firms Building a Better Dallas in Brook Hollow 


Abbott Laboratories, Inc. 
ABCO Wire & Metal 
Acre Service, Inc. 
Aeroquip Corp. 


Aero Test Equipment Co., Inc. 


A. L. D., Inc. 

Walter H. Allen Co. 

A. §. Aloe Co. 

American Art-Metals Co. 

American Foods, Inc. 

American Marine 
Upholstery Co. 

American Motors Sales Corp. 

American Photocopy Co. 

American Viscose Corp. 

Anderson Box Co. 

Ardinger, Inc. 

Argonaut Ins. Co. 

Askins Stores 

Associated Wholesale Grocers 

Badger Meter Mfg. Co. 

Mrs. Bairds Frozen Rolls 

Geo. D. Barnard Co. 

Bekins Van & Storage Co. 

Bell & Howell Co. 

Binks Mfg., Inc. 

- Bostitch-Midwest, Inc. 

Boston Gear Co. 

Branded Textiles, Inc. 

Bristol Laboratories, Inc. 

Brooks Paper Co. 

Brook Hollow Service Station 

Brook Hollow Superette 

Burgess Manning Co. 

Callaway Mills Co. 

Campbell Mfg. Co. 

Campion Sales Co. 

Cavanaugh & Co., Inc. 

Century Mfg. Co. 

Chain Belt Co. 

Chammness Co., Inc. 

Clampitt Paper Co. 

Cleveland Container Corp. 

Coleman Co. 

Conso Tool & 

Consolidated Stamp Mfg. Co. 

Cooper Tile & Rubber Co. 


Creamery Package Mfg. Co. 
Crowley & Loehr Co. 





Crucible Steel Co. of America 
Hugh M. Cunningham Co. 
Cupples Products, Inc. 
Cutler-Hammer, Inc. 

Dallas Airmotive, Inc. 
Dal-Pak, Inc. 

Daltronic, Inc. 

C. R. Daniels, Inc. 

Deluxe Check Printers, Inc. 
Diamond Chain Co. 


Dobson-Canteen 
Vending Service 


Donahue Sales Co. 

Duke & Ayres, Inc. 

E. I. DuPont DeNemours 
Economics Laboratories, Inc. 
Theodore Efron Co., Inc. 
Electro Lighting Corp. 
Elliott Addressing Machines 
Enterprise Incorporated 
Essex Wire Corp. 

Euclid Div. of 


eral Motors 
Evans-Black Carpet Co. 
Fabricon Products, Inc. 
Fafnir Bearing Co. 
Federal Pacific Electric Co. 
Fenestra, Inc. 
R. H. Fletcher, Inc. 
J. V. Folsom & Son 
Foremost Dairies, Inc. 
Fullview of Texas 
Fyr-Fyter Co. 
Harry J. Garrett & Co. 
General Aluminum Corp. 


General Electric Apparatus 
Sales Div. 


General Electric Supply Co. 
General Materials Corp. 
General Paper Corp. 
Geoffrey George Associates 
Giller Tool Corp. 
Goodyear Tire & Rubber Co. 
H. W. Gossard Co. 
Gower & Folsom Const. Co. 
John A. Green Co. 
Greyvan Lines, Inc. 
G & S Mfg. Co. 
Gulf Cone Co. 
Gunlocke Chair Co. 
Haloid- Xerox, Inc. 
Albert Halff, Engineers 
Harbor Plywood Co. 
Harris Tile Co. 
Holiday Cleaning & 
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Housewares Distributing 
Co., Inc. of Texas 


Industrial Office Supply 
Industrial Steel & Supply, Inc. 
Ingersoll Rand 

Inland Container Corp. 
IPCO Hospital Supply Corp. 
J & M Appliance Co. 

Hans Johnsen Co. 

Johnson & Johnson 

Kaiser Aluminum 

The Kawneer Co. 

Kelite Products, Inc. 

Kraloy Pipe Co. 

Levine's, Inc. 

Nathan Levine 

Liberty Products, Inc. 
Lighting Dynamics, Inc. 
Lone Star Container 

Lone Star Wholesalers, Inc. 
Loxcreen Co., Inc. 

Magnolia Chemical Co. 


Magnolia Seed, Hardware & 
Implement Co. 


Marsh Wall Products, Inc. 
Maxwell Paper Co. 
Maywood Furniture Co. 


Merchants Terminal 
Warehouse Co. 


Metro Warehouse Co. 
Micro-Lube Sales Co. 
Midwest Materials Corp. 
Minnesota Paints, Inc. 
Morris Stores 

Mosler Safe Co. 


Motorola Communication & 
Electronics, Inc. 










Curtis Musgrove Co., Inc. 
New Process Steel Supply Co. 


North American 
Merchandising Co. 


Parke-Davis & Co. 

Parsons Associates 

Paul’s Shoes 

Payne & Howard, Inc. 
Pensalt Chemical Corp. 

L. A. Peterson Const. Co. 
Petroleum Technologists, Inc. 
Chas. Pfizer & Co., Inc. 
Pi-Do Corp. 

Polaroid Corp. 

R. L. Polk Co. 

Powers Regulator Co. 
Production Profits, Inc. 
Progress-Marco Mfg. Co. 
Radio Corp. of America 
Red Wing Shoes 

Revere Copper & Brass, Inc. 


The Reynolds & 
Reynolds Co., Inc. 


Dan River Mills, Inc. 

Rotex, Inc. 

Rowe Machinery & Mfg. Co. 
C. A. Russell, Inc. 

Sabine Supply Co. 

Sanger’s 

Schering Corp. 

Buddy Schoellkopf Products Co 
Seiberling Rubber Co. 
Shamrock Van Lines, Inc. 

Sir Sirloin Portion Pak 
Skillern’s Drugs 

A. O. Smith Corp. 

Alexander Smith Carpets, Inc. 
Snap-On Tools, Inc. 
Southland Distributors, Inc. 


Southwest Distributors, Inc. 
Southwest Globe Ticket Co. 
Southwestern Drug Corp. 
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Southwestern Paper Co. 
Specialty Engineering Corp. 
Stanley- Judd 


Star Expansion 
Southwest, Inc. 


Straus-Frank Co. 


Strauss, Golman & 
Goldman, Inc. 


Superior Foods, Inc. 
Talon, Inc. 

W. A. Tayloe Co. 

Texas Instruments, Inc. 
Texas Wholesale Grocery 
John Thompson - Architect 
Trim-Tex, Inc. 

Trinity Ceramic Supply, Inc. 
Tucker Aluminum Products 
E. W. Tune Co. 

United Hobby Supply, Inc. 
United States Rubber Co. 
United Warehouses, Inc. 
Universal Enterprises, Inc. 
Van Brauman & Co. 


Vick’s Brook 
Hollow Cafeteria 


Viking Supply Corp. 
Wallace Mfg. Co. 
Wamix, Inc. 


Bill Weatherford Insurance 
Agency 


Shaw Walker 

Wesco Materials Corp. 
Wesley-Jesson Co. 
The Western Co. 
Western-Newell Co. 
Whitehall Laboratories 
Willys Sales Corp. 


Woody's Brook Hollow 
Barber Shop 


World Gift Co. 
Wright Waterproofing Co. 
Wyeth Laboratories 


® : 
indsor properties, inc. 


SOUTHLAND CENTER e 
CONTACT YOUR REALTOR OR CALL RIVERSIDE 8-8131 


DALLAS, TEXAS 
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NEWS SPOTLIGHT 








Robert M. Olmsted, left, and Frank Heller 
sent out the first letters to leading U. S. 
businessmen inviting them to visit Dallas in 
October on Corporation Presidents Day. 


Corporation Presidents Day 
Is Planned for October 21 


Opening steps have been taken by the 
Dallas Chamber of Commerce in a pro- 
motional program that will bring top cor- 
poration executives from throughout the 
United States to Dallas in October. 

The program, called “Corporation Pres- 
idents Day in Greater Dallas, U.S.A.,” is 
sponsored by the Dallas Manufacturers & 
Wholesalers Association, a division of the 
Dallas Chamber. 

First letters from Frank Heller, presi- 
dent of the Association, were mailed late 
in July. Eventually, presidents of over 
2,000 corporations — all with Dallas 
branches or distributors — will be invited 
to come to Dallas on Friday, October 21, 
to participate in the program. Local man- 
agers of the corporations will also partici- 
pate. 

Robert M. Olmsted, member of the As- 
sociation’s board of directors and chair- 
man of a special committee in charge of 
this promotion, said that invitations would 
be sent to presidents of all corporations in 
the United States whose companies have 
branches or distributors in Dallas. 

In explaining the program to the Asso- 
ciation’s board, Mr. Heller said, “Many of 
the leading businessmen in America have 
never visited Dallas, or have not been here 
in several years to witness our dynamic 
growth. We know that many of them will 
be eager to respond to our invitation.” 

He outlined the success of “Dallas Dip- 
lomats Day,” a similar program which 
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WILL YOUR PRESENT HEALTH INSUR- 
ANCE MEET THESE EXPENSES? 


What was adequate coverage a few years 
back may not be adequate today! Rising 
costs have more than doubled some hos- 
 maspaesng expenses in recent years! 

eep your present policy, but ass 
of sufficient protection with Great National 


new flexible deductible 


This Plan offers a wide range of Hospital 
Room, Surgical, and Miscellaneous bene- 
fits. Ask your Great National Agent 
about it today. 


GREAT NATIONAL LIFE INSURANCE COMPANY 


Founded in 1928 Home Office — Dallas 
iE RR 
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STEWART OFFICE 
SUPPLY COMPANY 


proudly announces its appointment 


as a franchised dealer for 
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Americas finest office furniture is now available at 
Stewart's. Characterized by meticulous tailoring and 
flexible design in beautifully grained woods, Stow & 
Davis has pioneered the quality look in business. Let 
Stewart's decorative staff help you plan the Stow & 


Davis atmosphere for your offices. 
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UNDERWOOD-OLIVETTI Calculators and 


| OFFICE MACHINES 
rans $. L. EWING., INC. 






“In Dallas Since 1902" 


2805 Gaston — Call TA 1-2358 
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DALLAS, TEXAS 


NOW 3 
WONDERFUL 
WAYS 

TO FLY JAL 
TO JAPAN 
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| SAN FRANCISCO 
- as aus 
SRW Q's 


: way 


Two routes — the shorter Great Circle Route from Seattle... 
Sunshine Route via Hawaii. Nine flights weekly. DC-8 Jet or DC-7C Super 
Courier Service — Deluxe and Tourist accommodation on every flight. 
See your travel agent or call 


YAPAN AIR LINES 


211 NORTH ERVAY BUILDING 
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News Spotlight 


brought trade experts from Washington 
embassies to visit Dallas this spring. Mr. 
Heller said that the Corporation Presidents 
Day should be even more successful. 

The letters to the various presidents ex- 
tend an invitation “To participate in an 
unusual venture which will stimulate a 
greater understanding and appreciation of 
the potential that exists in this dynamic 
center of the Southwestern region of the 
United States.” 

The invitation points out, “Distribution, 
a primary activity of Dallas, with its acres 
of new and modern facilities, including 
specialized trade and merchandise marts, 
will be a highlight of your visit. The State 
Fair of Texas, largest State Fair in the 
World, and now assuming international 
importance, will be in full swing. Our 
towering financial institutions—banks and 
insurance companies will welcome our 
guests. Our retail and fashion center, hold- 
ing unquestioned leadership in the South- 
west, will hold unusual interest for you.” 

*« 
Training Conference to 
Answer Dallas 
Manpower Outlook Study 


A major step to answer the challenges 
stated in the “Dallas Manpower Outlook 
to 1965” report, released by the Texas 
Employment Commission, is about to be 
taken. 

The North Texas Chapter of the Amer- 
ican Society of Training Directors in 
cooperation with the Manpower Supply 
Committee of the Dallas Chamber of 
Commerce, will hold its Fourth Annual 








A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 
This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today's 
requirements. 


Call LA 8-4211 
Since 1911 
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News Spotlight 





This glamorous night-time view of Dallas, 500 feet above street level, is one of 
the features of the new Chaparral Club located on the 36th and 37th floors of the 
main tower of Southland Center. The scope of its high level view of Dallas in all 
directions and the distinctive decor of the Chaparral Club is rapidly identifying it with 
the Top of the Mart in San Francisco and other show places of America’s great cities. 





——— 


to be taken by our Dallas employers in 
his luncheon address. 


Southwest Training Conference at the 
Statler Hilton Hotel September 9. Confer- 
ence theme is “Meeting Metropolitan 
Dallas’ Man Power Challenge Through 
Training.” More than 200 managers and 
supervisors are expected at the one-day 
conference. 

Keynote speaker for the conference will 
be Maurice Acers, one of three commis- 
sioners on the Texas Employment Com- 
mission. He will set the tone of the 
conference when he presents a brief 
summary and analysis of the “Dallas 
Manpower Outlook” to 1965. 

R. C. Johanson, general conference 
chairman, has said that the conference will 
answer many of the Texas Employment 
Commission’s recommended actions to 
help Dallas’ employers organize formal 
training. 

A member of the Dallas Manpower 
Supply committee, now being formed by 
the Dallas Chamber of Commerce, will 
answer Mr. Acers challenge on the action 


“This conference is pledged to give 
people who are charged with the responsi- 
bility of developing others the direct help 
of explaining how organized formal train- 
ing programs are developed and admin- 
istered by professional training directors 
in our Dallas area. The speakers will de- 
scribe practical procedures on how to or- 
ganize and conduct employee training,” 
pointed out Mr. Johanson. 

The program will consist of a morning 
and an afternoon session. The mid-morn- 
ing panel will present a hypothetical case 
of a medium-sized manufacturing and 
distributing company which is having 
trouble in various areas. 

In the afternoon session, the conference 
will offer a choice of two meetings. One 
group will be concerned with training in 
administrative, managerial, office and mer- 
cantile areas. The other group will em- 

(Continued on page 62) 
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Y FOR YEAR-ROUND COMFORT IN YOUR HOME AND OFFICE 
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| @ WEATHERTRON 
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ALL-ELECTRIC HEAT PUMP 

: over 55% of ALL heat pumps in 

DALLAS INSTALLED BY 
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EATHERE ¥Y air conpitionine co. 

) TA 7-5436 LA 8-1735 
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styling 
you can’t match 
at any price 





TRADE MARK 


There’s no limit to the number 
of beautiful, functional interior 
arrangements you can create 
with CoLORLINE movable par- 
titions. 

And CoLorLINE interiors can 
save money for you in two ways: 
(1) initial cost is low because 
CoLoRLINE partitions are engi- 
neered for fast,: easy installa- 
tion; (2) future remodeling costs 
are slashed . . . COLORLINE in- 
teriors can be re-arranged easily 
at any time—with 100% sal- 
vage of materials. 

In styling, in selection, in 
price, you’re ahead with CoLor- 
LINE partitions. 

Write or call for free illustrated catalog 


No. 910-B or general metal framing cat- 
alog No. 700-B 


L. R. WARD STEEL PRODUCTS CO. 


3009 Canton @ DALLAS e Ri 1-9004 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building « DALLAS ¢ Phone Ri 11-1793 



































| Distinctive fice Sasatiave By 
Vance kh. Miller Company 


| 1916 Main Street Riverside 2-9091 
| Complete Lines of Office Furniture and Office Supplies 
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SAVINGS &£ LOAN ASSOCIATION 


1400 MAIN STREET + DALLAS 2, TEXAS «+ RI1-5101 
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News Spotlight - 


phasize training for technical, engineering 
and manufacturing areas. 

Topics to be covered in the conference 
are: how to start and conduct training; 
on-the-job and apprenticeship training 
practices found in small, medium and 
large companies; training facilities that 
can be used locally; types of training 
cuorses available by correspondence and 
universities; and whether companies 
should develop their own programs, or use 
outside consultants. 

All Dallas employers are encouraged to 
participate in this conference. 

Information on any phase of this pro- 
gram can be obtained from the General 
Conference Chairman; Mr. R. C. Johan- 
son, Continental-Emsco Co., 1810 Com- 
merce, Dallas, RI 7-9261. 


- 


Retail Workshop Planned. Sponsored 
by the Dallas Retail Merchant’s Associa- 
tion, the second annual Dallas Retail Man- 
agement Workshop will be presented by 
Communications Institute of America, 
Inc., Sept. 13 - Oct. 11. 


The Tuesday evening sessions will meet 
from 7 to 9 p.m., at the Dallas Power & 
Light Auditorium, 1506 Commerce St. 
Reservations can be made through the 
Dallas Chamber of Commerce. 

Topics to be covered during the retail 
management series include: “A New Per- 
spective in A New Age,” “Face-to-Face 
Communications,” “Human Dynamics,” 
“Human Motivation” and “Supervision of 
People.” 


ve 


Banking School Graduates First 
Class. A large group of Dallas men re- 
ceived diplomas recently in the first grad- 
uation ceremony of the Southwestern 
Graduate School of Banking, held at 
Southern Methodist University. They 
were part of a class of 151 banking execu- 

tives from all parts of the country. | 


_ 


Industrial Conference to Hear 
McClellan. The North Texas Personnel 
and Industrial Relations Conference, spon- 
sored by the Dallas Personnel Association 
and Southern Methodist University, is 
scheduled Thursday, September 29. 
Speakers will include Senator John L. 
McClellan (D-Ark.); Harold C. Hunt, 
former under-secretary of health, educa- 
tion and welfare; E. H. Danner, president, 
General Telephone Company of the South- 
west; and R. Heath Larry, administrative 
vice president, Labor Relations, United 
States Steel Corporation. 
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(FERRE 
PREFERRED 


Again last year, over a 
fourth of all the workmen’s 
compensation insurance 
bought by Texas employ- 
ers was bought from TEIA 
...far more than from any 
other company. What bet- 
ter proof of the preference 
for TEIA’s protection. 

And what better reason 
for you to call the nearest 
TEIA man. 


TEXAS EMPLOYERS’ INSURANCE ASSOCIATION 


First choice of Texas Industry for over 45 years 
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IS YOUR LOAD 
PRODUCE OR FROZEN 
FOOD 7 HOBBS HAS 
A REEFEKR TO DO 
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\ Chief of Police Jesse E. Curry congratulates Sgt. W. A. (Pat) Bolton on winning the 
\ Good Neighbor Award, sponsored by the Dallas Retail Merchants Association. The 
| award was presented at the recent Citizens Traffic Awards Banquet. Sgt. Bolton also 
_ received $100 for his outstanding work as a police sergeant in the downtown area. 
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sy ie HOBBS Southland Life Receives Publication ment and American Business Magazine. 


Award. Southland Life Insurance Com-_ This award is presented to the new office 
pany has been presented the “Office of the of more than 300 employees selected most 
1852 PLANTATION ROAD @ FL 2-7571 _ Year” Award for 1959 by Office Manage- outstanding in design and layout. 


IMpoRED HARDYGODS 


LOOK LAVISH... YET COST NO MORE 




























The warmth, color, texture and beauty of our 
remarkable imported hardwoods bring new 
dimensions to decors. These woods have a 
“living’’ quality and an enduring serenity. 
Colors range from champagne to butternut, 
cherry, mahogany and black. 



















For your home or office, no handsomer woods 
exist...and their unexpectedly low prices 
will both surprise and please you. See these 
imported hardwoods wherever quality lum- 
bers are sold — or call us at RI 1-4807 for the 
dealer nearest you. 














SITCO LUMBER COMPANY 


2424 REPUBLIC NATIONAL BANK BUILDING + DALLAS 1, TEXAS 
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News Spotlight 


Athletic Committee Supports Golf 
Open. The Athletic Relations Commit- 
tee of the Dallas Chamber of Commerce 
has prepared a resolution supporting the 
Dallas Open Golf Tournament: 

“The Dallas Open Golf Tournament to 
be played at Oak Cliff Country Club, 
September 2-5, is recognized by sports- 
men the nation over as a sporting event of 
major significance to golf enthusiasts. 

“There are thousands of Dallas-area 
residents who will be highly concerned 
with the progress and eventual outcome of 
this year’s Dallas Open. 

“There are also thousands of interested 
people who will travel to Dallas from out 
of town and out of state to observe or to 
participate in the tournament, thereby 
lending the opportunity for a multitude of 
Dallas business and industrial firms to di- 
rectly or indirectly serve the needs of 
these visitors while they are in Dallas. 

“The Dallas Chamber of Commerce 
does therefore resolve that the Dallas 
Open Golf Tournament of 1960 is a good 
and profitable event for ultimately all of 
Dallas, and that this event is worthy of a 
high degree of support and consideration 
from all the members of the Dallas Cham- 
ber of Commerce.” 


*« 
Dallas Man First in New FHA Loan 
System. E. A. Abrams, president of the 
wholesale dry goods firm of Jones-Brown- 
Abrams, has become the first individual 
investor in history to own an FHA-insured 
home loan mortgage. 

The purchase was made from the South- 
ern Trust & Mortgage Company of Dallas, 
through the firm’s president, Aubrey M. 
Costa, who was a principal spokesman 
for the mortgage bankers of the country 
in getting FHA regulations changed to 
open up this new source of home loan 
investment capital. 

Heretofore, only such investors as in- 
surance companies, savings banks, and 
savings and loan institutions, with a mini- 
mum of $100,000 capital, could purchase 
FHA-insured mortgages. 








TEMPORARY OFFICE HELP 
Call for a "Kelly Girl" 


Riverside 8-8149 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls" are tested, experienced, bonded and guar- 
anteed. Call us and describe the job you wan 


done. 
Kelly Girl 
Service 


1209 Simons Building 
Dallas, Texas 
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Wud Woven 


10 Years Travel Consultant for the Dallas News. 
Available to you for individual travel planning. 


Warren-Hoyt Travel Agency, Inc. 
Southland Center « Dallas, Texas « RI 8-7777 
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real estate loans 


Murray INVESIMENG, COMPANY, | 





1908 


OUR 52nd YEAR 


1960 


1315 PACIFIC AVENUE 
DALLAS, TEXAS 
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News Spotlight — 
Is your money unemployed . 
or working part-time? 


BF PU oc 


Put it to work on a full 
time basis with safety and 
convenience. 





SEMI-ANNUALLY 
EACH PERSON'S ACCOUNT INSURED UP TO $10,000 


American Savings 


| 
| 
| 





1700 COMMERCE AT ERVAY - 4191 «+ DALLAS 
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President P. E. Haggerty of Texas Instru- 
ments Incorporated, seated at the control 
console of the first all-transistorized data 
processing system delivered to private 
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* . With our new lease plan you can Texas Instruments Get Data Proc- 
‘ ave or ing essing System. President P. E. Haggerty 
. % completely redecorate your office now and has accepted for Texas Instruments Incor- 
¢ Capital for pay on a monthly basis to suit your pocketbook. porated the first all-transistorized data 
see processing system delivered to private in- 


x sD 


dustry — an International Business Ma- 
chines 7070. 

The system occupies a 1300-square-foot 
glass-enclosed, environment-controlled 
room in the firm’s Semiconductor-Com- 
ponents division plant at 13500 North 
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2214 MAIN . DALLAS ° RI 8-9322 “remember” instructions and make 27,700 
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Ideal Location For Your Next one 
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Resort and Country Club S 
Luxury at Hote/ Prices WOUTHWEST 
Located only 3 miles west of _—— 

Amon Carter Field on State Phone BUtler 3-153! Printine 
Hwy. 183. 


Company 


TAKE THE FORT WORTH TURNPIKE to FM 157, turn north 5 miles 
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Henry C. Fulcher, Jr. 





Measured in terms of miles, it’s a long 
way from Dallas to such far-off places as 
French West Africa, Malaya or the 
Philippines. 

But from his offices in the Republic 
National Bank Building, Henry C. Ful- 
cher Jr. helps provide a link that spans 
oceans and continents. At 34, he is gen- 
eral manager of the Sitco Lumber Com- 
pany —a direct importer of hardwood 
lumber and plywoods. 

As a result, the wood products of equa- 
torial jungles thousands of miles away 
have become an increasingly integral part 
of the appeal of new buildings all over the 
United States — and particularly in the 
Southwest. 

The gleaming paneling of a new build- 
ing, say in Dallas, may well be Coral 
wood from Africa — imported by Sitco 

Lumber. 

In fact, wherever there is need of a 
hardwood capable of taking a beautiful 
finish, Sitco Lumber can provide the ma- 
terial. It imports about 15 species of hard- 
wood lumber and some 20 different types 
of hardwood plywood. These are sup- 
plied to dealers and builders all over the 
country — as far away as Los Angeles, 
New York, Minneapolis and Atlanta. 

As manager of Sitco Lumber, Henry 
Fulcher is one of those fortunate few who 
is doing what he always wanted to do. 

Since he was in high school, Henry 
pointed himself toward a career in the im- 
port field. “I felt,” he says, that it would 
somehow be more interesting and chal- 
lenging to deal with people and products 
from places like West Africa and 
Malaya.” 


This represented something of a break 
with family tradition. His late father was 
for years the editor of a newspaper in 
Wichita Falls, where he grew up. And al- 
though other members of his family were 
also newspapermen, Henry was more 
strongly influenced by an uncle who was 
an importer in Tampico, Mexico. 

Henry graduated in 1948 from the Uni- 
versity of Texas, where he majored in 
Business Administration and foreign 
trade. Service as a Navy officer in World 
War II and the Korean conflict twice in- 
terrupted his education and the start of 
his business career—but didn’t deter it. 

His first job was with the Lykes Broth- 
ers Steamship Line in Galveston—in the 
company’s executive training program. It 
provided Henry with his first real associa- 
tion with foreign trade—down on the 
docks where stevedores unloaded cargoes 
from all over the world. 

From Lykes, Henry joined the Dallas 
cotton firm of Starke Taylor and Son— 
and when Sitco Lumber was organized in 
1955, he was hired as manager, at the age 
of 29. 

Sitco Lumber was organized by two 
other Wichita Falls natives—Robert and 
Harry Strief—who felt there was a defi- 
nite and growing need for such a com- 
pany. Traditionally, lumber had been im- 
ported by old-fashioned firms in cities like 
New York and San Francisco—and of ne- 
cessity, anyone who wanted an exotic 
hardwood in this part of the country had 
to deal with them, a _ time-consuming 
process. 

Henry sees two basic reasons for the 
success of Sitco Lumber. By bringing in 
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95 per cent of its products through the 
port of Houston, and maintaining exten- 
sive stocks there, Sitco has eliminated the 
delay buyers formerly encountered. Dal- 
las, for example, is now only an overnight 
haul. 

But perhaps more important is the fact 
that Texas, and Dallas in particular, are 
susceptible to new ideas and products. 

The result is a growing demand for im- 
ported hardwoods—and a busy schedule 
for Henry Fulcher. He does all the buy- 
ing for Sitco Lumber and most of the sell- 
ing. About a fourth of his time is spent 
traveling. 

Despite this, Henry manages to find 
time for civic and family activities. He’s 
a Director of the Dallas Export-Import 
Club—and was recently named to serve 
on the Commerce Department’s Regional 
Export Expansion Committee. He’s a 
member of the Downtown YMCA, where 
he took part in membership campaigns— 
and has also been active in Community 
Chest drives. 

And as the father of four youngsters— 
three of them boys—Henry finds himself 
involved in a complex of Boy Scout and 
Little League activities. 

That uncle in Tampico was probably 
responsible for the newspaper profession 
losing a valuable member in Henry Ful- 
cher. But there are compensations — one 
of them the New Look in the Southwest. 

When visitors from elsewhere express 
amazement at the interior beauty and de- 
sign of our new buildings and homes, if 
many cases a good part of the credit be- 
longs to Henry Fulcher — and the com- 
pany he manages. 
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TRINITY INDUSTRIAL DISTRICT 
ee ae sae ay “Under the Skyline 


<i So | of Dallas 
SS : : 


New Home of 


CROFT 
CARPET 
MILLS, INC. 


For information about the 
Trini industrial District 
consult your real estate 
broker or.. 





INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Building, Dallas, RI 1-9424 

















DALLAS Union Securities Co., Inc. 


1001 Adolphus Tower 
1412 Main St., Dallas 


Members 
New York Stock Exchange 


Midwest Stock Exchange 


American Stock Exchange ( Associate) 
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Steam Massage eo 


Restful — Relaxing — Recreation — Wonderful Food = 
Various “Brazos Club” Memberships Available. 
Healthful Stimulating Baths... Eco- 
nomical Five Day Package Plan. 


Make Your Reservation NOW 
BAKER HOTEL 


MINERAL WELLS 


FAirfax 5-333] 
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STARR 


Starr Heads Merged Texas Retail 
Groups. Lee D. Starr, president of Titche- 
Goettinger, Dallas, has been elected presi- 
dent of the Texas Retail Federation, a 
| new trade organization resulting from the 

merger of two older organizations: the 
_ Texas Retail Dry Goods Association and 
| the Council of Texas Retailers’ Associa- 
| tions. 

Richard J. Baker, president of W. A. 
Green Company, Dallas, has been named 
first vice-president. 


* 





Townsend Named President of 
Petroleum Accountants Group. 


_ William T. Townsend, general manager, 


Heyser & Heard Oil Company, has been 
elected president of the Petroleum Ac- 
countants Society of Dallas. 

Serving with Mr. Townsend will be 
Herschel C. Martin, Wrather Interests, 
vice-president; Robert H. Middleton, Cor- 
nell Oil Company, secretary; H. C. De- 


_ Witt, Sun Oil Company, treasurer; New‘on 


H. Ballou, Horizon Oil & Gas Company, 
assistant secretary, and Nathan P. Sebas- 
tian, Chicago Oil Company, assistant 
treasurer. 
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A 
COMPLETE 
LITHO TRADE PLANT 
- 

Now Serving 
the Southwest 


*« 
1335 Conant e Dallas 
Riverside 8-8171 
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Clubs and Associations 





GOLD 
Gold Named President of Electrical 
Group. Herbert A. Gold, Gotham Elec- 
tric Company, has been elected president 
of the Northeast Texas Chapter of the 
National Electrical Contractors Associa- 
tion. 

Other officers are Thomas A. O’Dwyer, 
Ling Electric, Inc., vice-president; and 
Lowell Sharrock, Sharrock Bros., Inc., 
treasurer. 

Directors include Jerrell R. Powell, 
Electric Company; James M. Taylor, 
Davis & Taylor, Inc.; and E. J. Telkamp 
of Telkamp Electric Company. 


— 

Speck Heads Office Management 
Association. William J. Speck, manager 
of The Speck Company, has been named 
president of the Dallas Chapter of the 
National Office Management Association. 

Other officers are H. Boyd Harrison, 
Texas Employers’ Insurance Association, 
first vice-president; Glenn R. Giles; The 
Ruberoid Company, second vice-presi- 
dent; Darwin R. Fendley, First National 
Bank, treasurer; Wayne A. Hall, Dallas 
Power & Light Company, recording secre- 
tary; and Lowell S. Lockhart, Lone Star 
Gas Company, corresponding secretary. 


a 
Automobile Club Names Tuttle. 
Lloyd Tuttle has been appointed manager 
of memberships for the Dallas Automobile 
Club. 

Mr. Tuttle recently moved to Dallas 
from Washington, D. C., where for eleven 
years he was sales manager for the Ameri- 
can n Automobile Association. 









JIM RANDOLPH 


and Company 

REALTORS titrcas 
PROPERTIES 

| SOCIETY OF FORMER SPECIAL AGENTS OF F&I 
MEMBER DALLAS REAL ESTATE BOARD 

LIFETIME MEMBER DALLAS CHAMBER OF COMMERCE 
211 N. ERVAY BLDG. « DALLAS, TEXAS 
Riverside 88-3033 
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STEEL SHELVING 
for 


INDUSTRIAL and 
COMMERCIAL use 


® PARTS BINS 
@ STORAGE CABINETS 
®@ COUNTERS 


® LOCK-A-TIERS 


@ SERVICE CARTS 


Call, write or wire for Complete Catalog 


14 ANA i; 


























for 
Chain, Variety, 
Drug, 
Super Market, 
Hardware, 
Dry Goods and 


General Stores 





all under one roof 









a 
aporoducls from Ground the World 


As manufacturers and importers of popular- 
priced toys, Christmas ornaments, decora- 
tions and tree lights, gift goods, housewares, 


of the world. 





soft goods and smallwares, we bring to Dal- 
las and the Southwest the resources of our 
buying offices in the far-flung cities and ports 


With 100,000 square feet of display and 
warehouse space, we offer our customers 
time-saving ease of selection and immediate 
delivery throughout the Southwest. 


NEW YORK MERCHANDISE CoO., INC. 


IMPORTERS 


EXPORTERS 


1717 Irving Blvd. at Oak Lawn e Dallas 


MANUFACTURERS 
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BUSINESS — 


any SU Swill Wik © 


DENN va 


1712 Commerce St. © Dallas © Phone Ri 1-9171 


(CANTEEN) 
SERVICE OF DALLAS 
FL 2-9707 @ 8908 Sovereign Row 


a s a 
Largest Automatic Vending 
Operation in the Southwest 
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Gum 
I Cold Drinks 
Coffee 
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| New and Expanding Business 


Secretary and Treasurer. 


> Ling-Altec Electronics, Inc., and 
Temco Aircraft Corporation have merged 
under the name of Ling-Temco Electron- 
ics, Inc. Robert McCulloch is chairman 
of the board and chief executive officer 
of the combined company. James J. Ling 
is president and chairman of the execu- 
tive committee. Other top management 
executives of Ling-Temco are Clyde 
Skeen, executive vice-president and gen- 
eral manager, and Lee D. Webster, vice- 
president, secretary and treasurer. 
. 

> The Electronics Division of Chance 
Vought, Inc., with headquarters in Dallas, 
will establish a new $3,500,000 facility in 
Great Southwest Industrial District. Con- 





struction of a $1,500,000 ultra-modern, 


Top management for the new Ling-Temco Electronics, Inc., 






are: Robert McCulloch, 
seated right, Chairman of the Board; James J. Ling, also seated, President; Clyde 
Skeen, standing right, Executive Vice President; and Leed D. Webster, Vice President, 





air- -conditioned building with 80, 000 
square feet of floor space has been started. 
The new building plus special equipment 
valued at approximately $2,000,000 will 
give the division one of the most complete 
electronics facilities in the Southwest. The 
division will occupy its new quarters 
around the first of the year. 





> Garland Road Village, a new, two-mil- 
lion dollar, 13-acre shopping center, is 
now under construction at Garland Road 
and Centerville. Architects for the shop- 
ping center buildings are Roper & Vance 
and the contractor is the B. A. Ellis Con- 
struction Company of Dallas. The Henry 
Miller Company is the exclusive leasing 
agent for the > project. 






































For You or 


A Symbol of SERVICE 


Outside USA 


Have your broker or agent call 


American International Underwriters Corp. 
2006 Bryan Street 
Dallas 1, Texas 


Telephone: Riverside 8-5551 





Your Business 
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New and Expanding Business 
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Airsco Rubber Moves to New Location 





| Let the 















This 10,000-square-foot facility at 2640 Irving Boulevard is the new home of Airsco ] 
si Persona 

Rubber Products, one of the Southwest's largest rubber distributors. Lease arrange- 

ments were handled by Lee Gentry of The Moser Company and the building was Department 

erected by J. L. Williams Construction Company. of 

we : Ee Ea ae ERE TS TA Kenneth 
Murchison & Co. 
Answer 
Your 
Insurance 


Question 





Morgan-Mistletoe Express Opens Dallas Joint Terminal 
Facility 

This new headquarters for Morgan Express and Dallas terminal of Mistletoe Express 
has been opened at 3817 Irving Boulevard. The modern masonry structure incorporates 
10,525 square feet of shipment-handling and garage space, plus 5,798 square feet 
of office area. The 32 loading docks are designed with different dock heights to 
accommodate the pickup and over-the-road vehicles. The two carriers serve over 400 
cities and towns in Texas, Oklahoma, Arkansas and Kansas. 
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SUPPORT 
YOUR CITIZENS 
YOU ndependent 


AGENT TRAFFIC 


Qa COMMISSION 
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Dallas Association of Insurance Agents 
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itis Convenient... 
...itis Komantic 
it is Kegconable... 


Ae TO DINE 


Pais EL Chico 


RESTAURANTS 


Locations: 










¢ 707 Preston Royal Village 

¢ 165 Inwood Village 

¢ 2031 Abrams Road 

© 110 West Davis (in Oak Cliff) 
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| New and Expanding Business 











A. Pollard Simons, Dallas real estate developer and investor, is building this 
_ $2,000,000, 10-acre shopping center on Webb Chapel Road at Royal Lane. To 











_ be called Webb Royal Center, the project wiil include-the largest Safeway super. 
| market in Texas, along with more than 20 other famous-name establishments pro- 
viding complete shopping facilities. Completion of the center is scheduled for this 
fall. Henry S. Miller Company, Realtors, is the exclusive leasing agent. Architects 


>» Anderson Box Company, Inc., distrib- 
utors of boxes and products serving the 
poultry industry, has occupied a new 10,- 
200-square-foot facility at 8301 Sovereign 
Row, Brook Hollow Industrial District. 
McFadden & Miller Construction Com- 
pany was the builder of the service center, 
and Campbell & Campbell handled lease 
negotiations. 
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of 


experience — 
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Your priceless 
advantage when 
you fly Pan Am— 


world’s most 
experienced airline 


Dallas City Ticket Office 
108 S. Ervay + Phone RI 1-1085 


FIRST ON THE ATLANTIC... 


and engineers are William & Reeves of Dallas and Fort Worth. 


> Glenn Advertising, Inc., has moved its 
headquarters to new and enlarged offices 
on the 34th floor of the Republic Bank 
Building. The move was made in order to 
consolidate the Dallas work force, for- 
merly housed in two separate Dallas of- 
fices, and to provide additional space for 
expanded advertising, marketing and pro- 
duction services. 





FIRST ON THE PACIFIC... 


FIRST IN LATIN AMERICA.., 


FIRST 'ROUND THE WORLD 
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A New Galaxy in Electronics and Aerospace Activity 


Ling- Altec Electronics, Inc. 





and 


Temco Aircraft Corporation 





Join Forces as 





Ling-Altec has attained remarkable growth in super-power electronic communications 
(radio, radar and sonar), vibration and environmental testing equipment for missiles and 
high-performance aircraft, closed-circuit television, stereo and other sound systems. 


Temco has won an enviable position among the nation’s first 500 corporations as a 
producer of aircraft, missile and propellant systems and components, many varied electronic 
devices and the Iconorama visual 2- and 3-dimensional radar plotting display installations. 


We take pleasure in announcing this new force in the electronics and aerospace industry. 
The combined skills, facilities, management talent, financial capability and research programs 
establish Ling-Temco Electronics, Inc. as a strong, integrated corporation whose primary 
interest is the development and production of electronic and aerospace systems. 





P. O. Box 5003 e Dallas 22, Texas 


THE LING-TEMCO GROUP: 


CONTINENTAL ELECTRONICS MANUFACTURING CO. TEMCO ELECTRONICS & MISSILES CO. 
THE CALIDYNE COMPANY, INC., DIVISION 
ALTEC LANSING CORPORATION 

ALTEC SERVICE COMPANY Temco ELectrronics Division 
UNITED ELECTRONICS COMPANY 
THE ELECTRON CORPORATION 


Temco Misstres & AircraFt Division 


Temco OverHaut & AEROSYSTEMS DIVISION 


UNIVERSITY LOUDSPEAKERS, INC., DIVISION T I D 
LING ELECTRONICS DIVISION a ee ee 
PEERLESS ELECTRICAL PRODUCTS DIVISION Fenske, Feprick & MILter, INc., SuBsIpIARY 
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Calculators e Typewriters e Adding Machines 


Jac /; ions Busine IS . Mac hines 
Sales << Service ~ Rentals 


3129 Knox Street LA 11-2188 





Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases cnd Management 
464 Olive Street 
Southland Center 
PHONE Ri 8-0061 — DALLAS 


Alex D. Hudson, Jr. James S. Hudson 

















Ready... 
With the Best in 


Materials Handling Epuipment 
For All Your Requirements 

















and Expanding Business 


Sanger to Double Size of Preston 
Center Store. When recently-approved 
plans have been carried out, a total of 
108,000 square feet of store space will be 
added to the existing 104,500 square feet 
in Sanger’s present Preston Center Store. 

This will include three selling levels, 
adjoining the present building and front- 
ing Berkshire Lane, and a multi-level park- 
ing garage. 

The street and upper selling levels will 
be enlarged by more than 23,000 square 
feet each for a total expansion of over 


_ 46,000 square feet; the lower level will be 


expanded by over 53,000 square feet and 
incorporate a basement store operated on 
a primarily self-service basis. 


4 
> Adams Silk Screen Studio has been pur- 
chased from Mayo Bros., Inc. by Edwin 
J. Adams, Sr. The studio, with new lo- 
cation at 4011 Cedar Springs, is equipped 
to handle any type of silk screening. 


_ Architects’ drawing shows the additional construction that will double the present size 
_ and parking facilities of Sanger'’s Preston Center Store. 





ee 
—————— —--_-————. 


> Petroleum Property Management, Inc, 








a new company, has been formed by H. | 


J. Gruy to supervise oil and gas produc. 
tion and development operations for 
others on a contract basis. Other Gruy- 
controlled companies are H. J. Gruy and 
Associates, Inc., consulting petroleum en- 
gineers and geologists, and Data Process- 


ing Service, which offers complete con-§ 


tract accounting and computing facilities 
using IBM electronic methods. 


- 


> Ports O’ Call, an international restav- 
rant, has opened on the 37th floor of the 
Southland Life Tower in Southland Cen- 
ter. Actually four restaurants in one, Ports 
O’ Call includes the Papeete, Saigon, 
Macao and Singapore Yatch Club. Each 
is decorated in the motif of the Oriental 
port city it represents. Stephen Crane will 
operate the restaurants for the Sheraton- 
Dallas Hotel. 

















another FIRST with FASTER SERVICE for YOU, 


the OFFICE MGRS., DISPATCH MGRS., & SECRETARIES 
...0n custom snap forms! 


You no longer need wait for weeks on PRICE QUOTATIONS! 


RogersnaP now offers its ‘‘RUSH-UP 24 HOUR QUOTE 
SERVICE” to the Dallas-Fort Worth area! 


Call Fleetwood 1-9941 or write P. O. Box 10425 and request 
a RogersnaP salesman contact you. He can answer your 
questions on CUSTOM SNAP FORMS, CARBON SECOND 
SHEETS, STOCK and STANDARD FORMS. 


OGERSNA 


BUSINESS FORMS 


P. O. BOX 10425 
DALLAS 7, TEXAS 
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New and Expanding Busi 





This 190,000-square-foot facility is the new home of The Walter H. Allen Company, 
Dallas hardware distributors. The building is located in Brook Hollow on a tract of 
land that contains 16 acres for future growth of the company. 





» Electrical Log Services, Inc., has ex- opinion and marketing research in the 
panded its facilities at 1407 Ross Avenue. 
This firm, through its divisions of North tation in the use of scientific sampling 
Texas Well Log Service, West Texas Elec- surveys and other forms of research for 
trical Log Service and Panhandle Electri- business and political planning. 
cal Log Service has been serving the oil 4 
industry in the Southwest for many years. 
Another division, Rocky Mountain Well 
Log Service, recently has been added to 
serve operators interested in the Rocky 
Mountain Region. 

a 
>» Sanders Advertising Agency, Inc., has 
consolidated Clarke, Dunagan and Huft- ter Freeway, will serve all of Texas and 
hines, Inc. into the Sanders organization. Oklahoma. 
C. C. Huffhines has joined the Sanders + 
Agency as vice-president in charge of 
the plans board. Offices of the Sanders 
Agency are located at 5531 Yale Boule- 
vard. 


>» The Kaiser Gypsum Company, Inc., 
opened a district sales office in the Brook 
Hollow Industrial District. Under the 
management of Walter Smith, the local 
office, located in the Bill Weatherford In- 


opened a second Ordinary “branch” office 
in Dallas, and named Jerry Thompson 
manager. The new office is located in 

+ Suite 1719, Southland Life Tower. Mr. 
> Alex Louis, associate director of the Thompson, a native Dallasite, is a grad- 
Belden Poll for the past 14 years, has uate of the University of Texas and holds 
opened an Office as consultant in public a B.A. degree in economics. 





surance Company Building, 7055 Carpen- | 


Southland Center. He will offer consul- | 


> Southland Life Insurance Company has | 











JOE MABERRY & CO. | 


Rea ltors 


Commercial and 
Industrial Properties 
211 N. Ervay 
RI 8-0171 
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foundation to door-key service 








920 S. Cockrell Hill Road 
Phone FE 1-4734 
DALLAS, TEXAS 
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Enjoy Your Boat! 


Boating, fishing, water skiing . . . all are more fun when you add 
the power and performance of Humble’s outstanding gasoline and out- 
board motor oil. Before you launch your boat, fill ’er up with one of 
Humble’s great gasolines. Use Humble Outboard Motor Oil for com- 
plete lubrication . . . reduced friction, wear, sparkplug fouling and 
engine deposits. 

Boating fun, like “Happy Motoring” on the highways, starts under 
your neighbor’s Humble sign — the sign of quality petroleum products! 





Humble Marine Products 
HUMBLE OIL & REFINING COMPANY 





DALLAS «¢ AUGUST, 19% 








APPOINTMENTS 
and PROMOTIONS 



















NEAL HALL has been appointed to the 
new post of publicity and advertising di- 
rector for the Lone Star Gas Company. 
Mr. Hall, a journalism graduate of the 
University of Texas, joined Lone Star 
eleven years ago as advertising copywriter. 
Lone Star also has named BRUCE CUN- 
NINGHAM manager of press relations, a 
new position in the publicity and advertis- 
ing department. Mr. Cunningham will be 
assisted by ALEX L. ACHESON, publicity 
representative, and MISS ANNE 
SCHULER, publicity staff writer. Other 
departmental changes include MRS. 
CLARIBEL THOMPSON, appointed sup- 
ervisor of organization publicity, and 
JOEL HORTON, formerly assistant editor 
of BLUE BLAZE, advanced to editor. 
a 

K. L. (KEN) BYERLY has been named 
vice-president, domestic sales, and JOHN 
G. ORTON, vice-president, export of 
Security Engineering Division, rock bit 
manufacturer and one of the Dresser 
industries. A native Texan, Mr. Byerly 
joined Security from another Dresser affili- 
ate, Magcobar de Venzuela, where he was 
vice-president and general manager. Mr. 
Orton, also born in Texas and a graduate 
of Stephen F. Austin State College, came 
to Security after nine years with Reed 
Roller Bit Company. 


* 
DR. WILLIAM B. HEROY, JR., has been 
elected executive vice-president of The 
Geotechnical Corporation, a firm engaged 
in research and manufacture of electronic 
equipment and in consulting work in the 
fields of geology and geophysics. Dr. 
Heroy joined Geotechnical in 1945 and at 
present is a vice-president and member of 
the board. Educated at Dartmouth and 


Princeton, he earned his Ph.D. in geology 
at Princeton. 
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Offering a Complete Line of Policies 
Health e Accident e Hospitalization « Medical 
and ALL Forms of Life Insurance 


RELIANCE LIFE AND ACCIDENT 


Insurance Company of America 


Maurice |. Carlson, President, CLU 
Reliance Life Bldg. + DALLAS, TEXAS 





















































Good kngravings 
Guide You Safely 








Through the Stormy 







Business Sea! 



















Engraving Company 







1315 Young Street e Riverside 1-3905 
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MORTGAGE LOANS 


ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street 


AUBREY M. COSTA, President 


35 YEARS EXPERIENCE FINANCING REAL ESTATE 


Phone Ri 1-555! 




















HOW TO MAKE A BRAND (NAME) 
STAY WHERE YOU PUT IT 


We don't know a thing about branding calves, but we've had lots 













of experience producing good advertising literature. Carefully prepared, well-printed 


and properly timed advertising literature will aid in winning acceptance for your 


brand name, and help put your products and services where you want them. 
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Appointments and Promotions— 
















W. BOONE GOODE, Dallas accountant, 
has been elected a director and executive 


vice-president of Diversa, Inc. Mr. Goode § 


has been resident partner in Dallas of 
Alexander Grant & Company, national 
firm of certified public accountants with 
headquarters in Chicago. LOUIS M, 
KESSLER, a general partner of Alexan- 
der Grant since 1954, will take over as 
managing partner of the company’s Dallas 
office in the Mercantile Securities Build- 
ing. A graduate of Texas Christian Uni- 
versity, Mr. Goode was head of W. B. 
Goode & Company, Dallas, until its mer- 
ger with Alexander Grant last August, at 
which time he became managing partner 
of the local office. Mr. Kessler is a grad- 
uate of the University of Illinois and has 
been associated with Grant’s Chicago 
Office since 1946. 


a 


OLLIE D. WHITTERN has been ap- 
pointed public relations director for the 
Vernon & James Smith Company, Dallas 
building and developing firm. Mr. Whit- 
tern, a graduate of the University of Okla 
homa with a major in journalism, was 
associated with the Rominger Advertising 
Agency as an account executive before 
joining Vernon & James Smith Company. 











FLAGPOLES 


AND EQUIPMENT 


e STEEL e ALUMINUM 
e BRONZE 
e STAINLESS 


FL 7-6466 
6638 Maple Avenue 
OLKMER & KRATZ CO. 
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McHENRY WALLACE has been elected 
a vice-president of the C. Wallace Plumb- 
ing Company, Inc. Mr. Wallace has been 
general superintendent of contract activity 
in the Dallas area. 


+ 


GRIFFITHS C. CARNES has been 
elected comptroller, and JAMES C. 
TRAVIS has been named assistant cashier 
of Texas Bank and Trust Company. Mr. 
Carnes, who was graduated from South- 
ern Methodist University with a degree in 
banking and finance, is returning to Texas 
Bank following 20 months association with 
another Dallas bank. Mr. Travis joined 
Texas Bank in May, 1956, as a college 
graduate trainee. 


a 


HARRY W. BRADY, JR., an employee 
of the Marriott organization for the past 
five years, has been named controller of 
the new Dallas Marriott Motor Hotel now 
open on the Stemmons Expressway. 
IRVIN C. DAVIS, a retired army colonel, 
has been appointed assistant manager, and 
GEORGE S. CARDIGES has been named 
restaurant and banquet manager of the 
motor hotel. JACK W. CROWE, who has 
been with Hot Shoppes, Inc., for four 
years will serve as assistant restaurant 
manager. 








EQUIPMENT RENTAL 


Motor Cranes 6 Draglines 
Trenchers @ Backhoes 


Shovels @ Dozers 


BER LDT company 


GENERAL CONTRACTORS 
DALLAS © #ORT wortnH 
WARGEST MOTOR CRANE Service IN THE SOUTHWEST 
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JANITOR SERVICE ° WINDOW CLEANING ° RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET FRANK C. JONES PHONE Ri 2-7660 
SAND BLASTING ° STEAM CLEANING ° SIDEWALK WASHING 















World 
wide! 


Your choice of 3 great aircraft 


Take your pick. The quiet, vibration-free jet-prop Britannia 
...the pure-jet Comet...the Intercontinental 707 jetliner with 
the Rolls-Royce engines, fastest of the 707’s! Only BOAC 
offers you jet-powered flights to 51 countries on all 6 conti- 
nents...on the aircraft you prefer! See your Travel Agent. 


BRITISH OVERSEAS 
AIRWAYS CORPORATION 
° e e World Leader in Jet Travel 
Suite 1740 Mercantile Dallas Bidg. 
: Riverside 1-1681 ¢« Dallas, Texos 




















This plain finished hex nut is only one of an infinite variety of 
fasteners that Bosco supplies by the dozen, gross or carload... 
in all popular sizes and metals. And every single fastener is invari- 
ably the finest that money can buy, because quality is a tradition 
at Bosco! 

For overnight shipments from the newest and most complete 
industrial fastener warehouse in the Southwest... 


Phone HA 8-5156 Dajlas or CR 5-1011 Fort Worth 
In Houston . . . Dial 110 and ask for Enterprise 1981 
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“Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta Show Case & Fixture 
Manufacturing Co. 


Phone RI 1-3152 


1914 Cedar Springs — Dallas 1, Texas 


You'll be satisfied if it’s an Adleta installation 











WELDERS SUPPLY 


“Everything for Welding”’ 


430 SO. INDUSTRIAL 
AT THE TURNPIKE 


Riverside 8-4721 

















NCR* or Carbon Interleaved 


BUSINESS FORMS 


Invoices Purchase Orders Insurance Policies Voucher Checks Carbon Second Sheets 








*No Carbon Required 


No Quantity Limit — Prompt Delivery 


THE EXLINE-LOWDON CO. 


LITHOGRAPHERS + PRINTERS - ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST. + HA1-2177 +7 
82 
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DILLARD CLARK 


WILLIAM W. DILLARD, formerly sales § 
manager of the Great Southwest Corpora- 
tion, has been elevated to vice-president 
for sales. And LUTHER CLARK, former 
general superintendent of construction, has 
been named vice-president for engineer- 
ing. Mr. Dillard, a graduate of the Univer- 
sity of Virginia and Harvard, joined Great 
Southwest in August, 1957. Mr. Clark, a 
native Texan, came with the organization 
in September, 1957. He had previously 
served as general superintendent in charge 
of construction of the Wynnewood Devel- 
















opment Corporation. 


— 


REBECCA C. ALLRED has been elected 
president of Shingles, Inc., manufacturers 
of aluminum shingles, with headquarters 
at 4729 Maple Avenue, Dallas. Mrs. All 
red also will serve as president of the 
wholly-owned subsidiary, Aluminum Life. 
time Shingle Company of Texas, 3 
corporation serving as a distributor and 
applicator of aluminum shingles. Entering 
the aluminum shingle business in 1953 as 
the office manager of Aluminum Lifetime, 
Mrs. Allred recently won a Stevens-Davis 
award for outstanding contribution t0 
sales management. 


a 





“70 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


Specializing in 
e Property Management 


© Business Property — 
Sales & Leases 


2108 Main St. e¢ Phone RI 2-4366 
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Appointments and Promotions— 





BILL S. ADKINS, assistant vice-president 
of Rio Grande National Life Insurance 
Company, has been named managing di- 
rector of the 125-unit Baxter House Motor 
Hotel, located on Highway 183 at Loop 
12. Mr. Adkins has had extensive experi- 
ence in public relations, advertising and 
sales promotion work. 


ot 


CAPTAIN GEORGE D. CHEETHAM, 
a 22-year veteran pilot with Braniff Inter- 
national Airways, has been named system 
chief pilot of the airline. CAPTAIN M. G. 
SAFRIT has been promoted to assistant 
system chief pilot, and CAPTAIN JAMES 
W. PECKHAM has been advanced to as- 
sistant chief pilot. In other Braniff changes, 
MURRY E. VINSON has been promoted 
to tax manager, and JOHN H. HARRI- 
SON appointed insurance manager. 


ve 


WILLIAM C. (DECKER) JACKSON, 
JR., president, First Southwest Company, 
investment bankers, Dallas, has been 
elected to the board of directors of South- 
western Drug Corporation. E. J. 
REEVES, formerly the field sales man- 
ager for the Amarillo division of South- 
western Drug, has been named to the 
newly-created position of general sales 
administrator in the Dallas office. 


_ 








When You Are Planning a Party 
Large or Small 


Call 





EMerson 1-2688 


Excellent Food Dancing Every Night 
Luncheon Parties by Reservation 














SABENA 


1901 Commerce 
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BELGIAN World AIRLINES 





Riverside 1-5133 
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AIR CONDITIONING 








4102 LIVE OAK 


Trane or Worthington 


FRIGIDAIRE APPLIANCES 
ee 


JOE HOPPE & CO. 


Incorporated 
PHONE TA 1-9193 
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Catering on Our Premises Only 
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YOUR CONVENTION- 
DISPLAY AUDIENCE 
IS ON THE RUN, SO... 


SAY IT FAST! 


Resort to Greater Visual Impact 
to Draw Interested Glances of 
Visitors from the General Type 
of Competing Exhibits. 


Exhibiting Is a Complex Prob- 
lem, and Should Be Assigned 
to Those Who Specialize in 
Designing, Planning and 
Assembling Exhibits. 

“Of course ... 1 heave « 


well planned sales pitch 
te ge with this ect.” 


For the Maximum Degree of 
Effectiveness Plus the Economy 
of Using Readily Available 
Materials, Convention Dollars 
Can Be Wisely Spent in the 
Hands of Experts. 


Jno.P. Bounds & Son 


3130 NORTH HARWOOD 
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Riverside 8-875] 


i YOUR TENDENCY is tewerds 





DALLAS 4, TEXAS 
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This is the Mark of 
Quality in one of the 
most important transactions 

in your life. 


See Your SwL Representative 


S th t lif INSURANCE 

—QOUTNWESTEMM LITE conpany 
James Ralph Wood, President + Home Office, Dallas + Founded 1903 

FAMILY PROTECTION * ‘BUSINESS INSURANCE + ANNUITIES + PENSION PLANS + GROUP INSURANCE + ACCIDENT AND SICKNESS 














the 
‘modern 
businessman’s 
department 
store... 
where 
SERVICE | 
as the bs 


PRINTING 


Complete printing facilities all under 
one roof... letterpress, offset... 
complete bindery . . . designers and 
printers of office forms, advertising 
material, books, magazines... 
equipped to handle all your printing. 
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by-word! 
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A Dorsey Company representative 
can help you plan your entire office 
before you spend a nickel. In addi- 
tion to printing, Dorsey carries 
everything you will need in the way 
of furniture, fixtures, and office sup- 
plies. If you’re planning a new office 
or merely need a box of paper clips, 
call Dorsey today. 


the DORSEY company 


210 SOUTH POYDRAS ST., DALLAS 2, TEXAS  Riversive 8-451] 





Appointments and Promotions— | A 





HENRY A. HICKMAN has been elected 
a director and executive vice-president of 
The National Bank of Commerce of 
Dallas. Prominent in area financial circles, 
Mr. Hickman formerly was associated 
with the Mercantile Bank at Dallas and for 
the past seven years has been vice-presi- 
dent of the First National Bank of 
Amarillo. 





. 

ELLIE JONES, vice-president for con- 
tracts, and RAYMOND J. STEPANEK, 
vice-president for manufacturing, have 
been elected to the board of directors of 
SPACE Corporation. Mr. Jones began his 
career as superintendent of production for 
the Naval Ordnance Plant in Mayfield, 
Kentucky. Mr. Stepanek has 22 years of 
manufacturing experience, gained in var- 
ious capacities with the Cleveland Pneu- 
matic Tool Company. Prior to joining 
SPACE in 1959, he was factory manager 
of that company. 


* 

PETER KAUFMAN has been promoted 
from administrative work to account 
executive of the Evans, Young, Wyatt 
Advertising Agency. MRS. PAT DAVIS, 
has been named executive secretary. New 
additions to the agency are HARVEY L. 
SHAW, manager of art production, and 
PAT SIMS, administrative assistant. 












DALLAS « AUGUST, 1960 











~| APPOINTMENTS AND PROMOTIONS. 


ed 
of 
of 
’S, 
od 
or 
si- 


of 


=f - 


; 


as 








Name Company 
Virginia Bates ............. Southwestern Advertising 
and Marketing .......... 
SD. cc cvesssesesesconees 3 neat 


William E. Burford........ First Citizens Bank.............. 


Kenneth F. Burling Jr... Red Arrow Laboratories 


Walter R. Craig Jr......... Youngstown Sheet & Tube... 


Robert R. Foley............ Bache & Co. ......... 
Harvey S. Galloway......Southland Life ....... 
George J. Ghesquiere.... The Frito Company ....... 
C. S. Hightower............ . nae J ae 
EE ih cceneeceesesek Oak Farm Dairies ... 
Phillip E. Johnson.......... Reliance Life Properties 
Theodore L. 


Lindbergh Jr. ............ IPA Catalog Publishers . 
Robert A. May.............. Don May Advertising........ 
Fred C. McDaniel ........ Decibel Products ........... 
Don Moore .................. Nasher Properties ............ 
Forrest W. Moore.......... Rominger Agency ........ 
Ee IPS Advertising 


Michael Schaenen ........ Bache & Co. ........ 
Irving R. Shampain ......Neiman-Marcus 


Wayne Warren ............ East Dallas Bank & Trust 
TIED <ernccuacknvasacic First Citizens Bank ..... 
Raymond Wooldridge .Eppler, Guerin & Turner 


Position 
Advertising Production 
Coordinator 


Representative 
Vice-President 


Dallas Sales 
_Assistant District Sales 


Manager 


..Representative 


Assistant Actuary 


_Assistant Director Sales 


Field Engineer 


Assistant Manager 


.Leasing Manager 


Sales Manager 


Account Executive 
Sales Engineer 


Vice-President, Sales 


_Account Executive 


Media Director 


_...Representative 
_.. Assistant General 


Merchandising Manager 


Vice-President 
_Cashier 
Analyst Trainee 








STOP MANUAL HANDLING 


with the NEW 
LOW COST 


Battery Operated Hydraulic Lift 


Complete 
(F.0.B. Factory) 












Over 60 Big Joe 
Models 


Capacities to 
2000 Ibs. 


Lifting Heights 
to 130” 


Bs: 


: oe a 
. Sores 
S ae 


“Ask for a Demonstration” 


W. A. TAYLOE CO. 


Materials Handling Equipment 
7045 Carpenter Freeway FL 7-7315 
DALLAS 














3525 


A limited ber of sand Guidi iia : 


C R EE K available immediately as your new resi- 


Rae dence in Dallas. Town-house elegance 
distinguished apartments | free of maintenance cares. io 


just minutes 
from downtown Dallas 
in @ park-green setting 





Leasing agent on premises. 


BLAKELY AND DICKERSON 
Suite 14C; Ri 8-6403, 3525 Turtle Creek. Open Daily: and 
Sunday, 1 to 5 p.m, 


DALLAS «+ AUGUST, 1960 










Owned and managed by 


666 Fifth Ave. 
New York 19, N.Y. 








TISHMAN REALTY & CONSTRUCTION CoO., INC. 


3460 Wilshire Bivd. 
Los Angeles 5, Calif. 








ACME BUILDING MAINTENANCE ......00000.... 81 

ADLETA SHOWCASE COMPANY......................0.. 82 
Agency —— Robert I. Preis Adv. 

AMERICAN AUTOMOBILE LEASING CORP...... 43 
Agency — The Jordan Co. Adv. 








AMERICAN BEAUTY COVER COMPANY.......... 49 
Agency — Thompson Advertising Co. 

AMERICAN EXPRESS COMPANY.......................... 49 

AMERICAN FOREIGN INS. ASSN. ..................... 51 

AMERICAN INTERNATIONAL UNDERWRITERS 
CORP. RES LOT PERE RE 72 

AMERICAN SAVINGS & LOAN CO.................... 66 

A, C. ANDREWS CO. 0.0.0.0... cccceeseeeessenreseseeeseees 76 

ARTHUR'S RESTAURANT .................. a ll 73 
Agency — Don L. Baxter, Inc. 

ASSOCIATED FEDERAL HOTELS......................... 39 
Agency — John Peyton Dewey Co. 

BAKER HOTEL (MINERAL WELLS, TEXAS) ....... . 70 
Agency — R. B. Moreland & Co. 

BEATTY ENGINEERING COMPANY ........ Sener 60 
Agency — Hepworth Advertising Company 

BEDDOE PRINTING COMPANY .......................... 60 

BENNETT PRINTING COMPANY.......................... 8 
Agency — Paul Berry Company 

BLANKS ENGRAVING COMPANY........................ 79 
Agency — Brough Adv. 

BLUE DIAMOND COMPANTY...........................665 42 
Agency — James H. Susong Adv. 

OS ETE ALRITE eRe ee 81 

BOSCO BOLT, NUT & SCREW COMPANY............ 81 
Agency — Van Roberts Adv 

BEOIS, Br SIE By tone vnceccscvccnccstscccerzocsens de’ 

BRIGGS-WEAVER MACHINERY CO..................... 89 
Agency — P.ul Berry Company 

CAMPBELL & CAMPBELL, REALTORS.................... 79 
Agency — Delernett Advertising 

CANTEEN SERVICE OF DALLAS......................... 72 
Agency — Ted Workman Adv. 

CATTLEMEN'S STEAK HOUSE ............................ 5 

CO EE eee ee 54 


Agency — Weekley & Valenti Adv., 
Houston, Texas 
Sn) a a eretmemebhnctaonboseines 50 
Agency — McCrary Adv. 
BILL COLEMAN, REALTOR........ ACN Se Oe 42 
Si ER REL SAL SE RE IS A A in 
Agency — Continental Advertising Inc. 
DALLAS ASSOCIATION OF INSURANCE 








i a a 73 
Agency — Ayres Compton Adv. 

DALLAS FEDERAL SAVINGS & LOAN 
RE RIES AEE SEI Ti a 71 
Agency — Taylor-Norsworthy, Inc. 

I al 6-87 

— POWER & LIGHT COMPANY.................. 4 

ency — Rogers & Smith, Advertising 

DALLAS UNION SECURITIES COMPANY............ 70 

Agency — Crook Advertising 

DELTA STEEL BUILDING COMPANY.................... 51 
Agency — Glenn Adv., Inc. 

EES TE a 84 

TA NE ET 74 

Ss. 1. EWING & COMPANY INC.........000000000....... 60 
Agency —— Marvin Winsett Adv. 

. ae BANK & TRUST COMPANY.............. 69 
— James H. Susong Adv. 
extiNed LOWDON GSP ar ea 82 
— Hepworth Advertising Company 

FIRST NATIONAL BANK IN DALLAS.................. 10 
Agency — Tracy-Locke Adv. 

2 eras eae 43 

FRONTIER MANUFACTURING COMPANY.......... 52 


Agency —— Ted Workman Adv., Inc. 


ADVERTISERS IN THIS ISSUE 


AND THEIR ADVERTISING AGENCIES 


GRAND PRAIRIE SAVINGS & LOAN ................ 49 
OS ETP OnE ae 4| 
Ag-ncy——las. W. Huff, Advertising 
GREAT NATIONAL LIFE INS. CO. «2.00000... 59 
Agency — Bloom Advertising 
EBBY HALLIDAY, REALTORS................. RMS. Ser 47 
a a 80 
SARAES HEREFORD & CO.............00..-.200........02...2... 51 
HILLCREST STATE BANK OF 
I i 89 
Agency — Hepworth Adv. Company 
HOBBS TRAILERS (HYDEPAK DIV.) ................... 64 
Agency —— Witherspoon & Assoc. Fort Worth 
| Ce Ee 83 
I ccna teabanbinl 76 
HUMBLE OIL & REFINING CO. 
SEA EE TEE ES 78 


Agency — McCann-Erickson Inc., Houston, Texas 


Ee CRU I 5. nicccsntninesnsnvesereossessones 71 
Agency — Hepworth Adv. Company 
INDUSTRIAL PROPERTIES CORP. .......00000.......... 70 


Agency — John Peyton Dewey Adv. 


INTERSTATE PRINTING COMPANY................ 31-32 
dgeswcy——Rives, tive © Comvany, Houston 
JACKSON'S BUSINESS MACHINES... ........ 76 
I 60 
I i 53 
JAGGARS-CHILES-STOVALL oo... eee. 65 
EE I Fe .. 65 
LANE CONTAINER COMPANY .........000000000000000.... 56 
Agency — Walt Brownfield & Assoc. Adv. 
FE 82 
LING-TEMCO ELECTRONICS, INC. 20000... 75 
Agency — Rogers & Smith, Advertising 
LONE STAR CADILLAC COMPANY... 90 


Agency — Rominger Adv. 

LONE STAR GAS COMPANY ...... 

Agency — Erwin, Wassey, Ruthrauff & Ryan, Inc. 
LOUANN'S 
JOE F. MABERRY & COMPANY se 

Agency —— W. W. Sherrill Company, Advertising 
MERCHANTS RETAIL CREDIT ASSN. ................. 49 
MERCANTILE NATIONAL BANK AT DALLAS .... 92 

Agency — Ratcliffe Adv. 

ESAESES BUILDING COMPANY .. a ig 
—— 2" tere SF Coma, , Houston 


METROPOLITAN/FEDERAL SAVINGS 


& LOAN ASSOCIATION. ..............5..0.000000.00-... 62 
Agency — Auld Advertising 
HENRY S. MILLER COMPANY ...................... 62 
VANCE K. MILLER COMPANY .................. 7 
JOHN E. MITCHELL COMPANY... 67 
Agency —— Taylor-Norsworthy Inc. Adv. 
KENNETH MURCHISON & CO... 73 
THE MURRAY COMPANY OF TEXAS.................. 65 
yp ee INVESTMENT COMPANY ..................... 52 
_ aeten Advertising 
music fg RESET So Toe ait: a ie 53 
MUZAK SERVICE LES. SA ET NI oA DT 42 
Agency — R. J. Burke Adv. Inc. 
me eased BET hy 2 Rice i >< RE Ta a 3 
cv — Bloom Adver 
SAM “ROSS McELREATH COMPANY SREY sabe 74 
NATIONAL EMPIRE LIFE INS. CO. ................. 50 
NEW YORK MERCHANDISE CO. INC................. 71 
wig ome RE et ST 60 
ency—— Crook Advertising 
OLDHAM RIE GUPNIT oc ccccccccccccovcesccccecccccass 53 
F. 1d OLDT oe Ee Ee ee et Td a 81 
ency —— R. ereland & Co 
ORKIN EXTERMIRIATIN EE 84 
PADGETT PRINTING CORPORATION ................. 46 
PAN AMERICAN WORLD AIRWAYS.................... 74 





RAINBOW TROUT LODGES 2.woccce.. 44 

JIM RANDOLPH & COMPANY ........................ - 

RELIANCE LIFE & ACCIDENT INS. CO. ...... 79? 
Agency —— R. B. Moreland & Co. 

REPUBLIC NATIONAL BANK OF DALLAS .. 21 
Ag -ncy — Glenn Adv., Inc. 

ROBERTS LITHO COLOR PLATE CO. .......... .... 70 

FRANK ROGERS & SON é' PR Sad Scere eee 60 

ROGERSNAP BUSINESS FORMS NS PR ee 76 


Agency — James H. Susong Adv. 


SABENA BELGIAN WORLD AIRLINES .............. 83 


SHERATON-DALLAS HOTEL _ ...... 40 
Agency —— Don LE. Baxter Adv. 

EE ote eee . 64 
Agency — Glenn Adv ert sing 

SOUTHERN TRUST & MORTGAGE CO. ...... 80 

SOUTHLAND LIFE INSURANCE CO. ........... —_ 
Ageicy — Delernett Adv. 

SOUTHWEST ADVERTISING & MARKETING ....... 

SOUTHWEST PRINTING COMPANY.................. . 66 

SOUTHWESTERN LIFE INS. CO. ............ stache 
Agency — Tracy-Locke Co., luc. 

SPARKMAN-BRAND, INC. * ee 
Agency — Thomas R. Leslie, Advert ising 

STATE MARINE LINES 46 
Agency — Albert Frank-Gu: nther Law Adv. 

New York, N.Y. 

STEWART OFFICE SUPPLY. ....... pre oe 59 
Agency — Grant Advertising 

STRACHAN SHIPPING COMPANY . oe 

ARTHUR W. STRAIN TRAVEL SERVICE ... .. 49 
Agency — Melton Advertising 

R. M. TACKER CO. (ARMCO STEEL 
A — 77 

W. A. TAYLOE CO. .. Paes ee OO 
Agency — Hepworth Adv. “Company 

TEXAS BANK & TRUST COMPANY... S ieieaiicia, a 
Agency — Sanders Advertising 

TEXAS DELIVERY WAREHOUSE ............ 77 
Agency —— James H. Susong Adv. 

TEXAS DISTRIBUTORS INC. ....0.... 88 
Agency—DeLoach Advertising Agency 

TEXAS EMPLOYERS’ INSURANCE 
i abeeabes Se 
Agency — Bevel Associates 

TEXAS INSTRUMENTS INC... vedas Sa 
Agency —— Don L. Baxter, Inc. 

TEXAS OFFICE FURNITURE CO. ..... iin 
Agency — The McCarty Company of Te ‘was 

THOMAS OPTICAL COMPANY ......................... 50 
Agency — Dicklow Advertising 

TISHMAN REALTY & CONSTRUCTION CO. ..... 85 
Agency — Bloom Advertising 

ee ie Ie CNS acc. seeds -viccccccacocccccoccases 48 

UNITED FIDELITY INSURANCE co. Pm ana ey" 48 
Agency — Sanders Advertising 

en Se ca 80 
Agency — R. J. Burke Adv. Inc. 

WARREN-HOYT TRAVEL AGENTS, INC............. 65 

L. R. WARD STEEL PRODUCTS CO....................... 61 

WATERMAN STEAMSHIP CORP. ........................ . $2 
Agency ~~ Howard Barney & Co., 

Mobile, Alabama 
A ee 62 
WEATHERBY AIR CONDITIONING ................... 61 
EEA EET Ek 82 
RESETS CEE OEE 66 

Agency —— Wm, E. Jary Co., Advertising, 

Fort Worth 

WINDSOR PROPERTIES INC... 58 
Agency — Rominger Adv. 
I . 43 











Advertising in DALLAS 





Produces Prestige Plus Results! 


ASK YOUR AGENCY or Call TOM McHALE at RI 7-8451 
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Established 


ldo 


Opened Dallas Store in 1872 


1972 Huey & Philp 


Company 
Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


Bolanz & 


18/4 W. C. (Dub) Miller 


Real Estate and Insurance 


1879 Term: Wise co. 


Warehousing, Transportation, 
and Distribution 


1870 cen 


Insurance Managers 


1884 Mosher Steel 


Company 
Structural Reinforcing 
Steel and Machinery Repairs 


1889: att 


Real Estate and Insurance 


Hod Austin Brothers 


Sanger Bros. 


in Texas 


Steel Co. 
Steel for Structures of Every Kind 
189 The Egan 
Company 


Printing, Lithographing, and 


Embossed Labels 


Oriental Laundry 
and Cleaners 


Finer Laundering, Cleaning, 
and Fur Storage 


parentage 
Quality Meats 


1898 one ‘cians 


Printing, Lithographing, Engraving, 
Office Supplies 


“-** 





HE origin of Etheridge Printing Co. dates back to 1898 when Pat 

Etheridge and a partner named Harris founded the Etheridge 
Printing Co. Pat Etheridge had worked for “experience” as an appren- 
tice in a Dallas print shop and earned $1.00 per week operating an old 
Washington hand press. The photograph above shows a portion of the 
Etheridge Bindery in the early 20’s. Since Pat Etheridge started opera- 
tions the company has been in three different locations. With need for 
more space, larger quarters were opened at Orange and Collins before 
the opening of Field Street. Many new presses, both letterpress and off- 
set and bindery equipment, typesetting machines, cameras and plate- 
making equipment have been installed to replace older equipment. The 
plant has been expanded rapidly during the past few years to serve the 
needs of modern Dallas. Now in its sixty-second year of operation, 
Etheridge Printing Co. is a partnership that includes men dating back 
through three generations to the founders of the firm. Present partners 
include: Clark Etheridge, Tim Minehan, Leon Clockman, Jr., Fred 
Shelton and Bob Bryan. The Etheridge Printing Co. has served Dallas 
through six decades that have witnessed tremendous changes in Dallas 
and its printing industry. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in bulld- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends” 
by thousands of satisfied customers in the Dallas Southwest. 











Established 
All Lines of Insurance 
190 The Murray Co. 
Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
| Qi) First Texas Phar- 
maceuticals, Inc. 
1902 Hunter-Hayes 
Elevator Co. 
Elevators 
190 Republ.c Insurance 
Writing Fire, Tornado, Allied Lines, 
Insurance 
1904 Burton & Wilkin 
1906 Hesse Envelope 
Company 
and File Folders 
190 . Rubenstein & 
Gulf Princess, Ready To Fry 
Breaded Shrimp 
1910 Moser Co. 
Realtors 
Leases and Sales 
191] Graham-Brown 
/Aanufacturing 
Wholesalers 
1912 Supply Company 
19] Koch & Fowler 
and Grafe, Inc. 


1899 seay & tit 
of Texas, Inc. 
Industrial Supply Division 1907 
In Dallas Since 1903 
Passenger, Freight and Home 
Company 
Inland Marine, and Automobile 
“Insurance Experience that Serves” 
Manufacturers of Envelopes 
Sons, Inc. 
Lady Rite Shelled Pecans 
Industrial and Commercial 
Shoe Company 
Stewart Office 
Stationers — Office Outfitters 
Consulting Engineers 














15 YEARS 


EXPERIENCE THAT CAN SAVE MONEY FOR YOU! 
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TEXAS DISTRIBUTORS, INC. Has Been 
Selling and Servicing 

ELECTRIC WATER COOLERS : > 
Since 1946...That’s Why We Know . - 
How to Serve You BETTER With 
Your Water Cooler Needs. 








How We Can SAVE YOU 


Ask Us NO Money With 
WATER COOLERS} 


WE CAN SHOW YOU how to increase employee 
efficiency and save money too with efficient 
placing of General Electric Water Coolers! 





CALL US TODAY for a free expert survey of 
your drinking water needs. No obligation, 
of course! 


You Can’t Make a Better Buy Than a New 
GENERAL ELECTRIC WATER COOLER! 


@ NEW ...SLIM Design Requires 
30% LESS FLOOR SPACE. 

@ It’s Beautiful ... Modern. 

@ Water Always Cool and Fresh. 

@® G-E 5-Year Protection Plan. 











Thirst Knows No Season... 
Drink More Water for BETTER HEALTH! 
i TE XAS 


56) xs TRIBUTORS.INC. 


2831 Nagle Street e Dallas, Texas e Fleetwood 7-9141 
DALLAS e FORT WORTH e LONGVIEW e TYLER e® WACO e+ WICHITA FALLS 








GENERAL@Q ELECTRIC fi 


























DAI 





DALLAS e« AUGUST,! 





Best! ... drive in 


HILLCREST 7° 
STATE BANK 


SMU 


ember Federal Deposit Insurance Corporation 


Cam F. Dowell Jr. 


President 
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CARE 
COMEORT 


CONVENIENCE 


There is no finer way to 
live than at the Crest- 
park in Highland Park. 


The care of daily maid 


service .. . the comfort 
of reasonable luxury er 
the convenience of a 
hotel staff that antici- 
pates your every wish. 





We 
few vacancies in furn- 


ished and unfurnished 


apartments. To see fine 


ave a 


living at its best, just 
stop by. 

Or, merely phone us for 
an appointment and 
we Il be happy to pick 
you up anywhere in 


Dallas. 


LA 60-7421 


RESTPaRK 


4242 LOMA ALTO 


HIGHLAND PARK 








DALLAS 


¢ AUGUST, 1960 





Aviation 


Five Million Dollar Contract 
Awarded to Temco. A contract for 
maintenance and modification of Air 
Force KC-97 aerial tankers, amounting 
to more than $5,000,000, has been re- 
ceived by Temco Overhaul and Aero- 
systems. 

The KC-97 contract brings to more than 
$12,000,000 the awards to this division of 
Temco Electronics & Missiles Company, 
subsidiary of Ling-Temco Electronics, 
inc., since July 12th. 


— 


Collins Radio Receives Microwave 
Contract. The Federal Aviation Agency 
has awarded a contract totaling over five 
million dollars to the Texas Division of 
Collins Radio Company for microwave 
link installations to be used in the agency’s 
long range radar program. 

Under the recent contract, Collins will 
supply and install 20 radar microwave 
systems and 100 radar microwave re- 
peaters and accessory items. 

The new order, added to three previous 
contracts placed by the FAA with Collins 
for similar equipment, brings the total to 
over $19,000,000. 


* 


Continental Electronics Awarded 
Radar Contracts. Continental Elec- 
tronics Manufacturing Company, a sub- 
sidiary of Ling-Temco Electronics, Inc., is 
manufacturing super power radar trans- 
mitters for the Army’s Nike-Zeus anti- 
missile program. 

Development contracts were awarded 
to Continental by Bell Telephone Labora- 
tories, which is in charge of system devel- 
opment. The object of the long-range radar 
system is to detect and track enemy mis- 
Siles. 

Continental Electronics currently has 
contracts to provide transmitters for three 
sites; a radar test installation in Dallas, and 
research and development installations at 
the White Sands Missile Range and in the 
Pacific. 

» 

Chance Vought Signs Drone Service 
Contract. Chance Vought has signed a 
contract with the U. S. Air Force for 
extension of drone services for missile 
testing from Eglin Air Force Base, Florida. 
The $3,000,000 contract will run through 
June, 1961. 

Chance Vought’s Range Systems and 
Aeronautics Divisions both are involved in 
supplying the KD2U-1 supersonic drones 
and F8U Crusader control planes which 
operate from Venice and Eglin bases on 
the Gulf Missile Range. 
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does it all! 


one requisition, one receiving, 
one invoice, one payment... 


A minimum of bookkeeping 
A maximum saving 


Plus large stocks always on hand 

. fast delivery . . . product in- 
formation . . . engineering serv- 
ice . . . quality products. 


Buy from 


BDBriges-Wweaver 


Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 
Fort Worth — 222 N. University Drive — ED 6-5621 
Houston — 300 S. 67th Street — WA 8-3361 
Beaumont — 1005 S. 4th Street — TE 8-5261 
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Know a Lone Start 





... he may be a friend, a neighbor, 





fellow church member — serve on the same 
civic committee — or be a volunteer 
fireman, nurse's aide, Little League coach, 


school board member 








...at Lone Star Gas he may be a meterman, 
driller, welder, chemist, accountant, 
stenographer, home economist, mechanic, 
dispatcher, engineer, sales representative, 


draftsman, attorney or clerk 


... but above all he is a good worker, good 


citizen, a dedicated employee — one of 





more than ~ 


6,000 

_ friendly people 
working together 
to serve our 


communities 
better ~ LONE STAR GAS i 
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TO THE OCEAN’S FLOOR 
... AND BELOW 


Daily aboard TI’s 405-ton, 158-foot 
SONIC—uniquely a complete sea- 
going seismic and acoustic inves- 
tigation center — geoscientists are 
studying and mapping the structure 
of the earth below the ocean's 
floor. Illustrated above is the 
seismic reflection method, with 
explosive charges detonated nearby 
for detailed study of energy travel 
through water and rock. Technicians 
aboard the SONIC also record 
refracted seismic energy, meas- 
uring signals through the ocean 
floor from charges exploded on land or in water as much as 35 
miles away. Similar land-based Tl! geophysical parties are now 
working in more than 22 countries of the world. 





INNER-SPACE KNOWLEDGE FOR OUTER-SPACE TECHNOLOGY ADVANCED BY TI'S 


scientific key to Davy Jones’ locker! 


At a time when the focus is on outer space — a time when 
we know more about the moon’s surface than we know 
about 70% of the earth’s surface — geophysicists such as 
this sea-going scientist from Texas Instruments are fur- 
thering space-age technology with studies of inner space 
— the oceans. 


He represents one of more than 60 global TI geophysical 
investigation parties who are applying 30 years’ expe- 
rience in earth sciences to measurement of earth’s land 
and sea physical characteristics. Fundamental to modern 
defense, earth sciences have extended their traditional role 
in petroleum exploration to gathering information vital 
to programs in underwater warfare, missile accuracy, 
seismic communications, detection/surveillance of nuclear 
tests, and design of underground defense structures. 


TI’s talent for these “down-to-earth” studies dates back 
to 1930, when the company was formed as Geophysical 
Service Inc. — the first independent company to perform 
seismic reflection surveys for oil exploration. And from 
GSI’s early need for sensitive electronic seismic equipment 


TEXAS 


came an engineering skill that was applied to Anti-Sub- 
marine Warfare systems in World War II, and resulted in 
TI’s Apparatus division becoming a leading ASW equip- 
ment manufacturer today. This rare blending of earth 
sciences knowledge and experience with skills in systems 
and components gives TI a unique capability in space-age 
technology. 


The founding company (GSI) is now the geophysical 
exploration arm of TI’s Geosciences & Instrumentation 
division, and these capabilities are extended to govern- 
mental agencies by the Geosciences department. Designing 
and manufacturing advanced instruments and systems in 
wide use by these parties and others is the Instrumenta- 
tion Product group, with such products as WORDEN* 
gravity meters, EXPLORER* seismograph systems and 
seisMAC® seismic computers. 


For more about geosciences at TI, write to Central Staff 
Merchandising for Bulletin DM-101. 
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MYSTERIES... Yes 
But NOT About Markets 


Nothing like a good thriller to take your mind off a hard day’s work... 


but unknowns in foreign markets can cost you money. That’s why, if 

you are a newcomer in the field of foreign trade, we suggest that you see our 
International Department. A knowledge of more than half a dozen 

foreign languages plus training and experience enable them to smooth 
the way for you . . . to dispel some of the mysteries of buying or selling 
abroad. A world-wide network of correspondent banking connections 
facilitates the collection of export drafts. A knowledge of import duties and 
customs regulations can make the difference between a profitable 
transaction or a maze of confusion. To dispel the mystery 

of world markets, see: 


International Department 


MERCANTILE 


NATIONAL BANK 


Dallas, Texds / Member Federal Deposit Insurance Corporation 





